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Looking from the front door of his store in Farmington, N. H., this is the beautiful picture that greets 


the eye of George H. Read. The peace and quiet serve principally as inspiration to the author of this 
article to step on beyond the limite of his little town for profitable mill supply business. It is service 


EORGE H. READ, of the Read-Estey 

Co., is a typical example of the young 
men throughout the country that are in- 
fusing new life and new business-build- 
ing methods into the hardware business. 
Mr. Read is 25 years old and has made 
the most of his five years’ experience in 
selling hardware. He has improved his 
spare time by studying the broader 
economics of business and has organized 
his store and management methods along 
the most modern lines. 

He was born in Malden, Mass., and at 
the age of 9 years became a resident of 
Manchester, N. H. A year later his 
father located in Richford, Vt., one-half 
mile from the Canada line, where he con- 
ducts a furniture manufacturing busi- 
ness. George was graduated from the 
Richford High School and spent a year 
as a woodworker in his father’s plant. 
He then entered the employ of the Powell 
& Comings Co., in his home town. 

This old establishment sells shelf and 
heavy hardware, furniture, coal and 


farming implements and does an under-* 


taking business. Four years in a store 
carrying on so many diverse lines of 
trade not only gave him a broad field for 
development but also bred a desire to run 
a store of his own and after four years 
he became the managing partner in a 
corporation which purchased the long- 
established Griffin hardware store in 
Farmington, N. H. 

The story of the year that has elapsed 
since that purchase is hinted at in the 
accompanying article-—THE EDITOR. 





and not the size of a town that makes possible an ever-growing hardware business 
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By GEORGE H. READ, 
The Read-Esty Co., Farmington, N. H. 


we had at least one definite and outstand- 

ing idea—that we were going after the 

business of the customers who paid promptly. In 

that respect we were probably emphasizing the same 

idea that had inspired the early efforts of other 
, men who had taken over old businesses. 

The writer, however, was the son of a manufac- 
turer and had been brought up in an industrial 
atmosphere. He knew that the factories, in com- 
parison with the average customer, were prompt 
pay, that their business came with a certain meas- 
ure of regularity that helped on stock problems, 
and that many of their purchases gave a quick turn- 
over. So we began to go after the factory trade 
and this quickly brought us into mill supplies. 

Before discussing what we have accomplished 
in the mill supply business in a town of 2700 people 
and in a section combed by salesmen from Boston 
and cities near by, the writer desires to set forth 
his conception of the benefits accruing to the manu- 
facturer and the dealer who carries mill supplies, 
particularly the benefits the small dealer in the 
small community receives. In the first place, the 
mill supply line affords an opportunity to gain some 
helpful publicity among the factories and other in- 
dustries of his locality. The manufacturer or mill- 
man who is induced to buy one thing from you is 
likely to call for other things, thus helping the 
other branches of your business. If your name is 
on the manufacturer’s list of vendors you get oppor- 
tunities to quote that otherwise you would never 
learn of. Frequently friendship, social contact, the 


W wes we took over this business, a year ago, 
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George H. Read, 
one of the 
liveliest hardware 
hustlers in the 
country, uses his 
attractive small- 
town store as a 
“trench” and 
“ammunition 
reserve” from 
which to go 
gunning for mill 
supply business 
in nearby towns. 
With the rapid- 
fire machine gun 
called “superior 
service” he brings 
home the bacon 


The Read-Esty store is a 

mighty good background 

for the far-reaching sales 

effort of its up-to-date 
owners 


desire to trade at home, or your prompter delivery, 
one or all of these may help you to win out against 
even or lower quotations from outside houses. 

The idea that a house must sell to the mills at 
too small a profit is utterly wrong. The concep- 
tion that in order to hold the industrial trade it is 
necessary to stock all items is also wrong. For 
instance, we do not stock belting above 6-in., but 
we sell an increasing quantity of the larger sizes. 
Then, too, it is quite customary in most of the 
smaller businesses to find that department heads or 
foremen are authorized to buy many supply items 
and, knowing that the firm has an account at your 
store, they drop in to get some one thing and fre- 
quently purchase other things to which you may call 
their attention. 


Protected by Manufacturers 


WE have found that we receive good protection 
from most of the manufacturers from whom 
we buy, and since we began pushing their lines 
they often turn profitable inquiries from our neigh- 
borhood over to us. 

So, too, we have found that a study of each cus- 
tomer’s account enables us to stock his most fre- 
quent requirements without unduly tying up capital 
and he, in turn, is only too willing to let us have 
a fair profit in return for the accommodation we 
afford him. We sell to the biggest factories many 
lines at as high prices as we would ask of our 
smallest customer. Of course, goods which are only 
consumed by the industries, such as belting, are 
sold at special prices. 

Beginning by calling upon the factories of our 
own town, we have extended this personal visitation 
to plants 30 miles away. The first visit does not 
usually produce business, but we systematically 
follow up these calls by personal letters—and these 
have been a big factor in our success. 

About two months ago the writer in one fore- 
noon visited six plants in a city eight miles away, 
recalling these visits a little later by a letter. With- 
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out further calls three of these plants have sent us 
orders. 

We were told that we could not capture the trade 
of the factories in towns above us on the railroad 
as the people of these towns had been in the habit 
of going through Farmington to the city eight 
miles the other side of us and would not stop off 
at our small town. We banked—and successfully— 
on the fact that it is human nature not to go 
further for a thing than is necessary and we now 
have a good business from towns 15 to 30 miles 
above us on our line of railroad. We have also 
been successful in going after business 30 miles 








“The manufacturer or 
mill man who is in- 
duced to buy one thing 
from us is likely to call 
for other things in the 
regular hardware line. 


Thus the mill 
supply business 


does 
help 
every other department 





- $9 
in Our store. 


—Georége H. Read. 





























“We do not stock abra- 
sive paper and cloth, but 
in the past year we have 
sold $620 worth. Since 
the middle of last March 
we have sold belting to 
the value of $593. We 
stocked belt lacers and 
hooks last July to the 
value of $120.95. We 
have sold to date a total 
of $95.50, and this line is 
beginning to have a 
steady repeat business. 
Last November we in- 
vested $51 in inserted 
teeth for saws and have 
sold $127.25 in all to date. 
Our first year brought us 
a total business of $3,400 
on lines which this store 
had never carried.” 


—Georsge H. Read. 
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missionary work in new fields has paid and that the 
business which has been thus started promises to 
be a considerable factor in the success of the mill 
supply line. 

We have a mailing list of over 1000 names which 
is used as a basis for our direct advertising, and 
the cards are designed to carry a very complete 
amount of data concerning the customer or prospect 
and his requirements. We save many a man a trip 
back to his mill or a telephone call because we can 
turn to his card on this list and find the precise data 
he needs. We maintain a perpetual inventory on a 
card system in order to determine proper stock 
requirements and the seasonal variations in sales. 


Scrap Books Invaluable 


WE also maintain scrap books of helpful items 
and photographs. We pay much attention to 
our windows and one scrap book has nothing in it 
but photographs of window displays clipped from 
trade papers, mostly from HARDWARE AGE, which 
has so largely specialized in this feature. Another 
scrap book contains a specimen of each piece of 
direct advertising or sample books which we have 
received from the manufacturers of the lines we 
carry or hope to carry. Another book has nothing 
but store fixture and store display cuts. Another 
has advertising ideas and specimens as inspiration 
for our own advertising in the local paper. 

We have a modern accounting system and in the 
early months of our ownership rather shocked the 
old list of customers by the promptness with which 
we got out invoices and statements and by our 
pleasant insistence on being paid with some degree 
of promptness. We have created a radical change 
of feeling about the matter of settlements without 
losing customers. All in all, we are quite well 
satisfied with the business of our first year and the 
prospects of the coming year. 








“In the early months of 
our ownership we rather 





away that had to come through the larger city to 
reach us. 

We could give prompt service; the stores in the 
city could not. 

A saw-mill customer who gave us his business 
(from a mill 20 miles away) on saw bits told us 
a little while ago that he was going to send away 
a saw to be re-cut to a smaller size. We induced 
him to let us do this for him. With almost no 
bother we made a nice little profit of $5.75 on this 
deal. 

This is typical of the business that can be got 
with a little watchfulness. 


Dollars and Cents 


WE. do not stock abrasive paper and cloth, but in 
the past year we have sold $620 worth. Since 
the middle of last March we have sold belting to the 
value of $593. We stocked belt lacers and hooks 
last July to the value of $120.95. We have sold to 
date a total of $95.50, and this line is beginning to 
have a steady repeat business. Last November we 
invested $51 in inserted teeth for saws and have 
sold $127.25 in all to date. Our first year brought 
us a total business of $3,400 on lines which this 
store had never carried. 

We have done but little advertising on the mill 
supply line. The writer feels that the stress should 
be laid on personal visitation and on letters, using 
envelope stuffers freely. He has always found that 








shocked the old list of 
customers by the prompt- 
ness with which we got 
out invoices and state- 
ments and by our pleas- 
ant insistence on being 
paid with some degree of 
promptness. We have 
created a radical change 
of feeling about the mat- 
ter of settlements without 
losing customers.” 


—George H. Read. 




















The Crime of the Careless Retailer 


He Says: 


‘The catalogue house 
is making inroads 

on my business, 
taking money away 
from town” 


anda 


‘T’m sore at the 
consumer for 

not buying of me 
exclusively—”’ 


and he yawns. 





By J. C. KEPLER, 


Manager Paint Department, 
Logan, Gregg Hardware Co., 


But He: 


is ‘“keeping store”’ 
the way his 
sreatgrandfather 
did, with a spit- 
box handy 


and 


He does not know 
that jeans and 
ginghams don't 

go now— 


and he listens. 


Pittsburgh, Pa. 


DEAR HARRY: 
O you want me to go after the catalog houses 
S and handle them without gloves? Now, I won- 
der whether or not an honest-to-goodness little 
talk to you would do any good? I have a notion to 
try it and take the risk of having a lot of mean 
things said about me. 

The catalog house is the effect, not the cause. 
The retail merchant, especially the general-store 
merchant of the rural districts, complains bitterly 
of the inroads on his trade made by the catalog 
houses, and feels sore at the consumer because he 
sends away for part of his goods. He also feels 
sore at the wholesaler and manufacturer, claiming 
that they don’t sell him cheap enough to compete. 

I have read many articles upon this subject, but 
they all generalize, and seem to be afraid to come 
out and call a spade a spade. A good physician goes 
to the seat of the trouble—probes deep to remove 
the cause. 

I am going to give a few facts. If the shoe 
doesn’t fit don’t put it on. If it does, quit kicking 


and get busy. 
QE fact is, that the retail merchant is about 
the best helper the catalog house has! Ouch!! 
We will take the case of John Smith, general- 
store merchant, in the rural district. John carries 
from a two to five-thousand-dollar stock of goods. 
He has a good farming community to draw from, 
is making a good living, and accumulating a little 


A Few Facts 


every year. He ought to be doing twice as much 
business. 

But he isn’t. 

Why? 


John is a good fellow, well liked as a man, a good 
citizen, and the only reason he isn’t selling more 
goods is John. John is in a rut, he is doing busi- 
ness just the same way as his grandfather did. He 
fails to realize that the old order changeth. 
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The grandfather method was all right when there 
were no roads, mail once a week, maybe the family 
holed up for about six months of the year by mud 
and snow, when the general consumer took only 
a local weekly paper (if a Democrat the Democratic 
paper, if a Republican the Republican paper, and 
thought and voted accordingly), when jeans for men 
and calico and. ginghams for women were good 
enough for dress. 

Now we are getting good roads, rural free de- 
livery, almost every family takes a daily paper 
and a dozen magazines and weeklies from all over 
the United States. They are doing their own think- 
ing instead of having it done by proxy. 

The jeans and ginghams don’t go now. Instead 
of the match or pine stick Sarah must have a mani- 
cure set and powder puff. John and Sally go to 
college and climb up to date. Dad and Ma imme- 
diately get busy polishing up so that Sally isn’t 
mortified to death. 

Dobbin and the spring wagon give place to the 
Ford or Twin-Six. The silo, sulky plow and the 
tractor have come to stay. Instead of the razor- 
back hog, that was ripe when he balanced upon his 
front feet, it is the hog that is ready to kill when 
you can’t tell by looking at him whether he is com- 
ing or going. 

The old rag carpet has given place to the hard- 
wood floor and fancy rugs. The parlor blinds that 
were raised only for house cleaning, weddings or 
funerals are up permanently and the sun and the 
family have possession of the whole house. In fact, 
they are up to date or getting there mighty fast, 
and poor John doesn’t realize it. 


Go Do It—John 


OHN ought to go out and circulate; rub off a 
little moss, see some up-to-date stores and ab- 
sorb some new wrinkles. He ought to realize that 
the country people are just as bright, just as quick 
to appreciate an advance, an improvement or added 
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convenience as the city folks. All they needed was 
a chance to get out and see, and they are getting 
out and seeing so the smooth article has to go some 
to put anything over on them now. 

Coming back to John, he buys stock along the 
same old lines he did twenty years ago. The goods 
don’t seem to go as well as formerly, and John 
wonders why, and blames the catalog house. 

One day, while selling him a bill of goods, four 
people came in and inquired for. little articles in my 


line, articles which to-day are almost necessities. | 


Did John say, “I am sorry we are out of that article 
to-day, but will have some in a few days, I am 
just placing an order to-day’? 

No, sir! 

He said: “We don’t keep it, there is so little call 
for it that it doesn’t pay to keep it.” 

When I mentioned these articles and stated he 
could buy-them in any quantity and that with parcel 
post he could take orders for any little thing, get 
them quickly and make his customers happy and 
add greatly to his trade, he said it was too much 
bother. Besides, those people were catalog-house 








Can You Beat It? 


He said: ‘‘We don’t keep it, 
there is so little call for it that 
it doesn’t pay to keep it.” 


When I mentioned these 
articles and stated he could buy 
them in any quantity and that 
with parcel post he could take 
orders for any little things, get 
them quickly and make his cus- 
tomers happy and add greatly 
to his trade, he said it was too 
much bother. Besides, those 
people were catalog-house peo- 
ple and only bought from him 
something they couldn't get, 
and he didn’t care whether he 


accommodated them or not. 


Can you beat it ? 


—J. C. Kepler. 
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“The razorback that was ripe when he balanced 
on his front feet” 


Hy WT //pie 
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people and only bought from him something they 
couldn’t get, and he didn’t care whether he accom- 
modated them or not. 

Can you beat it? 
Why? 


UY 


And the catalog houses thrive. 


Store Arrangement 


‘THe goods in John’s store could easily be ar- 
ranged as neatly as in any city store—arranged 
to make an attractive display to draw attention and 
help sales. Why do the five-and-ten-cent stores sell 
so many goods? Because they are arranged neatly 
and displayed so that the consumer can see them 
and supply wants he didn’t know he had. 

John’s shelves look as if a cyclone had struck 
them. Old dirty boxes, broken boxes, goods look 
shopworn, his counters cluttered with rubbish, his 
show case filled with a lot of stuff piled up and full 
of dust, and John wonders why his customers buy 
as many articles away from home, when, the fact 
is, it is a wonder, or just because they like John that 
they buy as much as they do locally. You notice I 
didn’t mention show windows? You know why? In 
the city the windows are silent salesmen that add 
thousands of dollars to their sales. 

John sells goods and charges them on the books 
and lets the accounts drag along for a year or so. 
He is afraid to collect up for fear of making his 
customers mad, not realizing that the longer you let 
an account run the greater danger of losing it. 

Now John, by discounting his bills, would save 12 
per cent a year. By collecting his accounts monthly 
he could afford to sell at a lower price, for he could 
then discount his bills. 

I want to say right here, the people who cannot 
pay their bills in 30 days can’t send away and pay 
cash for goods. John fails to realize that he is only 
a merchant and not a banker or money lender. 


Three Months to Bust In 


I HAVE in mind a case where an up-to-date young 
man, who had six or eight hundred dollars, 
started a store in a village where there were several 
large general stores. 

They gave him three months to go busted. In 
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buying his stock he didn’t buy much of any one 
thing but spread his capital as far as possible, made 
a nice display of what he had, and had everything 
nice and clean. Sold for cash or had a definite time 
for settlement at end of week or month. 

I soon noticed that my little girls always wanted 
to go to his store when sent out for anything. That 
struck me as favorable, so I went up and looked 
him and the store over. He and his method of doing 
business looked good to me, and soon we were buy- 
ing about all our needs from him. 

He kept his want book handy, and when anything 
was called for that he didn’t have, it was—“I’m 
sorry, will have it in a few days,” and he did. 

His trade grew rapidly because Johnnie and Susie 
received just as courteous attention as my big 
stomach. I tell you child customers are a big 


“He said it was too much bother” 
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“They gave him three months to go busted in” 
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asset to a merchant. They have a big influence on 
Dad and Ma, besides, they soon grow up. 

In five years this youngster had the largest trade 
in the town, and folks drove miles to buy from him. 

He was a good advertiser, and let the people 
know what he had. When the manufacturers or 
wholesalers sent him a lot of advertising matter 
with his goods he saw to it that they were sent out 
to his trade and not dumped in the waste basket. 

This man did not worry about the catalog houses. 

Now, Harry, there are some other reasons, but, 
as Kipling says, that is another story. 

As I said before, this will probably start some- 
thing and I will be abused, but doesn’t it fit, in an 
awful lot of cases? 

By the way, Harry, have you removed that junk 
from the left-hand counter so one can see the 
shelves? : 
“Yours for more business, 


THE OLD MAN ON THE Roab. 











The Want Book as a Profit Builder 


This letter from an old-timer to a young hardware 





retailer started him thinking and started his cash 
register working. There's a profit nub in it for the 
hustler as well as for the slacker—“He kept his 


want book handy.” 
































Store Kinks That Have Made Good 











trade. 


trying. 








L. S. Soule 


Don’t ever get the idea that the public 
overlooks dirt and disorder any more than 
it does any other breach of service. It 
does not. 
trim up the old store to meet the spring 
The other fellow has paid for the 
experience and it is up to you to benefit by 
his outlay. Give these fixtures that have 
proved their worth to others, a chance to 
make good in your store. 






That being the case, why not 


It’s worth 





















By L. S. SOULE 






Western Editor HARDWARE AGE 


finals as a teacher with championship possi- 
bilities, but its overhead cost sometimes puts 
a dent in the bank roll of the pupil. It is good 
medicine but mighty expensive for the fellow who 
depends on its absolutely as a business cure. There 
is, however, one good point in its favor. The second- 
hand variety is sometimes as good as the new, and 
it can be borrowed as well as bought. 

This is particularly true in regard to tangible 
things about the retail store, such as stock and 
display devices, systems, and fixtures that are direct 
results of labor and experience. Whenever you aré 
stumped for something of that nature it is almost 
foolish to pay the regular experience fees. In al- 
most every case you will find that you can benefit 
by some other fellow’s head-and-hand work, and 
still maintain your self-respect. You may even im- 
prove on his idea and be in position to return the 
favor. As a matter of fact, if the other fellow is 
a real hardware man, he will gladly ’fess up the 
weak features and point out the good ones of any 
system or devise he may have originated. It may 
have cost him a bunch of real money, but he will 
welcome the opportunity to boost a brother dealer. 

To be sure there are a few hard-shell crabs still 
in the game, from whom you couldn’t pry a favor 
with a crowbar, but they are as far in the minority 
as Bill Bryan would be in a presidential election. 
We are all pretty good fellows when once we get 
acquainted, and we are fast reaching the point 
where we are as willing to shake hands with our 
competitors in private as we are in public. 

But you are probably wondering what all this has 
to do with fixtures that have made good. Not very 
much, perhaps, but it is up to me to furnish this 
story with an introduction, and at the same time I 
want to explode the theory that an editor’s head is 
an incubator for store helps. Nothing doing! It is 


F, iinais as a t always qualifies in the business 
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merely a brooder for ideas that are hatched by the 
men in the game. 

We merely go out into the highways and byways 
and borrow the good things from the man who is 


paying tuition to old man Experience. That is 
what I have done in this case, and the men who 
did the actual work are willing to have me pass the 
good things along. Every kink mentioned in this 
article has been given a successful try-out in a 
prosperous retail store, and has trotted home with 
first money. There isn’t a single theory in the 
bunch. 

Theory is only a hot-air sketch of what might 
happen, but a tested store fixture is a finger print 
of efficiency. 

Size up this collection of finger prints and help 
yourselves to whatever looks good to you. 


A Bid for Boiler Business 


| peroped HARRINGTON of Fargo, N. D., is not 
only a real live wire in the hardware game, but 
he also belongs to the type of dealer who can still 
smile when a traveling salesman or a trade paper 
editor drops into his store. Harrington is proud 
of his business and of the things that give his store 
individuality and punch. The first thing he called 
attention to on my last visit was a new and de- 
cidedly attractive fixture for the display of wash 
boilers and tubs. 

The next thing he did was to introduce me to the 
man who made the fixture possible. His name is 
Mark Houghton, and he has fashioned some of the 
cleverest display devises to be found in any retail 
store. The rack in question is the logical outcome 
of his desire to make an unwieldy but profitable 
line show itself to advantage. Our illustration proves 
how well he has succeeded. The construction of this 
rack is simple in the extreme. There is a skeleton 
frame work, fashioned from angle iron held to- 
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Boiler Rack designed and constructed 
by Mark Houghton for Hubert 
Harrington’s Store, 

Fargo, N. D. 



































gether by stove bolts, and fitted with wooden shelves 
to hold the goods on display. It is mounted on 
double-wheel casters and is painted a battleship 
gray. 

A somewhat similar rack of pyramid form is used 
in the same store to house the paint line, and car- 
ries a ton and a half of mixed paint. Both fixtures 
have proved their worth both in service and sales- 
manship, and both are good for a lifetime of store 
use. 


A Hint for the Handle Stock 


T HERE are many display devises in use for 

handles of various kinds, mops, brooms, etc., 
but few are more serviceable than that used by 
Nelson & Reed, Watertown, S. D. It consists of a 
wooden frame, slotted to hold the handles and sim- 
ilar items, and fitted with drawers in which the 
smaller hammer and hatchet handles are stored. 
Attached to one end is a half-round rack for axes. 
Heavy casters facilitate moving and make it easy 
for the dealer to place the rack where it is most 
convenient. A fixture such as this, if neatly painted 
and trimmed, will prove a valuable addition to the 
equipment of any small store. The one at the 
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Nelson & Reed store has turned many a dollar of 
Dakota handle money into the cash register. 


Steel Goods Rack for Warehouse or Basement 


ROM Watertown I drifted back to North Da- 

kota, still looking for ideas and suggestions, and 
in the store of Myhro & Aldahl, Valley City, I 
located a combination rack that could be very profit- 
ably put to work in the warehouse or basement 
salesroom of many a hardware store. It consists 
of a wooden platform about 4 ft. wide and 10 ft. 
long, divided lengthwise by a 2 x 6 crossbar sup- 
ported by wooden uprights. Pieces of half-inch 
black pipe are run through the cross bar in pairs 
to form spaces for the handles of the shovels, spades 
and other steel goods items. 


(See illustration at top of page 68) 


At one end of the rack is a space arranged for 
single-trees and double-trees, while at the other end 
is a well-arranged rack for fork and rake handles. 
It is mounted on casters, and the construction is 
such that both sides may be trimmed with mer- 
chandise. This rack certainly affords a handy 
method for carrying this clumsy line, and will be 
found a valuable aid to neatness in the back rooms. 
By increasing the height and adding another cross 
bar, it can be made to hold a very good stock of 
forks, rakes, hoes and similar items. If well made 
and painted, it could also be used to advantage in 
the main salesroom during the selling season of the 
lines mentioned. 


A Moveable Unit Platform for Stoves and Ranges 


FTER a lengthy tour of the Dakotas, I again 
stopped off in Fargo on my return trip, and 
once more I connected with an idea that is promot- 
ing sales and service for a bustling retail firm. 
This time it was in the store of Sydness & Olson, 
and took the form of a stove display device. The 


This handy home-made combination 
rack for handles, axes, etc., has made 
money for Nelson & Reed, Water- 
town, S. D. Smaller. handles for ham- 
mers and hatchets are stored in the 
drawers. Note the half-round stand 
at the right. 



















































(For description see page 67) 



















thing struck me so favorably that I brought out 
the old camera and took a snapshot of it for your 
approval. 

The proprietors of the store in question have hit 
on a plan of mounting each stove or range on an 
individual platform. These platforms are all of a 
uniform size, and interchangeable, so that they 
may be arranged to form a continuous display plat- 
form to fit almost any available space. They are 
usually placed in a double row, which allows the 
backs of the ranges to come together, making a neat 
display. When a customer desires to look at a 
range, the individual platform on which it is 
mounted is drawn out and away from the other 
ranges. As each platform is mounted on casters, 
the range can then be turned in any direction that 
will best display its advantages. When any certain 
line is sold out, the platforms can be removed to 
give more floor space. 

With this system the stove display can be regu- 
lated to almost any size without destroying the 
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A mighty serviceable 
rack for steel goods 
and similar lines, es- 
pecially adapted for 
use in warehouse or 
Note the 


strong 


basement. 





simple, con- 
struction, and the roll- 
ers for easy moving 
around the store. 
From the store of 


Myhro & Aldahl, Val- 
ley City, N. D. 








symmetry of the trim. The ease with which the 
platforms may be moved is also an aid in keeping 
the store neat. This system has had a good long 
try-out and has made good at every turn. 


‘A Tip from a Fixture Fan 


I PLEAD guilty to being a fixture fan, and there 

is nothing around the ordinary hardware store 
that appeals to me as forceably as neat and service- 
able methods of handling and displaying the stock. 
Somehow I don’t believe I am alone in that regard. 
The general public is pretty well impregnated with 
the same idea. A good fixture, with the goods ar- 
ranged in an attractive and handy manner, gives a 
good impression to the customer and breeds confi- 
dence in the merchant. It makes the buyer think 
that the dealer respects the goods he sells, and that 
therefore they are worthy of respect. It brands 
the merchant as a man who knows his business. 

Don’t ever get the idea that the public overlooks 
dirt and disorder any more than it does any other 
breach of service. It does not. That being the 
‘case, why not trim up the old store to meet the 
spring trade. The other fellow has paid for the 
experience and it is up to you to benefit by his out- 
lay. Give these fixtures that have proved their 
worth to others a chance to make good in your 
store. It’s worth trying. 








This individual platform makes it 
easy for Sydness & Olson to display 
a big line of stoves and ranges to 
Each 


platform is mounted on casters so 


the best possible advantage. 


that it can be shoved from one 
place to another easily. A stove 
can thus be pulled out of the dis- 
play stock for individual examina- 


tion. 
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SHOW CARD 


Jowitt 
“Working 
Flat” 


“Remember that 
practice makes 
perfect in letter- 
mg, more surely 
than in any other 
job you may 
undertake” 


Joseph 
Bertram 








Detail Instructions for Making the 
Egyptian Alphabet—A List Of 
Supplies for the Beginner 


By JOSEPH BERTRAM JOWITT 


HE paramount purpose of these articles is 
si to eliminate all unnecessary technicalities and 

to get right down to “brass tacks,” leaving 
out the imaginary mysteries. I am especially anxious 
to help all hardware clerks who earnestly desire to 
learn show-card writing to get results from their 
efforts as quickly as possible. 

The single stroke Egyptian alphabet is an ideal 
one for the beginner, the lines being regular and 
plain. All bars are of same thickness, or just the 
width of the brush that is being used. The most 
practical way to learn this alphabet is, of course, 
to start at the beginning—in other words, learn 
to make “A” and “B” before attempting “C” and 


“DP.” This complete alphabet was shown in the 
first article of this series. It will now be shown 
for construction detail in groups of two and three 
letters at a time, from A to Z. 

First decide on the height of letters desired, then 
draw the horizontal lines in pencil. Dip the brush 
in the ink and work the brush from left to right 
on a piece of card or paper before starting to letter. 
This will distribute the ink well into the brush and 
will also “train” the brush so that it will make 
perfect strokes. A brush that is “broken in” will 
do better work than a new one. 

Note the two first strokes of the letter “A.” 
You will see the unfinished brush marks, because 


— Dhe way the single strokes are made — 

















— Outlined and filledin Letters — 








IN A A 
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the brush was lifted from the card before reaching 
the bottom line, to demonstrate the single stroke 
clearly. 

The next figure shows the top squared off and 
the center cross-bar started. The next figure shows 
the “A” completed, with arrows indicating the 
course of construction. 


Showcard writers “Red Sable Riggers” 








The “B” is a “one” and a “three” joined to- 
gether. The first perpendicular stroke is the width 
of the brush. Then follow the arrows in making 
the second and third strokes. 

For the most finished showcard work the outlined 
and filled-in letters are more universally used; their 
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course of construction is shown on the bottom 
of plate. 
Practice Makes Perfect 

aa is no trade or profession that will give 

as many returns in dollars and cents for the 
time spent in learning it as showcard writing. Of 
course, there must first be the desire, the liking 
and ambition to learn by application. Remember 
that practice makes perfect in lettering more than 
in any other thing you may attempt. In from 
three to six months the progress made will actually 
astonish the beginner. 

To say one could become a plumber or an engi- 
neer in six months would be absurd, but, with all 
the modern tools for lettering and the new methods 
of instruction which are given in the HARDWARE 
AGE, any hardware clerk may avail himself of this 
unusual opportunity. 

For the benefit of all those who want to know 
where to procure the necessary showcard supplies, 
and what to get, we publish the names of two old 
reliable firms where one may purchase anything 
from a lettering pen to a sheet of matboard and 
whose catalogs will be forwarded on request: Jo- 
seph F. Eberhard & Son, 298 Pearl Street, New 
York City; Wallbrunn, Kling & Co., 327 South Clark 
Street, Chicago, III. 

Supplies for the Beginner 
a is not necessary to purchase a large quantity 
of supplies, so a few suggestions are'given here 
as to the equipment required for the beginner. 
Here is a brief list: 

Four red sable “rigger” brushes, Nos. 6, 8, 10 
and 12. 

Four red sable “single-stroke” brushes, 7%, 5, 1% 
and 14 in. 

Two doz. assorted Soennecken lettering pens, 
Nos. 1, 2, 3, 4, 5 and 6. These pen-points will fit in 
any ordinary pen holder. 

Half doz. two-ounce jars of showcard ink, assorted 


An attractive card made of advertising cutouts 
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The use of the advertising illustration on show-cards is unlimited 








— } Customer 
/@®  PEXTO 


MECHANICS HAND TOOLS 





a pias x 


colors—black, white, red, blue, green and yellow. 

Eight-ply coated cardboard comes 22 x 28 in. in Show-card writers’ “Round-stroke” brushes 
all colors. 

Matboard, both ripple and mottled finish, meas- 
ures 30 x 40 in. 

One thing should be remembered in buying 
brushes, that the best is the cheapest in the end; 
that the life of the best red-sable brush, if properly 
taken care of, is from five to ten years. 

Those who desire to make their own showcard 
ink can do so, although little will be saved by doing 
so. Following is a showcard ink formula that is 
to be recommended: 

Bleached gun shellac, 2 ounces; borax crystals, 1 
ounce; water, 16 ounces. Powder the shellac and | 
borax and then place over a fire in an enameled pan. [ 

When it begins to foam remove from the fire 

and allow to cool. Re- 

peat the boiling until 

One-stroke card- the shellac is thoroughly 

writing brushes dissolved. When again 

cool, strain through fine 

cheesecloth, then add 

pe any pigment desired. 

For a glossy black ink 

add yellow dextrin (1 to 

4 ounces of dextrin to 
each pint of ink). 





























“Soennecken” pens fit any pen-holder 









































They Will Not 


Sell Egg Beaters, Rope, 
Feather Dusters, Chair 
Seats or Jelly Molds by 
“Reason Why” Argu- 


ment. 


But 


They Will Draw the 
Crowds and Center Inter- 
est on Your Window for 
a Week or a Day. ‘ 










Hardware Hats Will Get Attention 



















They Will Not . 
Convince Bill Jones that 
He Ought to Paint His 
House or Buy a New 
Vacuum Cleaner. 


But 

They Will Bring a Smile 
that is a Relief when the 
Bill for “That Spring 
Outfit’’ Comes. 





By H. G. BLODGETT 


spring’s only early product. Nor are the flights 

of fancy taken by the perennial seasonable 
poet—nor the soft words and fond glances of the 
amorous swain. To be brief, one of the earliest 
and most plenteous crops that leaves March mud 
is the bonnet crop. It is now nearing the harvest 
time, and will be at its best on Easter morning. 
If you don’t believe it, take a look behind the 


P 'cprine’s only 2a and buttercups are _ not 


Here the Hardware Hats of Charles Brown & Sons, shown separately on the opposite page, are grouped 
with a “peace forecast” display (long before we entered this war). 
position of world leadership that has only been enhanced by the war 


scenes in any millinery store in town. Stand there 
at the corner of Spring and Summer streets and 
count the number of show windows that are attract- 
ing the crowds. How many? Eleven. Then that 
means there are eleven millinery displays on tap. 

So why not horn into this craze for headgear 
with a trim of your own that features “Hardware 
Hats’? 


You are right! Such a display is merely an atten- 







President Wilson is shown in a 


















March 21, 1918 


73 


Here is a big bunch of suggestions for the hardware man who wants to put in a display of Easter millinery. 
Try one of these on the “girl behind the counter” 


Phitirely of artekes faken from | & 
Oar kardtnare Sporting Goods 
Mevrsebokt China and Stop ‘ 
De fxs 


tion getter. It does not sell goods directly, and that 
is sufficient indictment against it. HARDWARE AGE 
would certainly not advise such a trim in the place 
of a good garden tool display, or a paint trim, or a 
window full of poultry supplies. But maybe no 
lives would be lost, and some new friends might 
be made for your store, if such a fantastic trim as 
that of Charles Brown & Sons, San Francisco, Cal., 
shown herewith, were shoved into your window for 
a few days right now, just before Easter. 


Put Style into the Hats 


F a trim of this sort is worth while at all it is 

worth doing well. Don’t think for a minute 
that you can mount a few tin pans on standards, 
label them “Grand Opening of Easter Millinery,” 
and get away with it. You can’t. 

The quickly executed “Hardware Hat” window 
generally pulls a “Ha, ha!” that is anything but 
a credit to the hardware man. The well-executed 
trim brings the laughs, plenty of them, but they 
are with the trimmer and not at him. 

Put style into your hardware hats. Don’t look 
for inspiration at the bill that arrived in the morn- 
ing’s mail from your wife’s milliner. Look at the 
hat! Take a trip around town, and see what hats 
really look like this year, anyway. And if you 
start in making a model like that on the young lady 
at the head of this article, don’t forget to incorpo- 
rate that rakish little tilt at the side, nor the knot 
with frayed ends that decorates the flare, nor the 
braided band that holds the razor hones of the crown 
in place, nor the handful of egg beaters, bail wire 
and box-strapping stickup on the side. 

It is these nifty little doo-diddles that draw and 
hold the crowd, and that bring the smile that is with 
you and not at you. 

A little study of this display, as it is arranged 





in tiers without the various national figures, will 
reveal many possibilities that will get over in good 
shape. The Austrian and German helmets were 
shown by Charles Brown & Sons before this was 
America’s war—if they are duplicated it might be 
a good thing to put Uncle Sam’s heel on them, or 
at least to put a good big dent in them. 


The Melting Pot 


GuCcH a trim is indeed a hardware store melting 
pot. Few goods which will be found in the aver- 
age hardware store, with the exception of washing 
machines, stoves and refrigerators, escape the eagle 
eye of the display man when he is looking for 
what not with which to make milady a new chapeau. 

How many different articles can you find in these 
hats that Charles Brown & Sons show? Here are a 
few of them: Egg beaters, chair seats, jelly molds, 
chain, dusters, hinges, pans, pails, gears, mops, 
brushes, nutmeg graters, springs, oil cloth, butter 
paddles, mustard scoops, calipers, rope, goggles, 
dresser trimmings, spoons, dog collars. 

Well, how many can you pick out, anyway? 








To make that attention-getting 
trim worth while work out the 
details carefully. Otherwise 
the laugh may be at you and 
not with you. 
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Civilian Workers Wanted 


MEX having a high-school education, some shop 
training, and the natural ability to adapt them- 
selves to new work, may qualify for a Government 
appointment in which, under Government instruc- 
tors, they will receive the necessary training for 
the positions described below. Those who have the 
required technical training will be placed and ad- 
vanced as quickly as their ability justifies. 

Inspectors and assistant inspectors, field artil- 
lery ammunition steel; inspectors artillery ammu- 
nition, cartridge cases, assembling, loading, forg- 
ing, primers, detonators, shell and shrapnel ma- 
chining; ballistic inspectors; metallurgical chem- 
ists and assistants; inspectors, powder and explo- 
sives; inspectors, cannon, forging operation; in- 
spectors, gun carriages and parts; inspectors, gun- 
fire control instruments; assistant inspectors, mo- 
tor vehicles and artillery wheels; engineers and 
assistant engineers, for tests of ordnance mate- 
rials; inspectors, ammunition packing boxes; ma- 
chinists, accustomed to work to thousandths of an 
inch. 

These position are under civil-service regulations, 
but applicants will not be required to report for 
examination at any place. Applicants will be rated 
in accordance with education and general experience. 
No applications will be accepted from persons al- 
ready in the Government service unless accompanied 
by the written assent of the head of the concern 
by which the applicant is employed. Papers will 
be rated promptly and certification made with least 
possible delay. Apply or write for further infor- 
mation to C. V. Meserole, special representative of 
the Ordnance Dept., U. S. A., Room 800 79 Wall 
Street, New York City. 


Crooks leaves Worthington 


ERLE R. CROOKS, Athens, Ohio, for the past 
4 ten years a salesman for the George Worth- 
ington Co., Cleveland, has purchased an interest in 
the Wheaton Hardware Company of Athens. The 
firm will be known in the future as the Wheaton 
& Crooks Hardware Co. H. L. Wheaton, who has 
been at the head of the business for many years, 
has retired in favor of his eldest son, Fred. Whea- 
ton, who will be associated with Mr. Crooks in the 
business. 


Berry Brothers Convention 


ERRY BROTHERS, INC., varnish manufactur- 

ers, Detroit, held a convention in New York City, 
following the New York and Pennsylvania and At- 
lantic Seaboard hardware conventions. 

The following salesmen were in attendance: E. 
W. Hinckley, W. H. Kennedy, and H. A. Fuller of 
Boston; H. N. Wieting of Hartford; George W. 
Otis of Syracuse; L. J. Palmer of Syracuse; R. J. 
Bennett of Buffalo; W. F. Warriner, J. C. Barnitz, 
F. W. Grube, and W. C. Ayres of Philadelphia; 
P. L. Lindemann of Allentown; Sherman Hall, H. H. 
Hoff, J. A. Cohen, F. C. Dick, George Silveira, 
T. J. Campbell and Frank Brown of New York City; 
and C. K. Nichols of Pittsburgh. O.S. Goan, presi- 
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dent; and C. L. Forgey, sales and advertising man- 
ager, and George Brando of Detroit, were also in 
attendance. 

This convention was one of the most enthusiastic 
ever held by Berry Brothers. In spite of war con- 
ditions the business was reported ahead of last 
year, and the prediction of the management is now 
that 1918 will be a banner year. 

This concern is now celebrating the sixtieth anni- 
versary of its organization. 


Philadelphia Association Meets 


= Philadelphia Hardware Association of Phila- 
delphia, Pa., the oldest local hardware associa- 
tion in the country, and incidentally having the 
largest membership, has 
elected the following offi- 
cers for this year: Wm. 
R. Sommer, president; 
Harry D. Kaiser, vice- 
president; T. B. Hen- 
drickson, secretary; H. 
C. Wilkinson, treasurer. 
The trustees are A. I. 
Sanson, Jr., L. C. Glad- 
ing and Grant Wylie. 
Immediately after the 
election of officers a col- 
lation was served, and 
the meeting adjourned, 
with the full confidence 
that the association 
would be even more suc- 
cessful in the coming year than in the past. 














William R. Sommer 


Brooklyn Dealers Elect 


The Brooklyn Hardware Dealers’ Association met 
in the Johnston Building, Brooklyn, N. Y., on March 
7. The following officers were elected for the coming 
year: E. P. Harris, president; H. R. L. Rohlfs, 
first vice-president; Fred Horn, second vice-presi- 
dent; Robert Pearsall, secretary, and E. C. Krieger 
treasurer. 

H. A. Cornell, the retiring president, was given 
a hearty vote of thanks for the fine services he ren- 
dered to the association throughout his administra- 
tion. After the meeting an elaborate dinner was 
served. The attendance at this meeting was the 
largest in the history of the association. 


New Niagara Officers 


George R. Munschauer, formerly secretary and 
treasurer of the Niagara Machine & Tool Works, 
Buffalo, N. Y., has been elected president of the 
concern. F. E. Munschauer is now treasurer, and 
W. F. Schweigert is secretary. All of the officers 
have had long service with the company, G. R. Mun- 
schauer having been with the concern about 20 
years, F. E. Munschauer about 10 years, and W. F. 
Schweigert approximately 30 years. 


Robinson Selling Hilo 


Murray V. Robinson, who is well known to the 
hardware and paint dealers in Brooklyn and Long 
Island, is now with the Moller & Schumann Co., 
covering Long Island, Connecticut and the Hudson 
River Valley section of New York State. 


Decatur—Stacey 


Arthur H. Decatur, president of the Decatur- 
Hopkins Company, Boston, Mass., and Miss Flor- 
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ence M. Stacey of Springfield, Mass., were united 
in marriage recently. Mr. and Mrs. Decatur left 
immediately for the South, where they will spend 
an extended wedding trip. 


Brief Notes of the Trade 


THE JOSEPH DIXON CRUCIBLE Co., Monmouth 
Street, Jersey City, N. J., has filed plans for two 
one-story extensions to cost $11,000. 

THE THORNTON RUBBER Co., LTD., Oshawa, Ont., 
has been incorporated, with a capital stock of $50,- 
000, by Joseph Thornton and Joseph W. Weldon, 
Westmount, Quebec, Spencer L. D. Harris, Mon- 
treal, and others, to manufacture automobile tires 
and rubber goods. 

THE STEINBRENNER-GRAF Co., Buffalo, N. Y., has 
been incorporated, with a capital of $10,000, to 
manufacture carbureters, etc. William J. Stein- 
brenner, Arthur F. and George F. A. Graf, Buffalo, 
are the incorporators. 

THE HAMMOND PISTON RING Co., Newark, N. J., 
has been incorporated in Maryland, with a capital 
of $1,400,000, by William Schmidt, 696 South Elev- 
enth Street, Newark; Christian Schmidt and B. A. 
Brennan, Baltimore. 

THE NATIONAL LEAD Co., 111 Broadway, New 
York, is having plans prepared for a six-story brick 
and steel building, 60 x 210 ft., at Gold and Mar- 
shall Streets, Brooklyn. 


THE VICTOR MFG. Co., Leavenworth, Kan., manu- 
facturer of electric washing machines, etc., has re- 
cently secured $60,000 additional capital by the 
issue of preferred stock, and with these funds in- 
tends to double its output. It will build a two-story 
connecting building between its present structures. 
F. J. Tallant is president. 

THE INTERLOCKING RIM & WHEEL Co., San Fran- 
cisco, Cal., has been incorporated, with a capital of 
$500,000, by E. L. Peacock of San Francisco, H. A. 
Sellers of Knightsen, Cal., L. B. Harvey, A. E. 
Hunter and A. B. Hattham, all of Stockton. 

THE BANNER GAS RANGE WORKS, South Bend, 
Ind., has been incorporated, with $100,000 capital 
stock, to manufacture ranges, stoves and heaters. 
The directors are Harry A. Engman, Jr., John C. 
Van Riper, Jr., and Samuel Parker. 

THE WILLIAM L. BLACK IMPLEMENT Co., Ham- 
monton, N. J., has been incorporated, with a capital 
of $50,000, by William L. and Horace G. Black and 
William A. French, to manufacture agricultural 
implements. 

THE ALLEN CUTLERY Co., Newburgh, N. Y., or- 
ganized by A. J. Fowler, has secured a local site on 


A Live Bunch of Salesmen 

















Sales staff of Van Cleef Bros., Chicago, manufacturers 
of “Dutch Brand” chemical automobile and 
bicycle supplies 
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Going Up With Pratt & Lambert 

















J. C. Roth (at left) and H. M. Guisey (at right) were 

affected by recent promotions in the organization of 

Pratt & Lambert, varnish makers, Buffalo. Mr. Guisey 
becomes assistant resident manager at Buffalo 


Wisner Terrace, and will begin the construction 
of a factory soon. It will manufacture a one-piece 
pocket knife, and plans to employ about 50 men by 
late summer. 


THE TIDD RECORDING CLOCK Co., Springfield, 
Mass., has been incorporated, with authorized capi- 
tal stock of $10,000. W. J. Tidd is president and 
Robert L. Parks, 530 State Street, treasurer. 

THE MERRILL MFG. Co., Boston, Mass., has been 
incorporated, with authorized capital stock of $50,- 
000, to manufacture spark plugs and mechanical 
and electrical appliances. William E. Russell is 
president, and Thomas B. Sweeney, 50 State Street, 
treasurer. 


THE HASTINGS LocK Co., Niles, Ohio, recently 
incorporated to manufacture an automobile lock, 
has elected W. R. Ash, president; Robert Hastings, 
secretary; and W. F. MacQueen, treasurer. 


THE CINCINNATI SPECIALTY Mrc. Co., Powers 
Street and Sylvan Avenue, Cincinnati, has been in- 
corporated, with $25,000 capital stock, by J. E. Sny- 
der, S. S. Oakley, and others. The company has been 
manufacturing an automatic ‘extension reel for use 
in garages, machine shops, factories, etc., under a 
partnership arrangement. 


THE BRIANT SPERIALTY Co., Indianapolis, Ind., has 
been incorporated with $20,000 capital stock to manu- 
facture metal articles. The directors are Briant Sando, 
H. C. Grannis, H. G. Parker, E. C. Miller and H. G. 
Power. 


THE GOODWIN Co., Indianapolis, Ind., has been incor- 
porated with $15,000 capital stock to manufacture re- 
frigerators. The directors are Harry E. Goodwin, 
Thomas F. Snyder and William G. Kreis. 

THE ATLAS WOODENWARE Co., Ltp., Montreal, has 
been incorporated with a capital stock of $50,000 by 
Philippe Saumur, Edward Halley, Arthur R. W. Plim- 
soll and others to manufacture articles in which wood 
or metal is used. 

THE FEDERAL ENAMELING & SUPPLY CORPORATION, 
Long Island City, N. Y., has been incorporated with a 
capital of $500,000 by G. F. Demarest, 221 West Seven- 
ty-eighth Street; F. J. Lumsden, 144 West Eightieth 
Street, and M. MacKay, 9 East Fortieth Street. 

THE Bripce & BeacH Mre. Co., St. Louis, Mo., man- 
ufacturer of stoves, has acquired a 10-acre site in the 
belt-line district surrounding St. Louis, and will erect 
and equip an entirely new plant, to which it will re- 
move from its present site on the river front in the cen- 
ter of the city. 

(Continued on page 91) 
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Daylight Saving Bill Goes Sky-hooting Through House—Facts About Court 
Decision in Price Maintenance Case—Crounse Points Out the Way 
For Retailers to Help Out Government by Helping Burleson 


By W. L. CROUNSE 


WASHINGTON, March 18, 1918. 

Y A SIX-TO-ONE vote the Daylight Saving 

B bill went sky-hooting through the House last 

Friday. The Senate stands ready to accept 

the House amendments, which merely lengthen the 

period of the year during which the sunlight is to 

be saved, so the new scheme will go into force on 
the last Sunday in the present month. 

At the witching hour of 2 a. m. on Sunday, March 
31, all the clocks in the land will be turned ahead 
one hour. At 2 a. m. on Sunday, October 27, they 
will be correspondingly set back, for it is the con- 
census of opinion among those who have given seri- 
ous attention to this problem that within the lati- 
tudinal limits of the United States nothing is to be 
gained by running the clocks an hour ahead of sun- 
time during the five months beginning Nov. 1. 


Only Narrow Minded Opponents 


HAIRMAN SIMS of the House Committee on 

Interstate and Foreign Commerce, who had 
charge of the bill, did not succeed in putting it 
through without a struggle, although it passed by 
the overwhelming majority of 252 to 40. A few 
members of the House, who doubtless employ pri- 
vate secretaries to do their thinking, opposed the 
bill on the ground that it was “against the laws of 
nature” and was akin to an effort to “lift yourself. 
by your bootstraps.” 

It is interesting to consider what these oppo- 
nents of daylight saving would have said when 
Professor Langley proposed to launch a _ heavier- 
than-air flying machine, which was certainly against 
the laws of nature from the narrow standpoint of 
these critics of the Calder bill. 

The palm for absurd criticism of the daylight 
saving measure must go, however, to Representa- 
tive Otis Wingo of Arkansas who declared that the 
Calder bill was on a par with the proposition that 
Congress should pass a bill providing for a “win- 
ter thermometer,” fixing the freezing point at 45 
deg. Fahr. instead of 32 deg., on the theory that 
‘people generally try to keep their apartments and 
houses at between 60 and 70 deg. during the cold 
months and they could therefore look at the new 
Congressional thermometer and be fooled to their 
heart’s content, thus saving much fuel next winter. 

Mr. Wingo got a big laugh for his proposition, 


but it did not cost the Calder bill a single small vote. 

After all the little speeches had been made, the 
stories told and the jokes cracked, the House rose 
almost as one man and put the bill through with a 
mighty chorus of basso profundo yeas and a few 
thin, piping soprano nays that hardly sounded like 
an echo. 


More Lies About Those Price-Cutting Cases 


HE Good Book does not tell us whether Ananias 
was a price-cutter, although it does say that 
he told a whopper about the price he got in that 
little land transaction. However that may be, there 
are lots of price-cutters in the Ananias class and 
several of them are now circulating deliberate mis- 
representations concerning the recent decision of 
the Supreme Court in the case of the Graphophone 
companies against the Boston Store of Chicago. 
These industrious opponents of price maintenance 
are seeking to make it appear that the court not 
only held that the Graphophone companies had no 
/right under existing law to fix the price at which 
their goods should be resold by dealers but also 
enunciated the doctrine that the Constitution pro- 
hibits legislation granting to a manufacturer the 
right to control the price of his product after he 
has parted with his title thereto. These assertions 
belong to that big category of things that are im- 
portant if true but which usually are of no conse- 
quence whatever because they are false in every ma- 
terial particular. 


The Facts About the Court’s Decision 


| SEBTCHED briefly the court’s decision in my 
letter last week but the price-cutting gentry 
have been so active in the past few days that I am 
sure it is worth while to set out here in a little de- 
tail the real facts about the court’s opinion and 
where it leaves the campaign for price maintenance 
legislation. There is nothing but encouragement 
for the advocates of fair, maintained prices and 4 
nice, soggy, wet blanket for the price-slashers. 

In the first place, the case before the court was 
based upon the right of a manufacturer of a pat- 
ented article and by virtue of the general body of 
the patent laws to fix the resale price of his prod- 
uct. Few lawyers can be found who will now dis- 
agree with the ruling of the court in this and sev- 
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eral other similar cases that the patent law does 
not grant a price maintenance right to the owner of 
a patent. 

Every intelligent advocate of the Stevens bill, or 
similar legislation, agrees heartily with the court 
and for that very reason is pushing the propaganda 
for price-maintenance legislation. In fact, it is 
solely because there is no price-fixing law now in, 
existence that the Supreme Court, and presumably 
the courts below, must continue to deny to manu- 
facturers the right to fix the resale prices of their 
products. This is the milk in the cocoanut and all 
there is of it. 


Court Points Out the Remedy 


Bet the Supreme Court, in the decision just. 
handed down, not only denied to the grapho- 
phone companies the right to fix the price at which 
dealers may sell their products, but, going a step 
beyond, emphasized in the clearest terms the remedy 
for the present unfortunate situation, namely, new 
legislation at the hands of Congress. 

If the court had said “Pass the Stevens Bill!’ it 
could not have more definitely pointed the way to 
the advocates of price maintenance and to all manu- 
facturers and merchants who have been discouraged 
because of the long line of decisions against price- 
fixing. 

Let us glance for a moment at the text of the 
court’s decision. As proving conclusively the ac- 
curacy of my statement that the court considered 
the graphophone case from the standpoint of the 
existing law, and especially in view of the patent 
statutes, I quote these words: 

“Applying the cases thus reviewed there can be 
no doubt that the alleged price-fixing contract dis- 
closed in the certificate was contrary to the general 
law and void. There can be equally no doubt that 
the power to make it in derogation of the general 
law was not within the monopoly conferred by the 
patent law and that the attempt to enforce its ap- 
parent obligations under the guise of a patent in- 
fringement was not embraced within the remedies 
given for the protection of the rights which the 
patent law conferred.” 

This is as clear as daylight and shows that the 
court had in mind not some big ethical question 
like the propriety of price’ maintenance, but simply 
the technical issue as to where the graphophone 
companies stood in the light of existing law. Then 
the court analyzed briefly the basis of this case 
and pointed out in definite terms that there is an 
adequate remedy for existing conditions by “in- 
voking the curative power of legislation.” The 
court said: 


Federal Legislation the Cure 


“THUS concluding, it becomes, we think, un- 

necessary to do more than say that we are of 
opinion that the attempt in argument to distinguish 
the cases by the assumption that they rested upon 
a mere question of the form of notice on the pat- 
ented article or the right to contract solely by refer- 
ence to such notice is devoid of merit since the 
argument disregards the fundamental ground upon 
which, as we have seen, the decided cases must rest. 
Moreover, so far as the argument proceeds upon 
the assumption of the grave disaster which must 
come to the holders of patent rights and articles 
made under them from the future application of the 
doctrine which the cases establish, it must be ap- 
parent that, if the forebodings are real, the remedy 
for them is to be found not in an attempt judicially 
to correct doctrines which by reiterated decisions 
have become conclusively fixed, but in invoking the 
curative power of legislation.” 


77 


But this is not all. As if desirous of avoiding 
the very thing which the price-cutters are now 
saying the court did, namely, assert that there is 
no remedy for existing conditions and inferentially 
that the Constitution forbids price maintenance, 
the court proceeds to erect a signpost pointing defi- 
nitely down the road along which the Stevens bill 
is now traveling. It said: 


Court Bound by Statutes 


ss—~N ADDITION, through perhaps an abundance 

of precaution we direct attention to the fact 
that nothing in the decided cases to which we have 
referred, having regard either to the application of 
the general law or the patent law, deprives an in- 
ventor of any right coming within the patent 
monopoly since the cases alone concern whether the 
monopoly of the patent law can be extended beyond 
the scope of that law or, in other words, applied to 
articles after they have gone beyond its reach. The 
proposition so earnestly insisted upon that, while 
this may be true, it does not fairly consider the re- 
flex detriment to come to the right of property of 
the inventor within the patent law as a result of 
not recognizing the right to continue to apply the 
patent law as to objects which have passed beyond 
its scope, is obviously not one susceptible of ju- 
dicial cognizance. This must be since whether, for 
the preservation of the rights which are within a 
law, its provisions should be extended to embrace 
things which it does not include, typically illus- 
trates that which is exclusive of judicial power and 
within the scope of legislative action.” 

Here, as plain as a pikestaff. we have the court’s 
declaration that the injury which a manufacturer 
suffems when a dealer cuts his fixed prices is “not 
one susceptible of judicial cognizance” but “typi- 
cally illustrates” a class of wrongs exclusively 
“within the scope of legislative action.” 

This certainly ought to put an end to the at- 
tempts of the price-cutting fraternity to hide be- 
hind the judicial robes of the United States Su- 
preme Court or to take shelter within the shadow 
of the Constitution. 


Help Burleson on This 


T ISN’T often that the retail merchants of the 

country find themselves justified in getting be- 
hind any of Postmaster General Burleson’s 
schemes, but here’s one you can boost. As every 
little helps, the combined efforts of the merchants 
will prove of great assistance. ‘ 

The Post Office Department is now requesting 
commercial organizations to impress upon business 
men the great advantage to be gained by both the 
department and the public if they will adopt the 
practice of depositing their mail in the post office 
or street collection boxes not only earlier in the 
day but as frequently as may be feasible. It would 
also tend to relieve congestion and facilitate the 
handling and dispatch of the mails if heavy mailers 
would make it a regular practice to have all letter 
and circular mail, as well as catalogs, pamphlets, 
ete., bearing uncancelled stamps, properly “faced” 
for cancellation with the short and long letters sep- 
arated. 

Mr. Burleson declares that the department is 
not urging this action as an economical measure 
but for the purpose of meeting, as far as possible, 
the present complicated situation incident to war 
activities. At the beginning of the war, the P. M. 
G. declares, he announced his opposition to any 
curtailment or restriction of the postal service and 
“in the face of adverse conditions has endeavored 
to maintain this policy.” 
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Postal Service Now Greatly Overburdened 


EARRANGEMENTS effected from time to time 

with a view to expediting shipments of war ma- 
terial, the department declares, “have brought 
about a large reduction in facilities available for 
transportation of the mails.’”’ This, in connection 
with the abnormal increase in public mailings, “has 
resulted in greatly overburdening the service dur- 
ing some portions of the day and in delay and con- 
gestion at some points.” 

Investigation has demonstrated that it is the 
practice of many business men to hold practically 
all outgoing mail until the late afternoon or early 
evening hours. This necessitates the facing, can- 
cellation, distribution, pouching and dispatching of 
from 60 to 80 per cent of all outgoing matter with- 
in the period of three or four hours. 

It is obvious that if this work be distributed over 
twelve or fourteen hours not only would it be 
handled with greater facility but its dispatch would 
be hastened many hours. Piling the day’s mail in 
at about 6 p. m. is an old practice that might well 
be modified under existing conditions. 


P. O. Department Is “Straining Every Nerve” 


EALIZING fully the losses and inconvenience 
which may result to business men and other 
patrons because of delayed mails, the department, 
Mr. Burleson says, is “utilizing every available 
facility and straining every nerve to render the 
best service possible in the circumstances.” It is 
believed, therefore, that the business men of the 
country can be of invaluable assistance in meeting 
the situation with little or no additional expense to 
themselves by making some slight changes in their 
daily routine. e 
The Postmaster General also urges that it is 
obviously of the utmost importance to the business 
of the country that letters be posted promptly to 
secure their dispatch on the first scheduled train, 
as failure to make a connection is “now much more 
serious than in normal times and might result in 
a delay in delivery of twenty-four hours or more.” 
Attention is especially invited to the advisability 
of signing and preparing for dispatch all letters 
and other mail accumulating up to noon and of 
mailing them at that time, for in this way a con- 


siderable quantity would be actually in transit to. 


destination before the close of the business day. 
A Few Things Burleson Overlooked 


R. BURLESON might have given the business 

man a little more information if he had been 
so inclined. He might have explained why it is 
that the postal service, the shortcomings of which 
the department always charged up to the railroads 
until Mr. McAdoo took them ‘over, is perhaps a 
little worse to-day than it has been at any time 
since the beginning of the war. 

He might also have explained that the Director 
General of Railroads recently issued instructions 
that all trains shall be dispatched on schedule time 
and under no circumstances shall be held for con- 
nections. The result of this order is that trains 
on long runs, which heretofore have regularly been 
held for periods up to one hour for important con- 
nections carrying heavy mails and many pas- 
sengers, are now dispatched on the minute and the 
mails and passengers on the belated connections 
which may arrive but a few minutes later are 
obliged to lie over for periods running from six to 
twenty-four hours. 

This situation is hinted at in Mr. Burleson’s 
statement that “it is now of the utmost importance 
that letters be posted promptly, as failure to make 
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a connection is now much more serious than in 
normal times and might result in a delay in de- 
livery of twenty-four hours or more.” As a case 
in point, the regular mail train leaving Washington 
for St. Louis at 6 p. m. was delayed a few nights 
ago and did not reach its destination until eight 
minutes after the regular southbound express left 
for San Antonio, the result being several hours’ 
delay in both mails and passengers. Under private 
ownership the southbound express always waited 
up to one hour for the connection. 

Another interesting thing that Mr. Burleson 
might have told the business men in this connec- 
tion is the peculiar line of reasoning which he fol- 
lowed in deciding that this was the psychological 
moment for raising the weight limit on parcel post 
packages from 50 to 70 lb., thus dumping into the 
mails several hundred thousand additional tons of 
merchandise at a time when the postal service can- 
not even grapple successfully with the problem of 
handling the first-class letter mail. 


Steel Prices to Be Raised 


HE War Industries Board will meet the Com- 

mittee on Steel Products of the American Iron 

and Steel Institute next Wednesday, to fix up a new 

schedule of prices to take the place of that which 

expires on the 31st instant. It will be a lively meet- 

ing and the outcome will be awaited with interest 
by the entire hardware trade. 

The new chairman of the War Industries Board, 
Bernard M. Baruch, has a great reputation as a 
trader, and is said to be strongly opposed to higher 
prices for iron and steel. The committee of steel 
men, on the other hand, have been urged by a 
number of producers, both large and small, to make 
every effort to secure better prices for all the more 
important items on the list. 

In addition to determining whether the new 
price trend shall be up or down or existing rates 
maintained, the conference will settle another in- 
teresting question, namely, as to how long the new 
schedule is to remain in force. The steel trade will 
be glad to have the longest possible extension as it 
would make for stability throughout the industry. 
There has even been some discussion of the desir- 
ability of promulgating a schedule to stand through- 
out the war. 


No Long Agreement for High Prices 


HE attitude of the steel men will have an im- 
portant bearing upon the period of the exten- 
sion. If they demand higher prices on the basis 
of the increased costs which they have unquestion- 
ably been called upon to bear during the past three 
months. Mr. Baruch will probably retort that the 
Government will stand for a slight increase in the 
price levels but only for another short period of 
about ninety days. 

Another phase of.the subject of price-fixing for 
iron ard steel that may come in for consideration 
at the coming conference is the so-called pooling 
plan suggested by certain members of the Federal 
Trade Commission and favored by Daniel Willard. 
who recently resigned the post of chairman of the 
War Industries Board. Under this plan the Gov- 
ernment, instead of fixing flat prices for all manu- 
facturers, would adopt rates based on the costs of 
each manufacturer, or each large group of manu- 
facturers similarly situated, allowing to each a rea- 
sonable profit over cost of production. 

The Government would thus buy at varying 
prices but would pool the entire product of the in- 
dustry, reselling at a flat price to the Allies and to 


(Continued on page 88) 
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What of the Time 
when Peace Comes ? 


T is true enough that at present there 
seems no likelihood of any material 
change in business conditions in the near 

future, save such as may come because of 
war’s necessity. For the belief is general 
that, however great may be the desire for 
peace, it is not yet in sight, and consequent- 
ly war’s demands will continue, as now, to 
be the main prop and support, directly and 
indirectly, of our prosperity. 

Equally is there, however, the hidden con- 
sciousness among the many that when peace 
comes we shall be squarely up against the 
greatest readjustment known to our experi- 
ence, when the abnormal demand caused bv 
the present conflict comes to an abrupt end. 
It is obvious that there must likewise ensue 
a decline in prices. Such an event in the 
past has always been the precursor of a still 
further falling off in demand, because it is a 
fact of experience that no one buys on a de- 
clining market, save only absolute needs and 
necessities. And-the lower the market goes 
the truer is this statement. 

Nothing puts up prices save a demand that 
overtops or presses closely on supply, how- 
ever much theoretic economists may delude 
themselves and other people that the mere 
abundance of money in circulation is the 
prime cause of high prices. Moreover, there 
will then vanish entirely that gambling at- 
mosphere created by war when nearly every 
man is willing to take a sporting chance with 
fate, and in its place will prevail a general 
feeling of doubt and apprehension, and the 
absence of that confidence which alone cre- 
ates an extensive dealing in futures. For 
we shall then face a condition without prece- 
dent or analogy, and when sufficient for the 
day will be the evil and the ventures thereof. 

We seem to forget entirely that those days 
will be marked by a decline in the prices of 
- all agricultural products save cotton, and 
that the reflex of this will be felt over all our 
agricultural sections. 

Manufacturing and all industrial enter- 
prises will feel not only the lessening demand 
for their products, but likewise there will be 
a much greater supply of labor, because of 
the disbanding of that great host now in 
Government service. That, of course, means 
more or less unemployment, and a conse- 
quent decrease in the purchasing power of 
the many. 

So far all these things seem logical and 
inevitahle, for they merely restate the after 
results of every great war. It was eminent- 


ly so, following that other great world’s con- 
flict, the wars of Napoleon, and the period 
of depression was both long and trying. 

A very wise man once said that it is a 
curious and apparently inalienable trait in 
human nature that it refuses to face basic 
facts, and that is exactly what we are doing 
when we shut our eyes to what will be our 
portion when the war ceases. It does not 
concern us very greatly now, and apparently 
“we should worry” about it in the near fu- 
ture. Also, apparently, it is very much the 
part of wisdom to continue to make the most 
of the present. But some day the future will 
concern us very much. What will happen af- 
ter that period of depression is mere guess- 
work, though some modern prophets have 
taken their lives in their hands and evolved 
theories about it. As a matter of history, 
serious depressions are long drawn out, while 
the days of prosperity usually have brief life 
for their portion. Nor are readjustments 
such as will confront us easily and soon got- 
ten over. It is said that the demand from 
abroad for foodstuffs and clothes will be 
very great, as will also the need for many 
things to rehabilitate ruined Europe. All 
this sounds well, but it will not stand the 
test of intelligent investigation and analysis. 

There is much food in the world, but the 
real difficulty is to get transportation for it 
from where it is abundant to where it is 
scarce. There are great stocks of wheat to- 
day in India and Australia and the Argen- 
tine, but there are few ships to carry them to 
Europe. ; 

In those days of returned peace there will 
be plenty of sea bottoms released from trans- 
porting soldiers and war material. Also 
there will be many from the ranks to go back 
to farming. Then, too, there will be an end 
to the indescribable waste and destruction of 
war. We forget that the rebuilding of ruined 
Europe is not over so great an area as we 
are apt to suppose. 

When the Balkan wars were over we had 
small call from that part of the world, and 
we may not have much more now. Nor does 
it seem likely, so far as this country is con- 
cerned, that we will be greatly affected by 
the demands which may come from East 
Prussia, Poland and Galicia. Belgium and 
portions of northern France will more di- 
rectly need our aid. But France and Eng- 
land themseives will be able to divert to those 
countries much of the material and much of 
the manufacturing supplies which are now 
given over to making munitions of war. 

Such analysis as seems reasonable at this 
distance from the coming events does not 
promise a sufficient compensation for the 
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vast volume which war’s destructive forces 
now demand. 

Moreover, the demands will be spasmodic 
and partial, instead of all embracing as now. 
Cotton and cotton goods, lumber, copper and 
some other staple commodities will probably 
experience quite a brisk demand for the time 
being. But it will not be true of many other 
staples. 

Thé question as to how this rebuilding 
will be financed is an unsolved problem. It 
will be done in time, but it may take a long, 
long time. Europe to-day is bankrupt, so 
far as any likelihood of ever redeeming its 
present obligations is concerned. That is a 
cold fact, despite all financial fallacies to the 
contrary. The problem of European Gov- 
ernments ‘will be to pay the interest on the 
unparalleled debts they have piled up. That 
alone will occupy their thoughts and their 
endeavors for many years to come, along 
with the problem of how to refund such obli- 
gations as they may find it impossible to 
meet. 

All this means a burden of taxes seeming- 
ly impossible for any people to bear. It took 
the South a generation and more to recover 
from the effects of the Civil War and recon- 
struction. Continental Europe may not get 
off so easily. 

Fortunately, these things have a way of 
taking care of themselves, in time, after a 
most unexpected fashion, and in the end “it 
all comes out in the wash.” But we are liv- 
ing in a Fool’s Paradise if we think that the 
end of the war will usher in.a period of only 
brief depression, to be followed by another 
era of prosperity. That is neither the story 
of economic history nor of experience. 

We had better face the facts as they seem 
most likely to be, and face them unafraid 
with such measure of common sense and 
judicious preparedness as may lie within us. 


Gains in 
Steel Production 


HE monthly report of the American Iron 
and Steel Institute referring to ingot 
production shows that in February 29 

companies produced 2,289,901 tons. In 1916 
these same companies produced 88.14 per 
cent of the country’s total, and assuming 
that the same proportion held in February 
the indicated production for the industry is 
2,600,000 tons. At 24 working days for Feb- 
ruary and 309 for a year this would repre- 
sent an annual rate of 33,530,000 tons. The 
January output, similarly treated, would in- 
dicate an annual rate of 28,600,000 tons. 
Thus, on the surface, there was a great 
improvement in steel production. However, 
there was the influence of the Garfield holi- 
days, and if they were counted as represent- 
ing the equivalent of four days of complete 
idleness, taking the month at 23 working 
days instead of 27, the annual rate indicated 









in January would be 33,600,000 tons, or ap- 
proximately the same rate as is now shown 
for February. 

In 1917 the excess of ingot production over 
pig-iron production was 10.5 per cent. The 
production of coke and anthracite pig iron 
was 2,411,768 tons in January, this year, and 
2,319,399 tons in February. Adding 10.5 
per cent to get the ingot expectation on the 
basis of 1917 experience, there would be 
2,665,000 tons of ingots in January and 
2,565,000 tons in February. Production as 
actually reported fell short 175,000 tons in 
January and ran 25,000 tons in excess in 
February. Thus there appears to have been 
a net deficiency of 150,000 tons of ingots, in 
proportion tv pig iron, and this may repre- 
sent an addition to much-needed stocks of 
pig iron. 

Disregarding holidays and regarding a 
month simply as a month, the ingot produc- 
tion in the first two months of this year rep- 
resents an annual rate of 30,500,000 tons. 
A conservatively low estimate of capacity is 
47,000,000 tons, some estimates running up 
to 50,000,000 tons. At 47,000,000 tons’ ca- 
pacity, production in the first two months of 
this year represented 65 per cent of capacity. 
With a rate of 33,530,000 tons in February, 
however, a rate well above 35,000,000 tons 
may be expected for the present month, or a 
rate well above 75 per cent of capacity. 

The only visible influence restricting pro- 
duction lately has been the traffic situation, 
but as conditions improve in this respect 
other barriers to 100 per cent operation will 
no doubt be disclosed. Not the least incon- 
siderable of the possibilities is a lack of suffi- 
cient orders in certain lines. 


American and English 
Income Taxes 


N comparison with the tax levied in Eng- 
land on incomes our own income taxes 
are moderate, indeed. 

In England the tax on incomes of $1,000 
is 414 per cent, in America nothing. 

In England the tax on incomes of $1,500 is 
634 per cent; in America nothing for mar- 
ried men or heads of families, and 2 per cent 
on $500 for an unmarried man. . 

In England the tax on an income of $2,000 
is 77% per cent; in America nothing for a 
married man or head of a family, and 2 per 
cent on $1,000 for unmarried men. 

The English income tax rate also increases 
more rapidly with the growth of the income 
than ours, a $3,000 income being taxed 14 
per cent, $5,000 16 per cent, $10,000 20 per 
cent and $15,000 25 per cent, while our cor- 
responding taxes for married men are re- 
spectively two-thirds of 1 per cent, 114 per 
cent, 314 per cent and 5 per cent, and only 
slightly more for the unmarried, due to the 
smaller amount exempted, the rate being the 
same. 
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OFFicg OF HARDWARE AGE, 
New York, March 18, 1918. 

OME manufacturers, especially of mechanics’ tools 

for wood and metals, say that there is not very 
much general business coming through. One long 
established house with a world-wide reputation says. 
however, that their experience is doubtless not a fair 
criterion as they have kept all their traveling salesmen 
off the road for upward of a year; that they do not 
solicit business except by correspondence, so that con- 
ventional trade comes by mail. While regular business 
through customary channels is constant the aggregate 
is not large. In one direction on a large and diversi- 
fied line of tools made in several factories, in no sense 
war goods in a strict interpretation, one house has long 
been so busy on Government orders that they do not 
know which way to turn,.although a goodly proportion 
of this production does not go directly to the Govern- 
ment but through old customers. 

One well known company averages daily four to five 
requisitions from Government sources, much of which 
must be furnished in jig time. For instance, merely 
to. illustrate, a Government representative asked for 
12,000 of a certain common article universally used 
which had to be aboard ship on a specified Sunday at 
11 p. m. By planning to run until midnight three 
days, to 1 a. m. another night and some of Sunday, the 
order was undertaken with the proviso that the Gov- 
ernment assume responsibility for transportation. The 
official promptly drew from his pocket a signed Govern- 
ment permit on a leading express company and the 
goods reached the ship at the time demanded. 

These incidents are common enough to the insider 
and those well informed, but very many buyers, not 
in the current, are woefully unaware of what is ac- 
tually going on, and this incident is related only be- 
cause it is typical, yet merely a drop in the bucket. 

Manufacturers speak of their relations with the Gov- 
ernment as satisfactory usually, one manager saying 
that the pay comes along without disagreement on 
orders running to sometimes $40,000 in small goods, 
but what the Government wants it demands with speed 
and on time as the war won’t wait; usually as agreed 
or not at all. 

Price tendencies are generally upward, and while the 
Government may fix prices on certain kinds of steel, 
other .varieties not covered bring higher figures. A 
common difficulty is the shifting of labor to Govern- 
ment work in other localities, which often means where 
skilled, competent mechanics were turning out, for ex- 
ample, 2000 pieces a day, this figure drops to 1000 
pieces, with new hands and often not as good. 

Among traders in regular lines the retailers appear 
to be buying freely, yet not beyond requirements, with 
present prospects favoring an early spring for which 
they are preparing. 

Manufacturers are having all kinds of trouble get- 
ting material in and finished merchandise out, running 
counter to embargoes, while merchants frequently re- 
ceive as many as three notices that goods are ready 
but because of hold-ups cannot be shipped. Merchants 
and others expecting goods must constantly keep this 
situation in mind. The more pressing essentials are 
coming through a little quicker, including all kinds of 
garden implements and kindred lines which are very 
active and likely to so continue through the season. 

Prices are steady and firm with collections keeping 
up very well. Merchants shipping outward find that 
certain days are designated once or twice a week to 
prescribed local points where formerly goods could be 
shipped every day in the week. One prominent maker 
of carpenters’ and machinists’ tools has revised prices 
upward on a few items. Sash cord is higher and manu- 
facturers of hickory tool handles for axes, picks, etc., 
are quoting from day to day on definite specifications 
only. Some makers of stocks and dies, we are told, 
are unable to quote at all, and another advance has 
been made on auger bits. 











Trade Conditions and Iron, Steel and Hardware Prices 


NEW YORK 


Cut Naits.—There are instances where dealers are 
now able to get supplies of cut nails in rather better 
volume than wire nails and thus maintain slightly im- 
proved stocks at present. There is but little inquiry 
for export as this line of trade is light. One house 
buying for foreign account placed a carload order for 
overseas at a substantial advance beyond the market, 
but finally the order was canceled because two car- 
loads previously ordered had not been delivered. More 
orders could be obtained if there was any reasonable 
chance of putting them aboard in a reasonable time 
and for anything near like adequate quantity. 

Cut nails, in store, are $5.20 and delivered within carting 
limits, $5.25 base per keg. 

LINSEED O1L.—The additional late rise in linseed oil 
prices is looked upon as indicative of what may prove 
to be a temporary shutting off of purchases of Argen- 
tine seed by crushers in the U. S. A. This is owing 
to inability to secure ocean-going vessels which latter 
were or still are being diverted to the carrying of 
wheat chiefly from the River Plate. There is an em- 
bargo on corn coming into the U. S. A., and efforts are 
being concentrated for moving wheat, often to the ex- 
clusion of other much wanted material. 


Linseed Oil, raw, city brands, is $1.55 in five or more bbl. 
and $1.56 per gal. in less than five bbl. 

State and western oil is $1.54 per gal. in full car lots and 
$1.55 to $1.56 for lesser quantities, although there are 
crushers with little or no oil to deliver whose price is nom- 
inally higher. 


NAVAL STORES.—There has been a weaker tendency 
in rosin and a moderate gain in receipts in some of the 
primary markets, while others show slight decreases. 
On the whole prices and conditions are about as they 
have been. In turpentine there has been small changes, 
the local market remaining steady. 

Spot turpentine, in yard, is 44 to 44%c per gal. 

Rosin, in yard, on the basis of 280 lb. per bbl., common 
pe yy strained, is $6.65 and D grade is offered at the same 

Rorpe.—One maker manufacturing both Manila and 
soft fibre rope, who for a limited period cut the price 
of Manila rope 2c. per pound, has restored the former 
figure universally quoted by the balance of the trade. 
Other manufacturers declined to meet the reduction by 
this mill and the market was firmly maintained de- 
spite the temporary irregularity. Some makers are 
literally swamped with orders and cannot quote on 
many lots that come to their attention. Export trade 
is opening up a little and the Government is handling 
material rather more freely in the interest of manu- 
facturers. There is not much harbor trade, as the 
National Government has taken over so large a pro- 
portion of shipping that through the various channels 
the bulk of rope sold eventually reaches the Govern- 
ment for its numerous necessities, rather than for 
regular and interior consumption. 


Rope prices are as follows: Manila rope, first grade, is 
33c.; second grade, 32c.; and the third grade, 28c. base per 
lb. Manila bolt rope is 38c. base per lb 

Sisal rope, first grade, is 23c., and second grade 20c. base 
per lb. Hide, bale and hay rope, medium oiled, first grade, 
is 23%c., and second grade, 20%4c. base per Ib. 

Tarred lath yarn is, first grade, 23c., and second grade 
20c. base per Ib. 


Winpow Giass.—There is little if any variation in 
conditions from previous reports. One glass factory 
to which a house had given a contract for 15,000 boxes, 
outside of their own production, has received a proposi- 
tion from the manufacturers announcing that their out- 
put would be cut in half. They, therefore, suggested 
a compromise on the basis of filling half of the requisi- 
tion contracted for at the prices named and the buyer 
paying 11 to 12 per cent more for the remainder, but 
just how this will work out has not been determined. 
Even then there is no assurance as to when orders 
will be executed. The reason given is that skilled labor 
is up 25 per cent and common labor correspondingly 
higher since the present blast began. The management 
of this factory was afraid they would have to stop 
making glass by March 22, or near that date. Domestic 
business is very light and there is quite a few inquiries 
for export to South America, where window glass is 
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used chiefly by the large railway companies under 
present conditions. There is but little business worth 
mentioning coming from domestic sources to be used in 
the U. S. A. 


Manufacturers’ discounts are as follows, namely: The first 
three brackets, A single thick, 80 per cent; first three brack- 
ets, B single thick, 82; A and B single, larger than the first 
three brackets, 79 per cent; A double strength, all sizes, 80 
per cent, and B double strength, all sizes, 82 per cent. 

Boxing charges, double those of a few months ago, are 
now for glass in the first three brackets, single and double 
thick, 30c. per box, and sizes up to 100 united inches 50c. ; 
over 100 united inches $1 each per box. 


WirE NaiLs.—Transportation continues to obstruct 


CHIC 


HARDWARE AGE, 
Chicago, March 18. 
ONTINUED open weather is having a noticeable 
effect on the hardware business in this territory, 
and reports from retailers in various sections indicate 
that spring trade is opening under auspicious circum- 
stances. In practically every line, except those de- 
pending on the resumption of normal building opera- 
tions, sales are frequent and of good volume. In many 
parts of the territory farmers are now overhauling 
their spring machinery, and are buying the necessary 
repairs. Garden tools are also beginning to move, 
and in some cases seeds are already selling rapidly. 
Jobbers also remark on the tendency of the retailer 
to provide against shortages in the lines where stock 
was hard to obtain last season. This is particularly 
true in such lines as the better grades of toys, food 
choppers, bale ties, handles, oilers and fire arms. 

There has been some improvement in the deliveries 
of goods from the manufacturers during the past week 
but there are still many shortages due to lack of trans- 
portation. This is especially true with regard to barb 
wire and wire nails, tin plate, building paper, roller 
skates and window glass. Reports from Washington 
indicate that some relief may be expected soon, but 
there are yet yreat quantities of food products that 
must be moved before the advent of warm weather, 
and other shipments must of necessity be held back to 
some extent. 

In cutlery lines the situation is practically un- 
changed. There seems to be an unusual demand for 
pocket knives and Kitchen cutlery, while the output is 
curtailed by shortages of steel, fuel and skilled labor. 
Much of the cutlery demand is directly traceable to 
the needs of the soldiers, this being particularly true 
with regard to pocket knives and razors. 

Generally speaking the market has been steady for 
the past two weeks, few price changes having made 
their appearance. Among the items to advance are 
solder, eaves trough and gutter pipe, guns and re- 
volvers, and linseed oil. The linseed oil advance has 
been very heavy, and the mills are now selling at a 
27-cent per gallon advance over that of Feb. 21. 

The steel situation is said to be showing a marked 
improvement, the furnaces in this vicinity now operat- 
ing at about 83 per cent of capacity. The ingot pro- 
duction is 87 per cent of capacity, structural steel about 
87 per cent, and plate production 100 per cent. The 
finishing mills are producing about 80 per cent of ca- 
pacity. This is an improvement of fully 5 per cent 
over a week ago, and shows the highest rate of pro- 
duction since the slow-down early in December. 

Just at this time there is considerable agitation in 
regard to the seed corn situation, as there seems to 
be a decided shortage of good germinating seed. This 
condition is said to be due to the fact that much of 
the corn failed to mature last fall before the advent 
of frost. Hardware dealers in some localities are in- 
teresting themselves in getting shipments into their 
communities in order to insure full crops. Farmers 
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are apparently buying freely in the lines necessary for 
spring work, but a surety of plenty of seed corn would 
undoubtedly stimulate buying in other lines. 

Collections are reported to be better than fair, and 
dealers claim the volume of cash business is fully up 
to normal. 
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the movement of wire nails. One distributor had per- 
mits to ship eight cars distributed over three lines but 
the cars were not available. In another instance, with 
1100 carloads ready for shipment at one point, the 
manufacturer is able to get but 138 cars to load into, 
while some merchants and manufacturers are unable 
to even get shipping permits. In some instances mer- 
chants who in the past have removed freight as quickly 
as possible, regardless of exercising privileges under 
the free storage limits, are in turn being favored occa- 
sionally by train officials reciprocally. 


Wire nails, in store, are $4.40 and carted to the jobber 
$4.45 base per keg. 


AGO 


AMMUNITION.—Jobbers report the booking season 
for ammunition to be about over for this season, with 
very satisfactory results. In some sections dealers 
carried over ammunition from last year and did not 
have to buy heavily this year. From most sections, 
however, orders were heavy. The dealers throughout 
this territory are for the most part well covered as 
to their needs. No price changes have appeared dur- 
ing the past week but the market is firm. 


We quote from jobbers’ stocks, f.o.b. Chicago: No. 22 short 
semi-smokeless, $5 per thousand; No. 32 short, rim fire, semi- 
smokeless, $11.75 per thousand; No. 22 long, semi-smokeless, 
$6 per thousand; No. 32 long, semi-smokeless, rim fire, $13.50 
per thousand. Above prices subject to 20-6 per cent discount 


Prices on shells are as follows: Peters’ Target, smokeless, 3 


drams power, 1% ounces shot, 1 to 10, $48 per thousand ; 
Peters’ Referee, semi-smokeless, 3 drams powder, 1 ounce 
shot, 1 to 10, $37 per thousand. Discount 20-5 per cent. 


Axers.—Reports from manufacturers and jobbers are 
to the effect that there is a very apparent shortage in 
axes. The demand for last season was above normal, 
and more axes are being sold at this time than is usual 
for spring. This is due in part to the Government 
demand for timber to be used in ship building and in 
the construction of aeroplanes. Jobbers have received 
notice of an advance to take effect July first, and sug- 
gested resale prices are out. Orders are being accepted 
for shipment not later than that date. 


We quote from jobbers’ stocks, f.o.b. Chicago: First qual- 
ity single bitted axes, $13 per doz.; double bitted, $17 per 
doz.; Kelly’s Standard bronze and black axes, base weights, 
$1 per doz. higher. 


Bars.—The bar situation remains about the same 
as at last report. The shortage is very acute, as large 
quantities are being diverted to war uses. Manufac- 
turers of other lines are having great difficulty in get- 
ting supplies. There is a comparatively light demand 
on the retail stocks of this section, the heavy buyers 
coming from the manufacturing ranks. 


, We quote from jobbers’ stocks, f.0.b. Chicago: 
bars, $4.10 per 100 lb.; bar iron, $4.10 per 100 lb. 


BALE TIES AND WIRE.—Jobbers report considerable 
buying of bale ties and baling wire for future delivery, 
but orders for immediate shipment are light. Most 
of the wire going out at this time is for use in baling 
marsh hay for use in packing glass ware, enamel ware, 
etc. Dealers in the hay and straw sections are figur- 
ing on a good business in baling wire during the com- 
ing season. Jobbing stocks are light, and as is the 
case with all wire products, shipments from the mills 
are very slow. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Bale ties, 60-10-10 per cent off standard list; half sizes, 7% 
per cent less; plain annealed wire, No. 14, $4.35 per 100 lb.; 
No. 15, $4.45 per 100 lb.; No. 16, $4.55 per 100 Ib. 


Bars WIRE.—Reports from jobbers indicate that 
shipments are showing some slight improvement, but 
stocks are far below normal. Dealers report a stead- 
ily growing demand in most sections, although in parts 
of the Northwest sales will be lighter than last year. 
Generally speaking, the demand for barb wire should 
be heavy this spring, and many dealers are not yet in 
position to meet it. With a large part of the output 
being used for war purposes, it is doubtful if the situa- 
tion improves to any appreciable extent in the near 
future. In fact, jobbers expect a shortage to prevail 
throughout the season. They are limiting shipments 
to 1000 lb. per order to a customer. 


We quote from jobbers’ stocks, f.o.b. Chicago: 
barb wire in less than carload lots, $4.40 per 100 Ib., 
vanized, $5.10 per 100 Ib. 


Soft steel 


Painted 
gal- 























March 21, 1918 


BUILDING PAPER.—The embargoes and the general 
freight situation have caused somewhat of a shortage 
in building paper, although the demand is much lighter 
than that of a year ago. Very little building is ex- 
pected for the coming season except along industrial 
lines, and paper sales will go mainly for repair work. 

We quote from jobbers’ stocks, f.o.b. Chicago: Red rosin 
sheathing paper, 20 lb. rolls, 54c. per roll; 25 Ib. rolls, 68c. 
per roll; 30 lb. rolls, 81c. per roll. 

BuTCHER KNIveS.—The demand for butcher knives 
and other forms of kitchen cutlery is much heavier 
than at the same season of last year. Jobbers at- 
tribute this in part to the heavy retail sales of the 
past six months, which have cut down retail stocks to 
a very noticeable extent. Remembering the difficulty 
experienced last season in getting shipments, these re- 
tailers are now doing their utmost to get their stocks 
in shape for the coming season’s demands. Scarcity 
of skilled labor and raw material is seriously curtail- 
ing production, and there is little to indicate that the 
situation of the cutlery field will materially improve 
for a long time to come. In fact, jobbers expect cut- 
lery shortages to become more acute as the season ad- 
vances. Prices are strong and advances are appearing 
almost daily. 

Butcher _knives with coco-bolo handles, 6-in. blade, $4.25 
per doz.; 7-in. blade, $5 per doz.; 8-in. blade, $6 per doz.; 
with ebony handle, 6-in. blade, $4.75 per doz.; 7-in. blade. 
$6.25 per doz. ; 8-in. blade, $6.60 per doz.; 10-in. blade, $11 
per doz.; 12-in. blade, $14.50 per doz.; 14-in. blade, $18 per 
dioz.; beachwood handle fastened with 3 saw screw brass 
rivets, 6-in. blade, $3 per doz.; 6%2-in. blade, $3.85 per doz. ; 
7-in. blade, $4.30 per doz.; 8-in. blade, $5.20 per doz.; 9-in. 
blade, $6.75 per doz.; 10-in. blade, $8.25 per doz.; 12-in. 
blade, $11.25 per doz.; 14-in. blade, $14.50 per doz. 

BABBITT METAL.—There is a fairly good demand for 
babbitt metal in this territory, sales being well up to 
normal. There are rumors to the effect that an ad- 
vance will appear in the near future, and present prices 
are firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
babbitt metal, 1344c. per lb.; Cruso brand, 16c. per lb.; Tony 
brand, 19c. per Ib.; Revenoc, 22c. per Ib. : 
Cut NaILs.—Jobbers in this section have no cut nails 
in stock and are making no quotations. The demand 
is normally very light, but the shortage of wire nails 
has caused contractors in some cases to use the cut 
variety. ‘ 

ALARM CLocKs.—The heavy demand for alarm clocks 
shows no signs of abatement, and jobbers are finding 
it very difficult to keep their stocks in good selling 
shape. The unusually heavy employment of labor in 
shifts is said to be greatly responsible for the demand, 
although sales in farming communities are also high. 
Many alarm clocks are also going to the army can- 
tonments. Stocks of both jobbers and retailers are 
comparatively low, and shortages are developing in 
some lines. Unless there is a decided betterment in 
both the manufacturing and shipping facilities, these 
shortages will soon become acute. Prices are very firm 
as quoted. 

We quote from jobbers’ stocks, f.0.b. Chicago, as follows: 
e American alarm clock in less than dozen lots, $11.04 per 
ryt in dozen lots, $9.67 per doz.; in case lots of 4 dozen, 

9.43 per doz.; Lookout alarm clocks, less than dozen lots. 
$12.61 per doz.; dozen lots, $12.24 per doz.; case lots of 2 
doz., $11.88 per doz.; Tattoo alarm clocks, dozen lots, $18.24 
| md doz.; case lots of 50, $17.52 per doz.; The Slumber 
Stopper alarm clock, dozen lots, radium dials, $23.04 per doz. ; 
Big Ben alarm clocks, $2 each; Baby Ben alarm clocks, $2 

CLIPPING AND SHEARING MACHINES.—Jobbers are 
still doing a good business in horse clipping machines 
and hand clippers, but the booking season will be over 
by the first of next month. Retail sales are just com- 
mencing in many localities and reports indicate a good 
season. Similar conditions prevail with regard to sheep 
shearing machines, but the increase in the demand is 
more noticeable in this line. The high prices of wool 
have induced a large number of farmers and stock men 
to go more extensively into the sheep raising business, 
with the result that the demand for shearing machines 
has grown heavily. The demand in the West and Mid- 
dle West bids fair to exceed that of any past season. 
— in both clippers and shearing machines are very 

rm. 


ale © quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
a ge bd No. 1 ball bearing horse clipping machine, $8.75 
$11 1, list ; Stewart's No. 8 sheep and goat shearing machine, 

each, list: No. 9, $12.75 each, list Discount 25 per cent 
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Coates No. 179 hand horse clippers, $1.20 per pair; Coates 
No. 129 (Newmarket) clippers, $1.65 per pair; Coates No. 71 
fetlock clippers, $1.05 per pair. 

HAND TorLeT CLIpperS.—There is a continually 
growing demand for hand toilet clippers, particularly 
in the districts where there are army cantonments. 
Heavy sales are also reported from manufacturing dis- 
tricts, where large numbers of men are employed. Job- 
bers report pronounced shortages in the more commonly 
used sizes, and shipments from the factories are very 
slow. Retail stocks are comparatively light, while the 
heavy selling season from a retail standpoint will not 
be at hand until the advent of warm weather. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Yankee clipper, $1.05 each; Khedive, $1.10 each; No. 141, 
$1.58 each. 

Door Mats.—Sales of door mats are very satisfac- 
tory from a jobbing standpoint, and the advent of 
spring rains will no doubt accelerate retail sales. Job- 
bing stocks are in somewhat of a broken condition and 
freight embargoes are restricting shipments. Prices 
are firm although no changes have appeared for some 
time. 


We quote from jobbers’ stocks, f.o.b. Chicago: Galvanized 
steel wire mat, 16 x 24, $6.50 per doz.; 18 x 30. $8 per doz.; 
22 x 36, $11 per doz. Flexible galvanized cold rolled steel 


9° 


mats, 16 x 24, $10.35 per doz.; 18 x 30, $14.30 per doz.; 22 
x 36, $21 per doz.; 26 x 48, $34.65 per doz. 

EAVES TROUGH AND GUTTER Pipe.—Eaves trough and 
gutter pipe have taken an advance of 5 per cent during 
the past week, and prices are particularly firm. Sales 
in a retail way are only fair, due to the fact that there 
is very little building going on. All the heavier sales 
are from factory sources, while the smaller sales are 
traced to repair work. Shipments are coming in very 
slowly and jobbing stocks are light. 

We quote from jobbers’ stocks, f.o.b. Chicago: 29-gage 
lap joint eaves trough, 5-in., $6 per 100 ft.; 29-gage con- 
ductor pipe, 3-in., $6.30 per 100 ft. 

Foop CHoppers.—The policy of food saving has had 
a very noticeable effect in increasing the demand for 
food choppers, and jobbers are advising retail dealers 
to see that their stocks are ample for the coming season. 
There is no actual shortage from a manufacturing 
standpoint, but freight embargoes are restricting ship- 
ment. Prices are absolutely firm, and the increasing 
cost of production may cause price advances later in 
the season. 

We quote from jobbers’ stocks, f.o.b. Chicago: Universal 
food chopper No. 0, $12.60 per doz.; No. 1, $15.50 per doz. ; 
No. 2, $18.90 per doz.; Enterprise No. 501, $14.70 per doz. ; 
No. 602, $18.90 per doz.; No. 703, $25.20 per doz. 

Fites.—The demand for files is exceptionally heavy 
from a manufacturing angle, and there is also a good 
demand from retail sources. The advent of spring is 
causing a demand from farmers, and from the smaller 
mechanics whose work opens up at that time. Stocks 
of jobbers and retailers are much below normal, and 
it is very difficult to get certain sizes in this territory. 
List prices and discounts are same as at last report. 

We quote from jobbers’ stocks, f.o.b. Chicago, the following 
discounts from list: Nicholson files, 50-10-244;.New Amer- 
ican, 60-7%; Disston, 50-10-5; Black Diamond, 50-10 

GARDEN TooL_s.—All indications point to heavy sales 
of garden tools this season, and jobbers report that 
dealers are fairly well covered. Last season was the 
heaviest in years for this line, and 1918 bids fair to 
exceed it in sales. Orders taken throughout the fall 
and winter have for the most part been shipped, and 
shortages are already developing in certain items. 
There are rumors to the effect that prices will be higher 
as the season advances. 

We quote from jobbers’ stocks, f.o.b, Chicago, as follows 

Spades.—In half dozen lots, D handle, No. 2, size of blade 
7% x 12, $11.25 per doz.; in half dozen lots, long handle, 
$10.75 per doz.; Greenleaf’s D-handle spades, No. 2, $12 per 
doz; Greenleaf’s long spade, No. 2, $12 per doz.; Spading 
forks, D handle, 4-tine, No. 043, $9.25 per doz. 

Surface Edge Cutters.—9 x 5, $7 per doz.; edge trim- 
mers, $8.40 per doz. 

Garden Trowels.—One piece steel, 90c. per doz.; polished 
steel with riveted shank, 6 in., 95c. per doz.; 7 in., $1.05 
per doz.; 8 in., $1.15 per doz.; solid socket tempered steel, 
6 in., $6.20 per doz. 

Rakes.—Solid steel rakes with polished edges and gray 
teeth, 12 in., 8 per doz.; 14 in., $8.60 per doz.; 16 in., $9.25 
per doz. Malleable iron rake with curved teeth, 10 in., $2.85; 
12 in., $3.10 per doz.; 14 in., $3.40 per doz.; 16 in., $3.60 per 
doz Malleable wrench with straight steel teeth, 12% in., 
$4.75 per doz.; 14% in., $5.15 per doz.; 16% in., $5.50 per 
doz. Wire tooth long rakes, 24-tooth, $5.25 per doz; 28-tooth, 
$7 per doz. Ole Olson lawn rake, bent head or straight head, 
°6-tooth, $5.60 per doz.; wooden hay rakes, 20-tooth, $4 per 
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doz.; 10-tooth, $3 per doz. Gem Dandelion rake for every- 
thing but leaves, 16 in., $17.50 per doz.; 24 in., $22 per doz. 

Garden Hoe.—High-grade razor steel welded to a soft 
steel back and will always keep sharp, all sizes at $8.25 per 
doz. Solid socket, cast steel with polished blade, 6 to 8 in., 
No. 12, $6.85 per doz.; No. 13, $5.75 per doz. Blued finish 
hoes, 74% in. blade, 444 ft. handle, riveted shank, $5.75 per 
doz. Blued finish hoes, 7% in. blade, 4% ft. handle, socket 
shank, $6.75 per doz. 

GARDEN Hose.—Advance sales of garden hose have 
been exceptionally heavy this year, and jobbers re- 
port a fairly good demand for immediate shipment. A 
shortage in this line has been predicted, due to the 
scarcity of cotton fabric which enters largely into the 
manufacture. There are also rumors of advances be- 
fore the retail selling season is fairly under way. 

We quote from jobbers’ stocks, f.o.b. Chicago: %-in. 3-ply 
Competition hose, 8%c. per ft.; %-in. 4-ply hose at 12%c. 
per ft.; %-in. 4-ply hose at 10c. per ft.; also a good %-in. 
5-ply hose at 10%c. per ft.; %4-in. at 9%c. per ft. A better 
grade of %-in. 4-ply at 15c. per ft.; Y%-in. at 13%c. The 
white cotton covered %-in. at llc. per ft. 

Guass.—The output of glass is far below that of 
normal times, and it is said that a large part of that 
output is being diverted to Government uses. The high 
price of material, the coal shortage and the scarcity 
of skilled labor are heavy factors in keeping down 
production. It is fortunate that the demand for win- 
dow glass is comparatively light, as the available sup- 
ply would be inadequate to a normal demand. Prices 
advanced recently, and further advances would not sur- 
prise the jobbers. 

We quote from jobbers’ stocks, f.o.b. Chicago: Single 
Strength A, first three brackets up to 50-in., 82 per cent off; 
above the third bracket, 81 per cent off; single strength B, 
first three brackets, 83 per cent off; all sizes of double 
strength A, 82 per cent off. 

GuNns.—Jobbers report that orders for guns continue 
to come in freely for future shipment, although those 
for immediate shipment are not heavy. There is a pro- 
nounced scarcity of revolvers and pistols, with little 
chance that the situation will improve in the near 
future. One prominent maker of guns has advanced 
hammer guns $2.25 each and hammerless $2.75 each. 
Jobbing prices of single barrel guns have also shown 
a decided advance during the past two weeks. 


We quote from jobbers’ stocks, f.o.b. Chicago: Single 
barrel shot guns, 12 gage, 30 or 32-in. barrel, with plain ex- 
tractor, $6.25 each; with automatic ejector, $6.60 each; 12 
gage double barrel shotguns, with hammer, $12.75 each; 
hammerless, $15.50 each. 


GALVANIZED TuBs.—Sales on galvanized tubs are 
about normal for the season, but jobbers report some 
difficulty in getting shipments from the makers. Prices 
are firm. 


We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
galvanized tubs, No. 0, $6.95 per doz.; No. 1, $8.55 per doz. ; 
No. 2, $9.60 per doz.; No. 3, $11.20 per doz. Medium grade 
heavy galvanized tubs, No. 100s, $13.55 per doz.; No. 200s, 
$15.25 per doz.; No. 300s, $16.95 per doz. 


GALVANIZED PaiLs.—Sales of galvanized pails are : 


improving as spring approaches, and jobbers are hard 
pressed to keep stocks up to normal with the existing 
freight difficulties. Prices are very firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common 
galvanized pails, 8 qt., $2.65 per doz.; 10 qt., $3 per doz.; 
12 qt., $3.30 per doz.; 14 qt., $3.70 per doz.; common gal- 
vanized stock pails, 14 qt., $5.35 per doz.; 16 qt., $5.85 per 
doz.; 18 qt., $7 per doz.; 20 qt., $7.95 per doz. 

HANDLES.—Axe, pick, hammer, sledge and similar 
handles are very scarce and advances are appearing 
with great regularity. Shortages of timber and labor 
have forced many small handle concerns out of busi- 
ness, and the larger ones are swamped with orders, 
many coming from Government sources. There is noth- 
ing to indicate that the situation will materially im- 
prove for some time to come. 


KippiE Kars.—There is a decided demand for the 
various types of propelling toys of the Kiddie Kar 
nature, toy wagons, coasters, etc., for both immediate 
and future delivery. Dealers evidently have in mind 
the difficulties experienced last season in getting these 
lines and are anticipating their wants. 

We quote from jobbers’ stocks, f.0.b. Chicago: No. 1 Kiddie 
Kars. $8.40 per doz.; No. 2, $12.60 per doz.; No. 3, $16.80 
per doz.; No. 4, $21 per doz.; No. 5, $25.20 per doz. 

LINSEED O1L.—Apparently there is no limit to the 
advances in linseed oil, 4 cents per gallon having been 
added to the price during the past week. There is an 
undoubted shortage of flax seed in this country and 
Canada, and the Argentine supply is only about two- 
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thirds the normal amount. The little seed that is 
available in South America for shipment is held there 
on account of the shipping space being needed for food 
supplies. The demand is only fair, although there is 
a tendency in paint channels to use more oil than dur- 
ing last season. Just now prices are more apt to ad- 
vance than to decline. 

We quote to retailers, f.o.b. Chicago: Strictly pure, old 
process linseed oil, in carload lots, raw, $1.54 per gal.; boiled, 
$1.55 per gal.; in single barrel lots, raw, $1.59 per gal.; 
boiled, $1.60 per gal. 

LANTERNS.—There is still a very active demand for 
lanterns, both for immediate and future shipment, and 
jobbing stocks are below normal. Reports from job- 
bing houses are to the effect that the better grades are 
the heavier sellers. Prices are very firm, although un- 
changed since our last report. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 242 tubular, $7.50 per doz.; the large size cold blast, No. 
: $11.50 per doz.; No. 299, tubular dash lantern, $10.25 per 

OZ. 

Lace LEATHER.—There is a fairly good demand for 
lace leather, both from manufacturing sources and 
from the farming trade. - Prices are decidedly higher 
than those of last year, owing to shortages. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
lace leather, %-in., $1.65 per 100 ft. 

Nuts AND Botts.—There is no apparent change in 
the nut and bolt situation. The makers are very much 
behind on their orders, and are unable to operate at 
anything like full capacity, because of the scarcity of 
steel and the shortage of cars. The volume of new 
business coming from the regular trade channels is 
comparatively light. Retail sales are improving rap- 
idly as spring approaches. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Machine bolts, up to % x 4 in., 40-10 per cent discount; 
larger sizes, 30 per cent discount; carriage bolts up to % 
x 6 in., 40 per cent discount; larger sizes, 25 per cent dis- 
count; hot pressed nuts, square or hexagon, $2 off per 100 
ed ws screws, 50 per cent discount; washers, $3 off per 
100 Ib. 

O1Ls.— Wholesale prices on single barrel lots of oils, 
in iron barrels, f.o.b. Chicago, are as follows: 

Perfection kerosene, 10%c. per gal.; standard white, 10%c. 
per gal.; gasoline, 21c. per gal.; naphtha, 20%c. per gal.; 
machine gasoline, 37c. per gal.; turpentine, 50c. per gal.; 
denatured alcohol, 90c. per gal. 

O1meRS.—Oilers of various types have recently taken 
advances, and there is no prospect of a price decline 
this season. Jobbers are advising the retail trade to 


cover its demands as soon as possible. 


Paints.—As the season advances it is becoming clear 
that the demand for paints will be in fairly good 
volume despite the slump in building operations. 
Farmers are expected to be good paint customers, and 
buildings in the towns and cities which were left un- 
painted last year will suffer in value unless painted 
this season. The high price of linseed oil may cause 
advances. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 1 house 
paint, $3 per gal.; second grade, $2.50 per gal.; third grade, 
$1.80 per gal. 

Rope.—The rope situation is practically the same as 
at last report. There is a decided scarcity of manila 
hemp, due in a great measure to the shipping facilities. 
The spring trade is beginning to open up, and the de- 
mand from retail sources is daily growing heavier. 
The deliveries from the makers are somewhat better 
than those of a few weeks ago, but are still below 
normal. . 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 manila rope, 33%c. per lb. base; No. manila rope, 
32%c. per lb. base; No. 3 manila rope, 28%c. per Ib. base; 
sisal rope, No. 1, 23%c. per lb.; No, 2, 20%c. per Ib. 

PouLTRY NETTING.—The poultry netting ordered dur- 
ing the fall and winter has been fairly well delivered, 
although the manufacturers have been slow in their 
shipments to the jobbers. This delay has been due in 
a great measure to the lack of transportation facilities 
and to the freight embargoes. The demand is begin- 
ning to be felt by the retail dealers, who report a de- 
cided impetus in sales due to the increased interest in 
poultry raising. Jobbers predict shortages in this line 
before the close of the season. Prices are firm. 


_ We quote from jobbers’ stocks, f.o.b. Chicago, poultry net- 
ting as follows: Galvanized before weaving, 50 per cent dis- 


Rawhide 


oa: galvanized after weaving, 45 per cent discount from 
st. 
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PuTTY AND GLAZIERS’ PoINTs.—Sales of putty and 
glaziers’ points are light, and are going mainly for 
repair work. No price changes have been reported and 
none are expected in the near future. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Putty, in 100-lb. kits, $3.35; glaziers’ points, No. 1, large 
No. 2, medium and No. 3 small, 1 doz. in a package, 60c. 
per doz. packages. 


ROLLER SKATES.—Jobbers report an unusually good 
demand for roller skates, and dealers say that sales 
are already heavy on account of the open weather. It 
is expected that the volume of sales in this line will 
exceed that of last year, and the early demand seems 
to confirm the belief. Shortages have already appeared 
in jobbing stocks, and jobbers are refusing to accept 
orders in certain sizes and brands until certain that the 
orders can be filled. 


We quote from jobbers’ stocks, f.o.b. Chicago: Union 
Hardware Co.’s yoy! boys’ No. 5S, $1.50 per pair; 
Union Hardware Co.’s ball-bearing girls’, No. 6S, $1.60 per 
pair; Union Hardware Co.’s common roller skates with strap, 
No. 2, 45c. per pair; Union Hardware Co.’s common skates 
with clamp, No. 3, 50c. per pair. Barney & Berry’s boys’ 
ball-bearing extension skates, No. 1966, $1.50 per pair; Bar- 
ney & Berry’s ball- rota girls’ extension skates, No. 1968, 
$1.60 per pair; Barn & Berry’s ball- -bearing extension 
child’s skates, No. 1948, $1.70 per pair; Barney & Berry’s 
common boys’ skates, No. 1951, 50c. per pair; Barney & 
Berry’s common girls’ skates, No. 1953, 55c. per pair. 


Razors (OLD STYLE).—The heavy demand for razors 
shows no signs of abatement, and the stocks of the job- 
bing houses are in a badly broken condition. It is 
said that the available production of open-blade razors 
is less than half that of normal times, since very little 
stock can now be imported. Cutlery makers of this 
country are loaded with orders in other lines and are 
not equipped to increase their output of razors at this 
time. Price advances are to be expected. 


We quote from jobbers’ stocks, f.o.b. Chicago: Full hollow 
ground open blade razors, square point, flat rubber handles, 
$17.25 per doz.; three-quarters hollow ground, square point, 
oval rubber handles, $14.75 per doz. 


Razors (SAFETY).—There is a continued increase in 
the demand for safety razors, which is apparently not 
limited to any one section of the country, although 
more pronounced in the vicinity of the army training 
camps. This is due to the fact that every soldier’s kit 
needs a safety razor, and many are now being sent to 
the boys by their friends and relatives. Where this 
has been suggested by hardware dealers sales have im- 
mediately increased. The higher prices charged in 
barber shops lately have also tended to increase sales 
of safety razors to the working classes. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Gillette, $45 per doz.; Auto Strop, $45 per doz.; Gem in one 
dozen lots, $8.40 per doz.; 3 dozen lots, $8 per doz. ; 12 dozen 
lots, $7.50 per doz. LEver-Ready, in one dozen lots, $8.40 per 
doz.; 3 dozen lots, $8 per doz.; 12 dozen lots, $7.50 per doz. 


SaFeTy Razor BLADES.—The same situation exists in 
regard to safety razor blades as pertains to the razors 
themselves. Sales are very heavy and are being in- 
creased by intelligent selling methods. 


We quote from jobbers’ stocks, f.o.b. Chicago: Gem in 
1 doz. sets, 7 blades to a set, $3 per doz. sets; Ever Ready, 
one card containing 1 gross blades, one-half dozen to a pack- 
age, 24 packages to the card, for $5.28. Gillette and Auto 
Strop, 75c. for package of 12; 38c. for package of 6. 


Snow SHOVELS.—Jobbers are now taking orders for 
snow shovels, without prices, for delivery after July 
first, with November first dating. 

SAND Paper.—Sand paper sales are about normal, 
having shown some increase during the past two weeks. 
The open weather has probably had something to do 
with increasing sales, as it has encouraged necessary 
building and repair work. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 


No. 1 sand paper, best grade, $6 per ream; cheaper grade, 
$5.40 per ream. 


Screws.—The bulk of the screw output is still going 
to the manufacturing trades and for use on Govern- 
ment work. Freight embargoes and the general freight 
situation has retarded deliveries to the jobbing trade, 
and stocks at this time are comparatively light. Retail 
trade in this line is picking up as spring advances. 
No price changes have been reported. 


We quote from jobbers’ stocks, f.0.b. Chicago: Flat head 
bright screws, 75-10-10; round head blued, 70-10-10; flat 
head brass, 421%- 10-5; round head brass, 40-10-5. 


SoLpeR.—There has been a slight increase in the de- 
mand for solder during the past two weeks, due in 
part to the open weather, which has allowed outside 
— work. Prices are firm and jobbing stocks are 
ight. 
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We quote from jobbers’ stocks, f.o.b. Chicago: Warranted 
half and half solder, 52c. per lb.; No. 1 plumbers’ solder, 
50%c. per Ib. 


SteeL Traps.—There are few sales of steel traps at 
this time for immediate delivery, but orders are being 
taken for next season’s supply. Sales were heavy last 
fall and winter, and dealers are expecting an equally 
good business for next season. 

We quote from jobbers’ stocks, f.o.b. Chicago: Victor 
traps, No. 0, $1.27 per doz.; No. 1, $1.50 per doz.; No. 1%, 

2.25 per doz.; No. 2, $3.16 per doz.; No. 3, $4.20 per doz. ; 
No. 4, $4.96 per doz. 

= — Traps: No. 0, $1:74 per doz. ; No. 1, $2. 04 per 
doz. ; 1%, $3.05 per doz.; No. 2, $4.48 per doz. ; No. 3, 
$5 95 a doz.; No. 4, $7.01 per Ger 

STEEL SHEETS.—The steel sheet situation remains 
unchanged. The makers are far behind with their 
orders, and manufacturers not engaged in turning out 
Government orders are finding it very difficult to get 
adequate supplies. Retail sales are light. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
28-gage galvanized sheets $7.70 per 100 lb.; 28-gage black 
sheets, $6 per 100 Ib. 

SasH WEIGHTS.—The demand for sash weights is 
comparatively light, as there is little building going 
on. There is, however, no over-supply, as the foundries 
are not casting any great quantities of weights. Stocks 
are light and prices are firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Sash weights, 
in ton lots, $39 per ton; in smaller lots, $40 per ton. 

SEINE TWINE.—Jobbers report a very good demand 
for seine twine, coming mainly from territory along 
the lakes and the Mississippi River. There is also 
some demand for use as wrapping twine, although it 
is mainly used in mending nets and for river fishing. 

We quote from jobbers’ stocks, f.o.b. Chicago: Sizes 15 to 
42 seine twine, 60c. per Ib. 

SasH Corp.—The demand for sash cord is rather 
limited, due to the inactivity in building operations. 
Sales are fair, however, with shipments from the fac- 
tories curtailed through freight embargoes. 

We quote from jobbers’ stocks, f.o.b. Chicago: Best grade 
Silver Lake sash cord, No. 7, $16 per doz.; best grade Sam- 
son, $16.50 per doz. ; Revenoc, $10.25 per doz. 

TRENCH MrrRorS.—While the trench mirror is a 
comparatively new item in the hardware line, the de- 
mand is strong and growing daily. Mirrors of this 
type are now a necessary part of every soldier’s kit, 
and local quartermasters are purchasing them for the 
Government. 


Tacks.—The demand for tacks is improving as 
spring approaches, yet jobbers report sales as some- 
what below those of last year. 


We quote from jobbers’ stocks, f.o.b. Chicago: Upholster- 
er’s tacks, 6 oz., 25-lb. boxes, 17c. per lb.; bill posters’ tacks, 
6 0z., 25-lb. boxes, 16%c. per Ib. 


TIN PLATE.—There is nothing new to report in re- 
gard to tin plate. The mills are sold up for months 
to come, and are not anxious to take on new orders. 
Just now the makers are straining every effort to get 
steel and to facilitate shipments. There is a fairly 
active demand on the jobbers, and jobbing stocks are 
below normal. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
C coke tin, 20 x 28, 180-Ib. boxes, $19.90; 200-lb. boxes, $20; 
214-lb. boxes, $20.25; IC Mohawk tin, 20x 28, 214-lb. boxes, 
22.90: IC Calvin tin, 20 x 28, 214-lb. boxes, $26.75; IX tin, 
ty x 28, 270-lb. boxes, coke, $22.80; Mohawk, $26; Calvin, 


0.75. 
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TIRE CHAINS.—Reports from jobbers indicate a good 
demand for tire chains, both for immediate and future 
shipment. Many retail dealers were unable to keep up 
their stocks last season, and are evidently anticipating 
requirements. 


We quote from jobbers’ stocks, f.o.b. Chicago Weed tire 
chains, 30 x 3%, $3.75 per pair; 32 x 3%, $4.10 per pair; 
35 x 4, $5.60 per pair. Rid-O-Skid tire chains, 30 x 3%. $2.30 
per pair; 32 x 3%, $2.40 per pair; 35 x 4, $2.85 per pair. 
Weed cross chains, No. 3, $4 per 100; No. 3%, $5.30 per 
100; No. 4, $6 per 100; No. 4%, $6.65 per 100; No. 5, $8 per 
100; No. 516, $10 per 100. 


TENTS.—The demand for tents is becoming heavier 
every day, particularly in the stock countries of the 
West. Prices are noticeably higher than those in force 
last spring, and the supply is said to be somewhat 
limited. No price changes have been reported during 
the past week. 


We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
ror tents with walls, 7 x 9, single duck, 10 oz., $15.50 each; 
x 10, $16.75; 9% x 12, $27.60. Discount 30-10 per cent. 


WacGon Covers.—The same conditions that apply to 
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sales of tents are also applicable to the wagon cover 
situation. The output is less than normal, and the de- 
mand is fairly heavy. 

We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
grade, 10 x 13, 10 oz., $7.47; 10 x 14, $8.02; 11 x 14, $9.03; 
11 x 15, $9.65. Discount 30-10 per cent. 

WINDOW VENTILATORS.—Window ventilators of the 
cloth covered type are selling freely this year, on ac- 
count of the increased use of soft coal. Both dealers 
and jobbers report a good volume of sales. 

We quote from jobbers’ stocks, f.0.b. Chicago: Continental 
cloth-covered window ventilators, No. T 93, $2.85 per doz.; 
No. T 94, $3.50 per doz.; No. T 96, $4 per doz; No. T 153, 
$3.75 per doz.; No. T 154, $4.50 per doz. 

WHITE LEAD.— White lead sales are showing a marked 
increase since the advent of open weather, and there 
is every indication that business in this line will be 
more than fair. Jobbing stocks are in satisfactory 
condition. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 


Carter’s white lead, in 100-lb. lots, $11.25 per 100 lb.; IXL 
white lead in 100-lb. lots, $9.25 per 100 Ib. 
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WIRE NAILS.—There is no very marked improvement 
in the wire nail situation as yet, although the makers 
believe that a change for the better will soon appear. 
The greatest obstacle to the business just now is the 
lack of transportation facilities, the mills being unable 
to move the nails that are ready for shipment, jobbers 
are entirely out of some sizes, and while the demand is 
comparatively light, jobbing stocks are inadequate to 
fill it. A limit of 10 kegs per order to a customer is en- 
forced, and all orders are scrutinized carefully before 
shipments are made. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common wire 
nails, $4.25 per keg, base; cement-coated nails, $4.25 per 
keg, base. 

WRAPPING PAPER.—The demand for wrapping paper 
is about normal, but the freight situation is retarding 
deliveries. As a result, jobbing stocks are low. No 
price changes have been reported and jobbers do not 
expect any in the immediate future. 

We quote from jobbers’ stocks, f.0.b. Chicago: Krafts wrap- 


ping paper, 914c. per lb.; express wrapping paper, 1014c 
per Ib. 


PITTSBURGH 


OFFICE OF HARDWARE AGE, 
Pittsburgh, March 18, 1918. 
EFORE this issue of HARDWARE AGE reaches its 
readers a conference will have been held in Wash- 
ington, D. C., between the General Committee on steel 
and steel products of the American Iron and Steel In- 
stitute and the War Industries Board at Washington, 
D. C. This meeting was held on Wednesday, March 
20, and this report was written before the meeting, so 
that it cannot be stated here what action was taken 
in regard to government prices on pig iron, semi-fin- 
ished steel and finished steel products, all of which ex- 
pire by limitation on March 31. It is the almost gen- 
eral opinion that prices will be reaffirmed, but of 
course this is not definite. 

The manufacturers presented to the War Industries 
Board some new cost sheets showing very great in- 
creases in costs of making pig iron and steel during 
December, January and February, and because of these 
increased costs it is not unlikely the War Industries 
Board will agree to allow present prices to remain. 
The manufacturers insisted at the conference that the 
prices should be fixed not for second quarter alone, 
but over all the remainder of this year. They pointed 
out strongly to the War Industries Board that to fix 
prices for one quarter only was too short a time, and 
kept the trade in a state of uncertainty, which pre- 
vented consumers from placing orders ahead. 

It is known that Eastern pig iron manufacturers in- 
tend to make a strong appeal for an advance in prices 
on pig iron, but it is not believed this will be allowed. 
In fact, some members of the War Industries Board 
feel that prices of pig iron are too high but, owing to 
the increased costs of the last three months, they are 
not likely to be changed. 

The government is getting to be a still larger buyer 
of steel in various forms, many orders being placed now 
for second half of the year delivery. It is said the 
government will need in shell steel alone for last half 
of the year not less than 2,500,000 tons against 1,500,- 
000 tons in the first half. The government is also about 
to place contracts for 150,000 cars and 2500 locomo- 
tives and the standard types of steel freight cars will 
be used. Included in the order will be thousands of 
60-ton cars, and the steel, small shapes and bars for 
these cars will take close to 2,000,000 tons. It is also 
very likely that the Allies will need very large quanti- 
ties of steel for second half of the year, so that full 
work for all of the steel mills for this year seems 
fairly well assured. 

There is still a great shortage in the supply of pig 
iron and steel all over the country, and pig iron of any 
kind is very hard to obtain. The American Bridge Co. 
bought last week for its Pencoyd, Pa., works 35,000 
tons of standard Bessemer iron. This iron had been 
piled at an Eastern shipping point for some months, it 


being intended for export, but bottoms could not be se- 
cured, and the iron will be used in this country. Ordi- 
narily the American Bridge Co. uses basic pig iron, 
but this could not be obtained. Bessemer pig iron costs 
$36.30 at Valley furnace, plus the freight to Pencoyd, 
Pa., which is $3.30 per ton higher than basic iron would 
have cost, but the latter could not be had. Operating 
conditions among blast furnaces, steel works and fin- 
ishing plants in the Pittsburgh, Youngstown and 
Wheeling districts are getting steadily better. The 
open weather has done much to relieve the railroad con- 
gestion, and shipments are heavier than for some 
months. 

However, very large stocks of finished steel products 
are still piled up in the warehouses of the mills await- 
ing cars for shipment, and it will be some time yet 
before these will have all moved out. 

Personal reports received from three or four local 
jobbers and retail hardware dealers in this city show 
that the present volume of business in hardware is 
possibly a little heavier than a year ago. The actual 
number of sales being made is not so large, but prices 
are higher, and in dollars and cents the volume is 
larger. It seems now that prices on many lines of 
spring goods will be from 10 to 20 per cent higher 
than last year. This applies practically to garden 


tools, spades, rakes, hoes and other tools, all being 


higher in price. On several lines of spades prices are 
$2 to $2.50 per dozen higher than last year. On some 
of the latter lines of steel products, such as nuts and 
bolts, wire products and other goods, the volume of new 
business is light and prices are showing signs of weak- 
ening. It is said that sales of nuts and bolts have 
been made lately at 7% per cent below the regular 
discount. 


AUTOMOBILE ACCESSORIES.—Dealers report that the 
new demand for automobile accessories at present is not 
quite as heavy as last year. The fact that the govern- 
ment is requesting a 30 per cent reduction in output of 
pleasure cars this year, in order to conserve the steel 
and manufacturing facilities of the builders for gov- 
ernment vehicles, will no doubt mean a falling off in 
sales of accessories. Already two of the largest build- 
ers of pleasure cars have signified their intention of 
cutting down their output to the required 30 per cent. 

BoLts AND Nuts.—The new demand is very light, 
and reports are that the government discounts on nuts 
and bolts are being shaded by some manufacturers in 
their efforts to get more business. This shading is said 


to amount to from 5 to 7% per cent, depending on the 
order. The demand for nuts and bolts from the govern- 
ment is fairly heavy, but is not as active as some time 
ago. The government discounts in effect until March 
31, but which are sometimes shaded, are as follows: 


Large rivets, $4.65 base; 7/16 x 6 in’ smaller and ao 
rivets, 45-10 off list. Machine bolts, h.p. nuts, % x in. 


























March 21, 1918 


Smaller and shorter, rolled threads, 50-10 off list; cut threads, 
50-5 off list; larger and longer sizes, as 10 om list. Machine 
bolts, ¢.p.c. ‘and t. nuts, % x 4 in. Smaller and shorter, 
40-10 off list ; larger and longer, 35-5 " off list. Carriage bolts, 
3g. x 6 in. Smaller and shorter, rolled threads, 50-5 off list ; 
eut threads, 40-10-5 off list; larger and longer sizes, 40 off 
list; lag bolts, 50-10 off list; plow bolts, Nos. 1, 2, 3, 50 off 
list; hot pressed nuts, square blank, 2.50c. per lb. off list: 
hot pressed nuts, hexagon blank, 2.30c. per lb. off list; hot 
pressed nuts, square tapped, 2.30c. per lb. off list; hot 
pressed nuts, hexagon tapped, 2.10c. per lb. off list: c.p.e. 
and t. square and hexagon nuts, blank, 2.25c. per lb. off list; 
c.p.c. and t. square and hexagon nuts, tapped, 2.00c. per Ib. 


a 


off list. Semi-finished hexagon nuts, % in. And larger, 
60-10-10 off list; 9/16 in. and smaller, 70-5 off list; stove 
bolts, 70-10 off list; stove bolts, 244 per cent extra for bulk; 
tire bolts, 50-10-5 per cent off list. The above discounts are 
from present lists now in effect. All prices carry standard 
extras. 


BUILDERS’ HARDWARE.—Local retailers say the new 
demand for builders’ hardware of all kinds is very 
light, due to the heavy falling off in building opera- 
tions all over the country. In fact, new building is al- 
most at a standstill, and the outlook for this year is 
most discouraging. Some large building projects in 
this city have been put aside indefinitely, owing to the 
high price of labor and materials and the very unsatis- 
factory deliveries promised. A notable instance is that 
of the new proposed Union Trust Co. Building in this 
city, which would have cost $1,000,000 or more, but has 
been put aside until labor and material are cheaper. 

CuT NAILS.—The new demand is only fair, partly due 
to the falling off in building operations, but it is said 
prices are firm, and unless the demand soon improves 
it is not unlikely that cut nails may soon be selling at 
a lower figure. 

We quote cut nails in carloads and larger lots at $4 base 
per keg, f.o.b. Pittsburgh, jobbers and retailers charging 
$4.50 to $4.75 per keg in small lots from store. 

EAVES TROUGHS AND CONDUCTOR PIPE.—The new de- 
mand is reported fairly heavy, but not so active as a 
year ago. Prices are firm, and jobbers report stocks 
moving out quite freely. 

IRON AND STEEL BARS.—There is a fairly active de- 
mand for both iron and steel bars, but reinforcing bars 
for building purposes are quiet. The government is a 
very heavy buyer of steel rounds for war munitions, 
and mills are filled up on these for some time ahead. 
The prices quoted below are for large lots of iron and 
steel bars, jobbers charging the usual advances for 
small lots from store. 


We quote steel bars rolled from old steel rails at 3c.; from 
steel billets, 2.90c., and refined iron bars, 3.50c., f.0.b, Pitts- 
burgh. 


CINCI 


OFFICE OF HARDWARE AGE, 
Cincinnati, Ohio, March 18, 1918. 

i e- general improvement in business reported from 

all sources is very marked. Both city and country 
merchants are busier than they have been for some 
time. Jobbers and manufacturers are having much 
trouble shipping goods, as the freight congestion ,js yet 
a very serious matter. This difficulty is further aug- 
mented by a shortage of cars. However, every effort 
is being made by the jobbers especially to supply re- 
tailers promptly. During the past few days the Kruse 
Hardware Co., a large local jobbing firm, has been 
working a night force in an effort to relieve the situa- 
tion. 

The demand for machine shop and mill supplies has 
improved, while the call for garden and farm tools, 
seeds, etc., is very urgent. The only soft spot is in 
builders’ hardware, which is moving very slowly. Some 
merchants who make a specialty of this special line 
started their usual spring drives, but are not meeting 
with much success. However, the paint business is 
good, which is considered somewhat strange in view of 
the present slack building operations. 


AUTOMOBILE ACCESSORIES.—The warmer weather has 
naturally brought out a much better demand for auto- 
mobile accessories of all kinds. The tire business is 
especially good, and dealers anticipate an advance in 
prices at an early date. A very busy spring and sum- 
mer season is anticipated. 


BaBBitt METAL.—No advance has been made, al- 





87 


SHEETS.—The new demand is quite active, and the 
government is still buying large quantities of sheets 
to be used in building steel hangars and other struc- 
tures in France. The output of sheets is steadily in- 
creasing and is now running from 60 to 65 per cent. 
Most mills are sold up to July or longer, and it is be- 
lieved present prices on sheets, which expire by limita- 
tion on March 31, will be reaffirmed. 

The prices quoted below on the different grades of 
sheets are in carload lots at mill, jobbers and retailers 
charging the usual advances for small lots. 


Maximum prices on sheets in carloads and larger lots are 
as follows: Nos. 9 and 10 blue annealed sheets at 4.25¢., 


No. 28 Bessemer black, 5c., and No. 28 galvanized, 6.25c., 
rolled from either Bessemer or open hearth stock, all f.0.b. 
mill, Pittsburgh, in carloads and larger lots, actual freight 
to point of delivery added. Dealers will charge the usual 


advances for small lots from store. 


TIN PLATE.—Nothing of interest to report in this 
trade. The mills are still hammering away to make 
as much output of tin plate for food containers and 
other government uses as possible, and the only trouble 
is the shortage in cars in which to ship tin plate. Many 
thousands of boxes are still piled up in warehouses, 
awaiting cars for shipment. There is a heavy demand 
for stock items of tin plate, and these are moving out 
freely. 


We quote coke tin plate on contracts and in small lots 
at $7.75 per base box, f.o.b. mill, Pittsburgh, effective Nov. 
7, prices on all sizes of terne plates are as follows: 8-lb. 
coating, 200-lb., $15 per package; 8-lb. coating, I. C., $15.30; 
12-lb. coating, I. C., $16.75; 15-lb. coating, I. C., $17.75; 20-Ib. 


coating, I. C., $19; 25-lb. coating, I. C., $20; 30-lb. coating, 
I. C., $21; 35-lb. coating. I. C., $22; 40-lb. coating, I. C., $23 
per package, all f.o.b. Pittsburgh, freight added to point of 
delivery. 


WIRE Propucts.—The new demand for wire and 
wire nails is only fair, being larger for wire than for 
nails. It is hinted that unless the demand for wire and 
wire nails soon gets heavier, there may be some shading 
in prices. Prices in effect to March 31, and which are 
not expected to be changed, are as follows: 


Wire nails, $3.50 base per keg; galvanized, 1-in. and longer, 
including large- head barb roofing nails, taking an advance 
over this price of $2, and shorter than 1-in., $2.50. Bright 
basic wire, $3.35 per 100 lb.; annealed fence wire, Nos. 6 to 

$3.25; galvanized wire, $3.95; galvanized barb wire and 
fence omalen, $4.35; painted barb wire, $3.65; polished fence 
staples, $3.85; cement-coated nails, $3.40 base: these prices 
being subject to the usual advances for the smaller trade, 
all f.o.b. Pittsburgh, freight added to point of delivery, 
terms 60 days net, less 2 per cent off for cash in 10 days. 
Discounts on woven-wire fencing are 47 per cent off for list 
for carload lots, 46 per cent for 1000-rod lots and 45 per cent 
off for small lots, f.o.b. Pittsburgh 


NNATI 


though one was scheduled. Business is very satisfac- 
tory, but some complaints are made as to deliveries. 

Wing’s babbitt metal is quoted at 30c. per lb. wholesale. 

BARB WIRE.—Shipments to some points are still hard 
to make. Kentucky merchants are able to get fairly 
good deliveries from local jobbers’ stocks, but some 
Ohio and Indiana dealers are not quite as fortunate. 
Orders are increasing. 

Jobbers quote four-point hog wire at $4.55; four-point 
cattle, $4.14; two-point hog, $4.14 and two-point cattle $3.94 

BrooMs.—Prices have registered an advance, and 
business is improving gradually. 

Jobbers quote four-string deck brooms at $10 per doz. and 
33-lb. corn and rattan brooms at $10.75 per doz. 

CoTTERS.—Stocks on hand are running low and are 
not being replenished. The demand is holding up well. 
” i jobbers’ discount remains at 85 and 20 per cent from 
ist. 


Cap Screws.—The jobbers are still adhering to the 
old schedule, although manufacturers have lately made 
advances. Considerable improvement is noted in busi- 
ness. 

The discoynt is 40 per cent from list. 

CARRIAGE BoLts.—So far not much difficulty is re- 
ported in being able to fill orders, but stocks are run- 
ning low. 


Wholesale quotations are unchanged as follows: %-in. x 
6-in. and smaller, 35 and 5 per cent discount; larger and 
longer, 20 and 5 per cent off list. 


EAVES TROUGH AND GUTTER PiIPE.—A great deal of 
repair work is still under way, and as a consequence 
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the sheet metal shop departments are very busy. Not 
many orders are received from contractors having new 
buildings under way. 


We quote 6-in. eaves trough made from No. 28 galvanized 
sheets at $7.50 per 100 ft., and 3-in. conductor pipe at $7.25 
per 100 ft. 

EMERY PAPER AND CLoTH.—Recently some orders 
from outside manufacturers have been reported. Local 
business is about normal. 

The discount is 30 per cent from list. 

FILes.—Considerable delay in getting shipments for- 
warded some time ago has been experienced. For- 
tunately the demand has slackened somewhat, and by 
the time it again reaches normal stocks should have 
been replenished. 

The jobbers’ discount is 50 and 10 per cent off list. 

Forks.—Hay and manure forks are bought quite 
freely. Deliveries from the manufacturers are slow. 
Prices have been advanced, but the new schedule was 
only received Saturday of last week, and is not yet in 
full operation. 


GARBAGE CANS.—A city ordinance that all garbage 
cans must be covered is more stringently enforced in 
the summer than in the winter, consequently dealers 
have already begun to receive calls from householders. 
The present high cost of galvanized sheets, as well as 


(Continued on page 89) 
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the general consuming public. No doubt it would 
be some job to work out the details of such a pro- 
ject and it is doubtful that the War Industries 
Board will care to undertake it at this time. 


Pomerene Bill Sleeping but Not Dead 


TH Pomerene bill authorizing the Government 
to fix prices for iron and steel and, if neces- 
sary, to take over the entire output of the indus- 
try is sleeping almost as peacefully as the Webb ex- 
port combination bill has slept for the past three 
months. The champions of this measure declare 
that it is not dead but can be galvanized into ac- 
tivity on short notice if the Government should en- 
counter any difficulty in reaching voluntary agree- 
ments with the iron and steel people. 

It’s a bit significant in this connection that half 
a score of Senators and Congressmen who are pre- 
paring to put all sorts of price-fixing amendments 
on the bill just reported by the House Committee 
on Agriculture increasing the authority of the Food 
Administrator over the production and sale of food 
products have abandoned their amendments and 
apparently intend to let the bill go through without 
important change. Some of the proposed amend- 
ments authorize price-fixing for every form of 
garden tool, household utensil and everything else 
that by any stretch of the imagination could be re- 
garded as of use in the production, manufacture, 
preservation or consumption of food. 


Coming Conventions 


ALABAMA RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Birmingham, April 23, 
24, 25, 1918. Walter Harlan, secretary-treasurer, 
44 Boulevard Circle, Atlanta, Ga. 


FLORIDA RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Orlando, May 15, 16, 17, 
1918. Walter Harlan, secretary-treasurer, 44 Boule- 
vard Circle, Atlanta, Ga. 


AMERICAN HARDWARE MANUFACTURERS’ ASSOCIA- 
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TION CONVENTION, Traymore Hotel, Atlantic City, 
N. J., May 28, 29, 30, 1918. F. D. Mitchell, secre- 
tary, Woolworth Building, New York City. 


SOUTHERN HARDWARE JOBBERS’ ASSOCIATION Con- 
VENTION, Traymore Hotel, Atlantic City, N. J., 
May 28, 29, 30, 1918. John Donnan, secretary, 
Richmond, Va. 


PACIFIC NORTHWEST HARDWARE AND IMPLEMENT 
ASSOCIATION SEMI-ANNUAL CONVENTION, Seattle, 
Wash., June 19, 20, 1918. E. E. Lucas, secretary, 
Hutton Building, Spokane. 

NATIONAL RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Cedar Point, Ohio. Date not yet set. M. 
L. Corey, secretary, Argos, Ind. 

ILLINOIS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Hotel Sherman, Chicago, Feb. 17, 18, 19, 
20, 1919. Leon D. Nish, secretary, Elgin. 


Obituary 


wy C. JAYNES, secretary of the Smith 
Brothers Hardware Co., Columbus, Ohio, died 
at the home of his son, Allan B. Jaynes, in Tucson, 
Ariz., March 1. He had suffered from bronchial 
trouble for some time, and was in Arizona in an 
effort to regain his health when his death occurred. 
His business career began at Delaware, Ohio, where 
he was born in 1849. He removed to Columbus in 
1891, when the firm of which he was secretary 
was established. He had been with the company 
ever since. He is survived by his widow, three sons 
and one daughter. 

CHARLES H. STONE, a well-known hardware mer- 
chant of Keene, N. H., died recently at his home 
on Court Street. He was born in Bradford, N. H., 
79 years ago, and was a director of the New Eng- 
land Hardware Dealers’ Association. He is sur- 
vived by one daughter. 

LEo C. LYON, for more than 30 years in the hard- 
ware business in Bridgeport, Conn., died recently 
at Daytona, Fla., where he had been spending the 
winter. 

HowarD M. COLE, aged 27, died recently at his 
home on Charles Street, Baltimore, Md. He was 
born in Baltimore, and had been a partner in the 
hardware company of William H. Cole & Son, a 
concern founded by his grandfather. He is survived 
by a widow. 

HENRY KNOWLES PAINE, a resident of Brookline, 
Mass., died there recently, in his eighty-first year. 
He had been engaged in the hardware business for 
over 40 years, retiring a few years ago. Mr. Paine 
was a member of several fraternal organizations 
and a veteran of the Civil War. 

JERROLD W. BLACK, a retired hardware merchant 
of Syracuse, N. Y., died in Canandaigua recently. 
Mr. Black, prior to his retirement, was a member 
of the hardware firm of Burhans & Black, Inc., of 
Syracuse, and one of its founders. 


WILLIs C. JAYNES, aged 69, secretary of the Smith 
Bros. Hardware Company, Columbus, Ohio, died at 
the home of his son, in Tucson, Ariz., recently, 
where he had gone to regain his health. Mr. Jaynes 
commenced business in Columbus in 1891, and had 
been connected with the concern since that time. 
He is survived by a widow, three sons and one 
daughter. 

ALBERT H. ROGERS, secretary and treasurer of 
the Rogers-Bailey Hardware Company, Chattanooga, 
Tenn., died at his home at Highland Park, recently, 
from paralysis. He was born in 1874, and is sur- 
vived by a widow. 
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labor, has caused an advance in prices of over 20 per 
cent as compared with last year. 

GLASs.—The expected jobbers’ advance in prices to 
conform with those recently made by the manufacturers 
will doubtless be in effect by the time this report gets 
into print. The production of glass is now cut down 
considerably and, in spite of quiet building conditions, 
some business of importance is being done by mer- 
chants who handle this specialty. 


We quote wholesale prices as follows: First three brackets 
s. S. A., 82 per cent off list; S. S. D. 83 per cent off; 
s. S. A. and B., above third bracket, 81 per cent off. All 
double strength A., 82 per cent off; all double strength B, 
‘3 per cent off, using price list of March 1, 1913. 


LACE LEATHER.—Business is very slow and shows no 
signs of improving. 

The jobbers’ discount is unchanged at 40 per cent from list 

MACHINE BOoLTs.—In line with all machine shop sup- 
plies machine bolts have proved to be a very satisfac- 
tory commodity for the dealer during the past three 
years. Right now there is an increased demand from 
many sources. Deliveries are tight, but manufacturers 
and jobbers are doing everything possible to relieve the 
situation. No serious inconvenience on this account 
has yet been caused. 


We quote % x 4-in. and smaller at 40 and 5 per cent dis- 
count; larger and longer, 25 and 5 per cent. 


PAINTS.—It is difficult to quote prices, as different 
brands carried have different values placed on them. 
The improvement noted in the past few days was 
somewhat in the nature of a surprise, as it was a little 
ahead of schedule time. The slackness in the building 
trade should also have some adverse effect on the busi- 
ness but, as has been the case in former years when 
building has been backward, repainting jobs may more 
than make up the deficiency. 

RIVETS.—No change is noted, but as stocks are grow- 
ing thinner, with deliveries hard to get from the fac- 
tories, business is not now solicited very vigorously. 

The discount is unchanged at 40 per cent from list. 

RooFING.—The continued good business reported in- 
dicates that composition roofing is coming into more 
general use in the country. Heretofore factory and 
warehouse building contractors bought most of this 
class of roofing, but its use now on barns and other 
farm buildings is increasing at a very encouraging 
rate. 

The following are to-day’s wholesale quotations: Rubber 
cooeae best grade, one-ply, $1.50; two-ply, $1.80; three-ply, 
$2.10. Medium grades, one-ply, $1.40; two-ply, $1.65; three- 
ply, $1.90. Cheaper grades, one-ply, $1.10; two-ply, $1.35; 


three-ply, $1.60. Sanded one-side roofing, one-ply, $1; two- 
ply, $1.25; three-ply, $1.50. Tarred felt, $2.95 per 100 Ib. 


ind slaters’ felt, $1.10 per roll. 


MINNEAPOLIS and ST. PAUL, 
March 14, 1918. 

YENUINE Minnesota March blizzard last Saturday 
practically stopped all trade until in the late after- 
noon. Deliveries were almost impossible and many 
business houses suspended this branch of their service 
until Monday. Dealers in food supplies were forced to 
continue, but so far behind schedule that nearly all of 

Sunday was gone before their work was completed. 

The storm has done thousands of dollars worth of 
good for the coming crops, and rejoicing is general. In- 
cidentally, it gave the dealer and jobber an opportunity 
to move the bulk of the remaining portion of their stock 
of snow shovels, sidewalk scrapers, snow pushers, and 
goods of kindred nature. Very little of this class of 
goods will move from now on. 

Spring goods continue to arrive and are being shown 
by the dealers. Jobbers are starting to move some of 
their stocks of this nature. It is believed we will be 
short a large per cent of the tools necessary to care for 
gardens and lawns, and dealers are making special 
effort to have their stocks complete. Mill shipments are 
very slow with small prospect of a better condition in 
the near future. Declaring garden tools and farming 
equipment in the class of war-measure goods would not 
be far wrong. This would give them priority and en- 
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Rore.—Shipments are said to be improving so that 
local stocks should soon be normal. The heavy drain 
caused by the high water conditions several weeks ago 
practically cleaned out the stock of Manila rope. 

Manila rope is quoted at 35c. and sisal at 21c. 

SASH WEIGHTs.—An advance has been made of ap- 
proximately 4c. per lb. Only a slight improvement is 
noted. 

Jobbers quote 52c. per Ib. 

SHEETS.—AIl the attention of the mills is now de- 
voted to supplying customers on old contracts, and little 
new business is accepted. “A few jobbers are in posi- 
tion to fill orders promptly, or would be, in case cars 
could be obtained to load the material. 


The nearby mills quote No. 28 black sheets at 5.1844c 
f.o.b. Cincinnati, or Newport, Ky., and No. 28 galvanized at 
6.43 16¢e. 


SoLpDER.—The anticipated advances have not yet de- 
veloped, but in view of the present cost of tin and lead 
these will probably not be long delayed. 
sey” quote 40-60 solder at $46.25 per 100 Ib., and 45-55 at 

ol. 


WASHERS.—An advance of 4c. a Ib. has been made 
on cast washers, that are now quoted at 5c. Little de- 
mand is reported from any source. 


Jobbers quotations are as follows: Wrought washers, $3 
off list; cast washers 5c. a Ib., and malleable washers 9c 
a lb 


WasTE.—Better deliveries are being made, but ship- 
ping conditions are still delaying stocks ordered some 
time ago from outside waste makers. 
uae waste is quoted at 13c. a lb., and white waste at 

7TM4c 

WIRE NAILS.—Unless shipments commence to move 
from the mills more freely stocks of local jobbers will 
soon be cleaned up. While there is considerable diffi- 
culty in forwarding nails to dealers at some points. 
more nails are being shipped out than are received. 

The jobbers’ price remains at $4.10 per keg base. 

Woop HANDLES.—The jobbers claim that makers of 
agricultural tool handles, such as for hay forks, shovel 
handles, ete., are falling behind on their shipments. 
The reason is given that there is a shortage of timber 
and also a demand from government sources for a great 
deal of the hickory available. An advance was made 
the latter part of last week by nearly all manufac- 
turers that will be reflected in jobbers’ quotations 
within a few days. 

WRENCHES.—Coes wrenches have been advanced and 
are now only 5 per cent off list. 


The discount on agricultural wrenches is 60 per cent from 
list and on Coes wrenches 5 per cent off. 


ZINC OILERS.—An increase in cost will soon force 
another advance in prices. , 
The jobbers quote to-day 30 per cent from list 


CITIES 


able the consumer to purchase all necessary equipment 
early and to start the year right. 

Building has not yet begun for the season. An occa- 
sional residence is being erected, but there is no general 
movement along this line. Country business is well in 
the lead and promises to keep there, as farmers are in 
better position financially than ever before. 

Buying is still done conservatively by dealers, re- 
flecting perhaps the attitude of their customers. The 
approaching end of the period of Government fixed 
prices may have some influence in this direction also. 
The belief seems pretty general, however, that prices 
are not going to be less, and probably will show further 
increases. The past week has shown few changes. 
Linseed oil continues to advance, and prepared paint 
has followed its example. 


AXES.—The sale of axes continues strong with mill 
shipments very slow. The past week has seen the lift- 
ing of the embargo on many items and a more general 
movement of commodities has begun. No change shows 
in price of axes. 

We quote from local jobbers’ stocks: Single bit base axes 





base weights, at $13.75 per dozen; double bit, base weights, 

at $18 per dozen; Sager single bit handled axes at $15 per 

dozen ; Quaker City boys’ axes, handled, $10 per dozen 
BARBED Sales are increasing somewhat al- 
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though stocks are not in good condition. The heavy 
demand for other purposes diverts a tremendous quan- 
tity of this material and ordinary quantity of this 
material and ordinary consumption of it has to wait. 
There is no change in price. 

We quote from local jobbers’ stocks: Painted cattle wire at 
$5.65 per 80-rod spool; painted hog at $3.79 per 80-rod spool ; 
galvanized cattle at $4.20 per 80-rod spool; galvanized hog 
at $4.36 per 80-rod spool. 

BALE TIES.—Price remains unchanged and sales con- 
tinue about normal. Mill offerings are a little more free 
than in some months past. 

We quote from local jobbers’ stocks: S% x 15 Bale ties, 
$1.72 per bundle. 9 x 15 at $1.80 per bundle. 9% x 15 at 
$1.90 per bundle, or list less a discount of 65 per cent. 

BUILDING PAPERS.—Prices are holding steady on the 
line, although there is an occasional offer of a slightly 
less price on some items. City sales show no increase 
to mention as yet, but paper jobbers state they are 
having a splendid business throughout this section of 
the country. 

We quote from local jobbers’ stocks: Barrett's No. 2 
tarred felt at $3.10 per cwt. Sarrett’s stringed felt, 500 ft. 
rolls at $1.57 per roll, 20 lb. red rosin paper at 65c. per roll, 
25 Ib. at 80c., 30 lb. at 95e. per roll 

BRADS.— Mill shipments are extremely slow and stocks 
are still in depleted condition. Sales are slow also in 
a retail way, with shops and factories using fair 
quantities. 

We quote from local jobbers’ stocks: Brads at 70 per cent 
to 70-10 per cent from standard lists. 

BoLTts.—Prices on bolts show little change although 
there has been a slight shading of price in some cases. 
Mill shipments are slow. 

*We quote from local jobbers’ stocks: Small carriage bolts 
at 49 per cent to 40-5 per cent. Large carriage bolts at 
30 per cent. Small machine bolts at 40-10 per cent to 40-10-5 
per cent. Large machine bolts at 35 per cent, lag screws 
at 40-10 per cent. Stove bolts at 60 per tent to 60-10 per cent 
Tire bolts at 40-10 per cent from standard lists. 

Door MATs.—Sales continue good on door mats, the 
extremely sloppy weather caused by the blizzard in- 
creasing the demand. Stocks are in good condition, 
mills seeming to meet the demands. 


We quote from local jobbers’ stocks: No. 1 Cocoa Door 
Mats at $7.00 per dozen, No. 2. at $9.00 per dozen, No, 3 at 
$11.50 per dozen, No. 4 at $14.50 per dozen. 


DENATURED ALCOHOL.—Sales begin to decrease on 
this item, although its use is still very necessary in 
automobile radiators. No change has been made in 
price. 

We quote from local jobbers’ stocks: Denatured alcohol 
in barrel lots at 90c. per gallon. 

FILES.—Demand continues strong with stocks badly 
broken. Mills seem unable to begin to cover the demand 
which is increasing rather than diminishing. Prices 
show no change of consequence. 














_ We quote from local jobbers’ stocks: Nicholson Files at 
50-10 per cent to 50-10-2% per cent. tiverside Files, 60-7% 
per cent. toyal files at 65 per cent, Arcade files at 65 per 


cent from lists 

GALVANIZED TuBps.—Sales are normal with no change 

in price. Mill shipments are still unsatisfactory. 
_. We quote from local jobbers’ stocks: No. 0 Galvanizea 
Pubs at $8.20 per dozen, No. 1 at $10.20 per dozen, No. 2 ar 
$11.40 per dozen, No. 3 at $12.84 to $13.23 per dozen, No. 1 
Heavy at $15.25 to $18.00 per dozen, No. 2 Heavy at $17.40 
to $19.00 per dozen. No. 3 heavy at $19.03 to $20.00 per 
dozen 

GALVANIZED PaILs.—Sales are increasing slightly 
with stocks in fair condition. Receipts from mills are 
below normal yet, but with improving railroad facilities 
they should show a good increase. Prices show only 
slight changes. 

We quote from local jobbers’ stocks: & qt. galvanized 
pails at $3.13 per dozen, 10 qt. at $3.53 to $3.60 per dozen, 
12 qt. at $3.80 to $3.88 per dozen, 14 qt. at $4.30 to $4.35 per 
dozen, 16 qt. stock pails at $6.50 to $6.62 per dozen, 18 qt. 
steck pails at $7.60 to $7.70 per dozen, 20 qt. stock pails at 
$8.76 per dozen. 

GLaAss.—No further change has been made in the 
price of glass and sales are at a rather low point at the 
present time. 








We quote from local jobbers’ stocks: Single strength A 
grade glass, first three brackets, 82 per cent; larger, 80 per 
cent. Double strength, A grade glass, 82 per cent. 

LANTERNS.—Sales keep up remarkably well on this 
item, with shipments from factory very slow. Some 
stocks are in fair condition, while others are badly 
broken. Prices remain unchanged. 

We quote from local jobbers’ stocks: Tubular Long Globe 
Lanterns, $11.50 per dozen: Tubular Short Globe Lanterns, 
$11.50; Tubular Dash, $15.00; Deitz Delite. short globe, 
$12.75 per dozen; Deitz Wizard, short globe, $12.25 per 
dozen: Deitz Victor, $8.00 per dozen; Dietz No. 2 Blizzara, 
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$12.25 per dozen; Deitz Blizzard Dash, $17.00 per dozen: 
Deitz Buckeye Dash, $11.00 per dozen. 

LINSEED OIL.—This commodity continues to climb 
with no possibility of any final price reached. Prices 
undoubtedly will be governed entirely by the amount of 
demand for it in proportion to the supply. 

We quote from local jobbers’ stocks: Boiled Linseed Oil 
barrel lots, $1.58 per gallon. 

Nuts.—There has been no change in price on nuts 
and call continues very good. 

We quote from local jobbers’ stocks: Square Iron Ma- 
chine Screw Nuts, 25 per cent; Hexagon Iron Machine Screw 
Nuts, 25 per cent; Hexagon Brass Machine Nuts, 15 per 
cent, from standard lists. Hot Pressed Square Iron Nuts, 
$1.25 off from standard lists. Square Top Nuts, $1.05 off; 
Hexagon Plain Nuts, $1.05 off. 

PAINTS.—Ready mixed paints are beginning to sell 
very nicely for refinishing jobs, especially for interior 
work. There has been some talk of an advance on this 
item. No change has been made yet. 

We quote from local jobbers’ stocks: Regular colors first 
quality ready mixed paint at $2.75 to $2.85 per gallon, Sex 
ond quality at $1.90 per gallon. 

Pouttry NETTING.—Sales are increasing rapidly on 
this item with stocks in good condition to meet any 
normal demand. Price remains unchanged. 

We quote from local jobbers’ stocks: Poultry netting at 
50 per cent from standard lists. 

PiPE.—Call for black and galvanized pipe is begin- 
ning to manifest itself. Price is somewhat higher than 
it was last year, but sales are taking comparatively 
small account of this feature. 

We quote from local jobbers’ stocks: 1%-in. Black Pipe at 
10 per cent from list. 14-in. Galvanized Pipe at 25 per cent 
from list. 

Putry.—Although sales on putty have fallen off 
there still remains a fair demand for it. 

We quote from local jobbers’ stocks: Commercial Putt) 
in bulk at $3.77 per ewt. Commercial Putty in barrels at 
$3.65 to $3.82 per cwt. Strictly pure Putty in bladders at 
$4.50 per ewt. 

Ropre.—Price holds steady, showing no change, with 
demand increasing almost daily. 

We quote from local jobbers’ stocks: Best Grade Manila 
at 34c. per Ib. Best Grade Sisal at 24c. per Ib. Cotton Rope 
at 34c. per lb., base. Swedish Wire Rope at list, plus 25 per 
cent. Crucible Wire Rope at list, plus 25 per cent. 

SoLpER.—Price shows some advance and the demand 
is beginning to show up well for spring work. Mill 
shipments are beginning to come in somewhat more 
freely. 

We quote from local jobbers’ stocks: Strictly Half and 
Half Solder at 65c. per lb. Warranted Half and Half at 75c 
per Ib. Wire Solder at 60c. per Ib. 

STEEL SHEETS.—Prices show no change and mill ship- 
ments are still exceedingly slow. Sales are not improv- 
ing very rapidly as yet. 

We quote from local jobbers’ stocks: Black Sheets at 
$6.57 base. Galvanized Sheets at $7.82 base. 

SHELLAC.—This item shows a slight influence of 
spring trade, sales becoming somewhat better. Price 
holds steady at last fall’s quotation. 

We quote from local jobbers’ stocks: Porch Shellac, cut 
ii, Ib. to the gallon, at $3.25; Orange Shellac, cut 4% Ib 
to the gallon. at $3.00 per gallon. Orange Shellac, dry, at 
85 cents per Ib. 

TURPENTINE.—Sales are improving somewhat with 
price holding at about the same level. 

We quote from local jobbers’ stcoks: Turpentine in barrel 
lots at 5l%ec. per gallon. 

WHITE LEAD.—There has been no change in price 
on white lead for several months. Sales are increasing 
slowly. 

We quote from local jobbers’ stocks: White lead, 200 Ib 
kegs, at 115¢c. per Ib., with the usual differential for quantit) 
and size of package. 

WHEELBARROWS.—The demand is beginning to show 
for this commodity as spring cleanup time approaches. 

We quote from local jobbers’ stocks: Stave Tray Wheel- 
barrow, nailed, at $26.00 per dozen. Stave Tray Wheelbar- 
row, bolted, at $27.50 per dozen. 

Wire Naits.—There has been no change in wire nails 
and sales are beginning to improve somewhat. 

We quote from local jobbers’ stocks: Standard Wire Nails 
at $4.40 per keg base. Coated Wire Nails at $4.40 per kee 
base. 

WirE.—Price shows no change and sales are at 
normal for this season of the year. Inquiries are being 
received from dealers for quantity prices on some of 
the more popular sizes used in building construction, 
indicating perhaps a further increase in sales in the 
near future. 

We quote from local jobbers’ stocks: Black Annealed 
Wire at $4.15 per cwt Galvanized Smooth Wire at #4.S% 
per cwt. 
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In the Morning’s Mail 
(Continued from page 75) 


THE CONTINENTAL Woop Screw Co., 13 Hamilton 
Street, New Bedford, Mass., is having plans drawn for 
an addition to its factory. 

THE NortH & Jupp Mr«. Co., New Britain, Conn., 
has awarded a contract for an addition and alteration 
to its plant. 

THE WILBUR Mré«. Co., INc., Wallingford, Conn., has 
been incorporated with authorized capital stock of $50,- 
000 to manyfacture hardware specialties. The incor- 
porators are John E. Burghoff and John B. Wilks, Wal- 
lingford, and Edward H. Leach, New Haven. 

THE COE-STAPLEY MFG. CORPORATION, Boston, Mass., 
has been incorporated with authorized capital stock 
of $700,000 to manufacture hardware specialties and 
automobile equipment. H. P. Faxson is president and 
Robert H. Spare, 50 Congress Street, treasurer. 

THE HARRIS WIRE Co., Newtown, Conn., has been in- 
corporated with authorized capital stock of $25,000. 
The incorporators are John P. L. Hubbard, Grace L. 
Watt and Mabelle K, Pedersen. 

THE HAMMERED PISTON RING Co., Newark, N. J., 
recently incorporated with a capital of $1,400,000, has 
taken over the plant of the American Piston Ring Co., 
704 South Eleventh Street. 

THE FOWLER Natt Co., Seymour, Conn., manufac- 
turer of iron nails, etc., has acquired about seven acres 
at Black Rock, near Buffalo, as a site for a new plant. 
It is planned to commence erection in the spring. E. G. 
Stoddard is president. 

THE B. E. Mr«. Co., 444 Broadway, New York, man- 
ufacturer of automobile sunplies, has increased its capi- 
tal from $20,000 to $70,000. 

THE JOHNSTON HARVESTER Co., Harvester Avenue, 
Batavia, N. Y., has been incorporated with a capital of 
$10,000 by G. A. Farrall, J. N. Spenstone and L. D. 
Collins, Batavia. 

THE UNIVERSAL SHOCK ABSORBER Co., Newark, N. J., 
has been organized to operate a plant at 43 Carteret 
Street. Eugene E. Avery is president. 

THE ALUMINUM WARE Mre. Co., Elmira, N. Y., with 
a capitalization of $1,000,000, has been formed by John 
E. Potter, president of the National Aluminum Works 
of Elmira, and James H. Opp., for many years con- 
nected with the Aluminum Goods Mfg. Co., 200 Fifth 
Avenue, New York, and is prepared to do business on 
a broader and more comprehensive scale. This reor- 
ganization brings under one management the National 
Aluminum Works plant at Elmiro, the Aluminum 
Plated Ware Co. of Newark, N. J., and the Toy Phone 
& Woodware Manufacturers, Inc., of New York. The 
facilities of the plants are to be increased immediately. 

THE ANDERSON Co., South Bend, Ind., has been in- 
corporated with $20,000 capital stock to manufacture 
automobile parts. The directors are John W. Ander- 
son, Adam Keasey and A. G. Graham. 


THE AUTOMATIC BALE TiE Co., Kokomo, Ind., has 
been incorporated with $70,000 capital stock to manu- 
facture balers. The directors are Theodore M. Connor, 
Thomas S. Pearson, Morris M. Greenstreet, James R. 
MacReynolds and John Marshall. 

THE LiBerRTY PRESSED METAL Co., Kokomo, Ind., has 
been incorporated with $5,000 capital stock to manu- 
facture metal articles. The directors are J. W. John- 
son, A. G. Seiberlin, J. P. Grace, F. S. McNeal and 
A. V. Conradt. 

THE HENNER AUTOMATIC OIL CARBBURETER Co., Roch- 
ester, N. Y., has been incorporated with a capital of 
$100,000 by J. J. McInerney, G. F. Bauer and G. Hen- 
ner, Rochester Rochester Col., to manufacture car- 
bureters. 

THE GrorGe C. BroapBooks Co., INc., Attica, N. Y., 
has filed articles of incorporation with a capital of 
$30,000 to manufacture hardware, etc. W. A. Timm, 
G. C. Broadbooks and G. L. M. Ireland, Attica, are the 
incorporators. 

THE HeLLerR BrorHers Co., 879 Mr. Prospect Ave- 
nue, Newark, N. J., manufacturer of files, rasps, etc., 
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is planning the construction of an addition to its works 
on Verona Avenue to cost $10,000. 

THE ECONOMIC CARBURETOR Co., Jersey City, N. J., 
has been incorporated in Delaware with a capital of 
$500,000 by Irving Bressalier and M. V. Press, Brook- 
lyn, N. Y., and M. C. Lynch, Jersey City. 

ARTHUR G. KIMBALL has been elected president of 
Landers, Frary & Clark, New Britain, Conn., succeed- 
ing, Charles G. Smith, who becomes chairman of the 
board. Joseph F. Lamb was added to the board of 
directors. 

THE UNIveRSAL E.vectric LAMP Co., 843 Broad 
Street, Newark, N. J., has filed notice of organization 
to specialize in the manufacture of automobile lamps. 
William Bennett, 110 Elizabeth Avenue, heads the com- 
pany. 

FRANK J. HOeRSTING of Hoersting & Holtman, Day- 
ton, Ohio, manufacturers of Gem City furnaces and 
furnace fittings and supvlies, was a visitor at the re- 
cent convention of the Ohio Hardware Association held 
in Columbus. Mr. Hoersting, who is a member of the 
Ohio Hardware Association, is also president of the 
Ohio Sheet Metal Contractors’ Association and has re- 
cently been elected vice-president of the Cincinnati 
Stamping Co., Cincinnati, in which organization he has 
had a financial interest for some time. 

THE W. E. LAMNECK CoMPANY, Columbus, Ohio, ow- 
ing to its increased furnace and furnace fitting busi- 
ness has opened a retail sales room at 954 North High 
Street that will be in charge of C. A. Lusch. The 
wholesale and manufacturing business of the com- 
pany will be continued at its new factory building on 
West Fifth Avenue. W. E. Lamneck is president of 
the company and Thomas W. Pearson, sales manager. 


Obituary 


W W. BARCUS, formerly engaged in the saw 
« manufacturing business at Muskegon, Mich., 
died there recently in his forty-fourth year. He had 
been a resident of Muskegon for 40 years, and is sur- 
vived by a widow. 

CHARLES S. BAXTER, 50 years of age, owner of a 
hardware store in Windsor, Ont., died in Los Angeles, 
Cal., recently from paralysis. 

JosePH F. Epert, for many years a resident of De- 
catur, Ill., died recently at the residence of his daugh- 
ter on North Edward Street in his eightieth year. Mr. 
Ebert was born in Fredericksburg, Md., and had con- 
ducted a hardware store in North Water until a few 
years ago when he retired. He is survived by a widow 
and two daughters. 

JAMES LAWRENCE Hupson, president of J. L. Hudson 
& Co., and well known in business circles in Springfield, 
Ill., died there at his home, 1130 South Sixth Street. 
Mr. Hudson was born in 1840 and had started in the 
hardware business in 1871, continuing until about two 
years ago, when he was forced to retire on account of 
ill health. 

ERNEST HENDRICKS, 53 years old, a cutlery manufac- 
turer of Brooklyn, N. Y., died recently from heart 
trouble. 

JOHN KIRKWooD, a hardware merchant of Lenox, 
Mass., died recently in his seventieth year. 

ALBERT G. BLUNT died recently at his home in Show- 
hegan, Me. . He was born in Waterville, Me., 73 years 
ago and had been associated with his father in the 
hardware business as junior partner. He later became 
sole owner, but retired several years ago. Mr. Blunt 
was a member of several fraternal organizations, and 
is survived by a widow and one son. 

CHARLES F. SCHAFER, 71 years old, engaged in the 
hardware business in Mt, Pulaski, IIl., died there re- 
cently. He had been a resident of Mt. Pulaski for the 
past 50 years, 47 of which had been spent in the hard- 
ware business. 

Epwarp O. Noyes, owner of the first hardware store 
in Brockton, Mass., died at his residence, 32 Clinton 
Avenue, aged 77 years. He was one of the founders 
of the Home National Bank. He disposed of his busi- 
ness several years ago and had since lived in retire- 
ment. 
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David Daniels Hot on the Trail of Incubator Sales—Huey & Philp 
Cash in on Big “Post”? Pyrex Ad—White & Parker Adopt 
Our Copy Suggestion—J. D. Sanford & Son 
Getting Out Fine Store Paper 


By Burt J. Paris 


Some Live Incubator Talk 


No. 1 (2 cols. x 8 in.) 


AVID DANIELS, ad man for The Daniels 
Store, Corsicana, Tex., sent us this repro- 
duced ad and a letter, both of which shed 
much light on the subject of selling incubators. 


1—Copy like this sells high-grade incubators 


Don’t Pay 
$18.00 


FOR A ONE HUNDRED AND 
TEN EGG SIZE INCUBATOR. 


UNLESS 


It is entirely covered with gal- 
vanized iron making it absolutely 
fire proof 


UNLESS—The case is made of 
double walls of Louisiana Red Cy- 
press, kiln dried lumber with an 
insulation between the walls mak- 
ing it a positive non<onductor of 
heat and a long life incubator. 


UNLESS—It has a hinged top per- 
mitting the giving the incubator a 
sun bath and airing which is the 
only way to thoroughly clean an 
incubator and keep it in a sani- 
tary condition. 


UNLESS—lt has a six-quart gal- 
vanized iron oll tank—which 
hatches a setting of eggs with but 
two to four fillings instead of hav- 
ing to fill the tank every twenty 
four hours as is the case with the 
small tin tanks, 


UNLESB—It has double front 
doors, one of glass by which you 
can view the inside of the incuba- 
tor, and see the thermometer with- 
out changing the temperature of 
the Incubator by having to open 
the front door. 











SAFETY-HATCH 





IF THE SAFETY HATCH INCU. 


BATOR was not entirely covered 
with galvanized iron the price 
would be $2.00 less than it is. 


if it wasn’t double walled of Loui- 
siana Red Cypress kiln dried lum- 
ber the price would be another 
$2.00 less than it is. 


If it didn’t have the hinged top 
the price would be reduced an- 
other $1.00. 


If it wasn’t furnished with a gallon 
and a half size oil tank made of gal- 
vanized iron the price would be 
knocked off another $1.00. 


If one of the double front doors 
were eliminated the price would 
be another dollar less, 


If the Safety Hatch Incubator 
wasn't built with these exclusive 
features the price could be out in 
two but its value and succesa 
would be greatly impaired. 


Buy the Safety Hatch Incubator as 
it is made. 


We Carry the Safety Hatch Incubator in all the Different Gizee 


Simon Daniels 


Hardware, Furniture, Stoves, Wagons, Buggies, Implements, Blacksmith 
Supplies and Wire Products. 332-824-326N. Beaton St. Cor. 8rd Ave, 








To begin with, let us quote from Mr. Daniels’ 
letter: ‘Some hardware dealers are so enthused 
over linking their stores up with the Government’s 
efforts in the home-gardening matter that they are 
overlooking a good bet in the incubator. Now, the 
Government is just as strong on seeing that more 
chickens are raised as they are in increasing garden 
products. In fact, they have placed a ban on kill- 
ing a hen or pullet for a certain length of time, the 
purpose of which is to increase egg production and 
hatch chickens during the period.” 

That Mr. Daniels is absolutely correct goes with- 
out saying. Given an unusual incentive to push the 
sale of incubators, let us consider ways and means. 

Mr. Daniels believes in selling a first-class incu- 
bator and the idea behind this incubator ad is two- 
fold. First, to show the superiority of his particu- 
lar incubator over others selling at the same price, 
and second, to take a good-sized whack at the cheap 
“mail-order” incubators selling around $8 to $10. 
The ad makes it plain that Mr. Daniels’ 110-egg 
incubator at $18 is cheaper in the long run than 
the $8 or $10 mail-order kind. In the second col- 
umn of this ad, Mr. Daniels proceeds to knock off 
figures in a very interesting way. He accounts for 
$7 which represents the cost of the exclusive fea- 
tures and additions that are included with his incu- 
bator. As the ad states: “If the Safety Hatch 
Incubator wasn’t built with these features, the 
price could be cut in two, but its value and success 
would be greatly impaired.” 

We call this first-class publicity on a high-grade 
article—showing the reader just why, where and 
how it is to his advantage to pay the higher price. 
Come across in this fashion and you'll have no diffi- 
culty in selling quality incubators and beating the 
mail-order man to the sale. 

Study this ad very closely and you will appreciate 
the strength of its argument. The first column says, 
“Don’t Pay Unless ’”’ and the second column im- 
mediately checks up the statement by showing what 
it costs to add the feature. A man can’t get away 
from that sort of a presentation. It’s “show me” 
all the way through. 

Mr. Daniels tells us that he has been giving ¢on- 
siderable publicity to incubators. Here is some of 
the ways in which he backs up his newspaper ad- 
vertising. Copies of the ad are printed in circular 
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form and given to every customer who enters the 
store. An effort is made to thoroughly explain the 
machine to each customer. Mr. Daniels says in this 
way a great number of machines are sold. Copies 
of the ad are pasted inside the top of every machine 
so that when, in demonstrating, the top is lifted, 
the ad is in view. 

Mr. Daniels has a specially prepared argument 
for the people who say “let the old hen hatch the 
eggs.” This argument has an approach by compari- 
son of old and new ways of doing things. Then the 
prospect’s attention is directed to the convenience 
of the incubator—only one place to watch instead 
of following up a dozen hens. He is then told that 
it takes 21 days to hatch the eggs and as many 
more for the hen to brood the chicks, and just to 
count up how many eggs that a hen could lay in the 
42 days and multiply this by 11, which is about the 
capacity of the 100 to 120-egg-size incubator. Mr. 
Daniels says at this juncture, the prospect is about 
ready to buy, if he is raising chickens. 

Borrow some of Mr. Daniels’ methods and start 
a big push for incubator business. 


Followed Our Suggestion 


No. 2 (2 cols. x 7 in.) 
GPEARING of Mr. Daniels, here is one of his 

ads transplanted at Murdo, S. D., by the White 
& Parker Hardware Co. A few weeks ago we ran 
the original ad of Mr. Daniels and suggested that 
the idea be made use of by other merchants. 

The White & Parker ad is the first clipping to 
be received so far, but the idea was seized by a 
number of dealers at once and we hope to receive 
their ads shortly. In case any of you may have 
missed the first Daniels ad, here is the idea again. 
It is still as good as it was. 


2—Mr. Daniels’ copy is transplanted 





TO COOK ON 
OUR COOKING 
‘STOVES 















You will be well paid. 

~—The stove will save you fuel. 

—You will save yourself time and money. 

—We will save you money on the price of the stove. 
—Let us sell you one of our stoves to cook on. 
—Our prices are right—Our goods are good. 


SERVICE 











Cloas wali 
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Ware &ParcerdHpw. 
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This store closes at 6:30 p. m., except Saturdays 
















3—Hitching up to the driving pulley of national 

















publicity 
Phones: | 
Buy Thrift Stamps,| Ben m. 2462 | 
Plant a Garden Aut. M. 2154 
Transparent 


OVEN-WARE 


Has the name on every piece 


Pyrex will last for years— 
never rust, burn out, dis- 
color,: chip or absorb 
odors as other cooking 
ware is sure to do. It is 
guaranteed not to break 
from oven heat. 


Help Serve Your Country by 
Using Pyrex 


By using Pyrex you are saving the metals the Government 
needs so badly. You are also saving fuel, for Pyrex requires 
only about half the fuel ordinarily required. You are Hoover- 
izing, too. For instance, a Pyrex Casserole will make meat so 
much more tender and savory that.you will enjoy the cheaper 
cuts. 





See the Big Pyrex ad in this week’s 
Saturday Evening Post 
A FEW SUGGESTIONS 

tH-quart Casseroles .........-cecerecececvceccosrers 
Large Bread Pam ...cccccccscccccsccccvccecccceccessocces 
Small Bread Pan .........+++ 
grimel Cake Pam cccccccccccccccsscesccesccsecescecccnccscse 
ainch Pie Pan .......... op ncepeebenatesuanes suaddedeundens 75e 
BR eB ini 6 cca dnncdesnacsadnnrseerastbene eee 





Individual Custard Cups . eens 
Ramekins ........ Vicedescdtcacccasncccscevedsesovcteses 0 he 
There Is a Pyrex Dish for Every Baking Purpose. 


HUEY & PHILP 


Hardware Company 
Elm and Griffin 











Mr. Glass Watches ‘‘Post’’ Ads 


No. 3 (2 cols. x 7% in.) 
(C*= of the most profitable habits that may be 
cultivated by the hardware ad man is watching 
current magazines of national circulation for ads 
of goods which his store sells. Make a practice of 
grabbing off the manufacturer’s thunder every 
chance you get. Your manufacturers will give you 
advance schedules of their national publicity and 
you can have the goose all cooked days in advance. 
This Huey & Philp (Dallas, Tex.) ad shows the 


manner in which Mr. Sidney Glass, advertising man-' 


ager, cashed in on the Post ad on Pyrex. Note 
that he used (1) the Pyrex trade-mark, and (2) a 
good illustration of the ware. Don’t forget to do 
this wherever possible. It is vital to connect the 
display of your ad with that of the manufacturer’s 
so that the relation may be sensed at a glance. 


Sanford’s ‘‘Hardware Herald”’ 


No. 4 (10 in. x 18 in.) 


ERE is the first page from Vol. I, No. 3, of 

Sanford’s Hardware Herald, published by J 
D. Sanford & Son, Laurinburg, N. C., and edited by 
C. L. Sanford. 

We have been watching the Herald closely and 
note a material improvement in each succeeding 
issue. For instance, this number contains a gen- 
erous sprinkling of general interest items and a 
larger number of customer personalities which we 
think is fine material for a store paper. Don’t lose 
sight of the fact that customer personalities create 
a greater interest in your store paper and by the 
same token a greater interest in your store. By all 
means write up your customers each month. Get in 
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Hardware Age 


4—A well edited store paper 











POSTMASTER Postage for 
Return Mail is Guaranteed 
Kindly Notify Us 
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IT HAS HAPPENED 
—IS HAPPENING | 


(By Roy F Soule) 


The cause of this article isthe rem- 
nant of a race dying of! exnosure, 
disease and starvation. It icn’t ‘going 
to be a pretty story it isn’t written 
for men and women who are inclined 
to stuff their ears and shut their eyes 
to the horrors of a reality 

Read these facts and then respond 
to the impulse of your rich, warm 
human heart, 


dies’ good-bye this morning and start 
for the’ store. On the way down you 
nétice & excited group of children in 
& wide street and you go over to see 
what it’s all about. The children are 
strange, you never saw children like 
them before. They are dressed in tat- 
ters, mést ‘of them wear badly worn! 
shoes, little toes chilled blue with the| 
blast of winter peek out-at you. Many! 
have no shoes at all. 

They, are -dirty.and unkempt. They 
‘don't stand erect; as your little ‘enes 
do. They are stooped, humped with 
cold, and their pitiful little faces are 
drawn and branded dread and horror. 
Their little bodies are wasted and thin. 
There isn’t a fat child in the whole Ict. 
They don’t see you, for they ‘are intent 
on an object in their midst, 





Doing My Share. 


The boys who enlisted are giving their blood 
In battle for mine and me; 

The women and babies are giving their blood 
In countries across the sea; 

They suffer privations undreamed of in our land 
For the same ideals we hold 

They make sacrifices we can’t understand 
Where in plenty are bread and gold; 

The mothers, the children, the old, the unfit; 

] : : te Are giving their all over there— 

‘Suppose you kiss the wife and ‘kid- By George! [ don’t want to do merely my bit 

But to do my full share—my share! 


It’s little enough I can do over here 
For the boys who are fighting for me; 

But I'll give “till it hurts” and I'li'give with good cheer— 
When it pinches for prouder I'll be 

Why, the shirt from my back I would joyfully tear 
Just to feel tess accused, less ashamed 

Every time my thoughts turn to our boys over there 

_ And the women and children and maimed; 

Just to feel I was doing my utmost with grit, 
Just to feel I was playing things square, 

‘Jus to know I was not merely doing my bit 
But—thank God!—I was doing my share. 


ISHUREDGE 


j Pocket Knives 





Price 40cts and up 


YOUTH. 


Youth is not a time of life; it is a 
state of mind It is not a matter of 
ripe cheeks, red lips, and supple 
knees; it is a temper of the will, a 
quality of the imagination, a vigor of 
the emotions. It is the freshness of 
the deep springs of life. 

Youth means a temperamental pre- 
dominance of courage over timidity, 
of the appetite for adver over 
the love of ease. This often exists 
in a man of fifty more than ir a 
boy of twenty. 

Nobody grows old by merely li....4 
a number of years. People grow old 
only by deserting their ideals. 

Years wrinkle the skin; but to give 
up enthusiasm wrinkles the soul. 

Worry, doubt, self-distrust, fear 








—Lee Shippy 








You crowd your way through the 


and despair—these are the long, long 





pitifnl. littie rabble and there in its 


beasts, are tearing tliat diseased body 
to bits and devouring it raw before 


your very eyes. ; 
It’s a revolting sight, emphasized 


which they .are stuffing themselves 
with this horrible food. You turn, 
sick with the revulsion of, it, and 





you herd that shivering little crowd 
of waifs together and take them back 
to your home. 

Your wife and children meet you 
at the door ‘and take them*jn. The 
warmth and the clean, wholesome 
surroundings seem to stun ycur little 
mob, and they just stand and look and 
wonder at the miracle of it. You give 
them all a meal and. you meet your 
wife coming from the kitchen with a 
big kettle of hot soup and tears are 
streaming ‘down her face. Your own 


make these strange little guests com- 
fortable. 
What ‘you ‘would d6&;in a case like 





(Continued on page 2. colum 4.) 








centet you find the wasted body of a 

mule that has died on the street. The the greening spirit back to dust. 

children, like a-herd of small, starved Whether sixty or sixteen, there is in 
2 every human being’s heart the lure 


ae We are headquarters for Garden Seeds. 
ag ae ee Sa | If you want the best of Gardens, plant 


the na pity overwhelmingly greater x fear; : 
than your disgust envelops you, and: Wood’s aa igh Grade Seeds a ee ne oh as your hope 
BEST FOR THE SOUTH 


Seeds are high and going higher. They iare scarce 
and hard to get. Secure yours now. We sell them 
in packets and by the pound. 


jeod re itself quickl ti he bird fl: is head, 
ames. LU Savion & Sonsttetee 
“The Quality Hardware Shop” 
Distributors of Wood’s High Grade Seeds | titted with a new battery. 


years that bow the heart and tucn 


of wonder, the sweet amazement of 
the stars and at star-like things ard 
thoughts, the undaunted challenge of 
events, the unfailing, child-like appe- 
tite for what next, and the joy of the 
game of living, You are as young 
as your faith, as old as your doubt; as 
young as your self-confidence, as cld 


In the central place of your h. 

is an evergreen tree; its name is Love. 
So long as it flourishes, you are 
young. When it dies you are old. In 
the central place of your heart is a 
wireless station. So long as it receives 
messages of beauty, hop®, cheer, gran- 
deur, courage and power from God 
and from your fellowmen, so long you 
are young.—Reprinted from American 
Tron and Steel Bulletin, 


“You can’t blame a man for let- 





to build nests in his hair.” 


Mr. A. McNeill, Jr., on route 2, 
brought his Everready Daylo in to be 




















a touch of humor now and then where you think 
there will be no objection. 

This number of the Herald contains seven display 
ads. On figuring up the total space occupied by 
these ads, we find they use up in excess of two 
pages. We strongly advise in a four-page paper 
keeping your display ads down to two pages net 
and it would be still better to get under this figure, 
for don’t forget that your store items and customer 
personalities in your reading columns are the finest 
kind of publicity. 


THE CLEVELAND METAL Propucts Co. of Cleveland, 
Ohio, has acquired a location at St. Louis, where it will 
establish warehouses and also install some equipment 
in connection with its business of manufacturing and 


distributing oil stoves, aluminum ware and other metal 
ware. 


THE LALANCE & GROSJEAN Mra. Co., Harrisburg, 
Pa., manufacturer of enamel and galvanized ware, re- 
opened its works Feb. 10, following a shutdown of sev- 
eral weeks, due to shortage of coal and materials. 


THE AUTOMOTIVE Parts Co., Indianapolis, Ind., has 
been incorported with $100,000 capital stock to manu- 
facture automotive parts and appliances. The directors 
are William C. Jones, George W. and Lawrence G. Cum- 
mins. 

THE HARRINGTON & KING PERFORATING Co., North 
Union Avenue, Chicago, IIl., manufacturer of wire 
screens, screen cloth, etc., is having plans prepared for 
the erection of a new one and two-story plant, 125 x 
300 ft., on Campbell Avenue, to cost $90,000. 


Reading matter continues on page 96 
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Stanley Wrought Steel Corner Irons and Angle Braces 


and Irons for Mending Screens 


A LOT of last year’s screen doors will be patched up and used again this year. ‘This means 
profits for you from the sales of corner irons, braces and mending plates. How is your 
stock of these important and profitable items? The demand for them will soon begin. They are 
strong, simple and well made. They are packed in strong, neat Stanley boxes and are carefully 


cleaned before being packed. 


CORNER IRONS: No. 995: Bright steel or Sherardized. Sizes fron 
No. 999%: ornamental bright steel or brass 2x5% to 10x1'\% 

plated. Sizes from 2%x%*% to 8x1. No. 995%: T-plate—bright steel or Sherardized 
No. 999: flat. bright steel or Sherardized. Sizes Sizes from 3x3 to 6x6 


from 2x*% to 8 x 1%. 
No. 996: Length of sides 4%, width from ™% to CORNER BRACES: 


1%. 
MENDING PLATES: No. 997: Bright steel or Sherardized. Size 
" . to 8x1%. 
No.998%: Ornamental bright steel or brass o 8x1% 

plated. Sizes from 2x% to 10x1% No. 998C: Brass plated. Size 4x1, to 4x 


Order through your usual channel 


THE STANLEY WORKS, New Britain, Conn., U. S. A. 


NEW YORK—100 Lafayette Street CHICAGO —73 East Lake Street 
Manufacturers of Wrought Bronze and Wrought Steel Hinges and Butts of all kinds, including Stanley Ball 
Bearing Butts, also Pulls, Brackets, Chest Handles, Peerless Storm Sash Hangers. Fasteners and Brackets 
Screen, Window and Blind Trimmings, Twinrold Box Strapping and Cold Rolled Stripped Stee Stanley 


Garage Hardware is also adaptable for mill and factory use. 


Stanley Garage Hardware is carrred in stock by the leading builders’ hardware dealers. 


See our advertisement on Box Strapping in this issue. 





















NEW GOODS AND NOVELTIES 





Products Being Placed on the Market 
by Hardware Manufacturers 


‘*Kleen Kups’’ 


The Mono-Service Company, Verona 
Avenue and Oraton Street, Newark, 
N. J., has recently placed on the mar- 
ket a new “Kleen Kup,” adapted for 
the use of the housewife and com- 
mercial packer as a container for 
jelly, jam, marmalade, honey, confec- 
tions and syrups which do not fer- 
ment. It is stated that this new wood 
fiber “Kleen Kup” .may be filled with 
the heated product without immersing 
the container in cold water, or 
wrapping it with a cold wet cloth 
during the filling process. It may be 
















Wedgewood design ‘“‘Kleen Kup” 


obtained unprinted in a number of 
sizes, or in stock designs as _ illus- 
trated. 

The larger design shown, half pint 
in size, Wedgewood design, is sold in 
case lots of thirty-six or seventy-two 
dozen, each dozen of six light and six 
dark blue “kups” packed in an indi- 
vidual carton for convenience in han- 
dling. The price is $8 and $15 per 
case respectively. 

The smaller “kup” illustrated, made 
in red, white and blue, is known as 
the Trench design, and is furnished 
in one-eighth pint, and quarter pint 
sizes, selling at $11 and $13.25 per 
thousand respectively. Sample “kups” 
will be mailed to dealers upon re- 
quest. 


De Laval Whey Separator 


A handsome new catalogue has just 
been issued by The De Laval Sep- 
arator Co., 165 Broadway, New York 
City, describing in detail the ad- 
vantages of the new De Laval whey 
separator which skims whey or milk 
with equal efficiency. To convert the 
whey separator into a cream sep- 


arator, the user merely substitutes a 
special cream regulating cover, which 
is supplied with an extra attachment 
at a small cost. 


It is stated that an important ad- 
vantage to be gained by using this 






























New De Laval whey separator 


new machine lies in the fact that its 
capacity is about twice that of the 
older type whey separators, conse- 
quently a saving of fuel and time. 
The catalogue sets forth with com- 
pelling dir@ttness the alarming losses 
of butter-fat in cheese factories which 
do not use whey separators and also 
why separated whey is superior to 
unseparated whey as a food for young 
stock. A copy of this thirty-two-page 
illustrated catalogue may be obtained 
by addressing the above company. 


Iowa Gate Catalog 


The Iowa Gate Company, Cedar 
Falls, Iowa, recently issued a beau- 
tiful fifty-page catalog prepared es- 
pecially for the retail dealers illus- 
trating and describing a broad line 
of steel farm gates, walk gates and 
walk gate arches, ornamental fence, 
country home and cemetery arches, 
lawn driers and steel barn equipment 
consisting of stanchions, stalls, calf, 
cow and bull pens. The catalog is 
literally peppered with illustrations. 
A copy will be sent to dealers upon 
request. 


Canning Boiler and Rack 


The Lisk Manufacturing Company 
of Canandaigua, N. Y., is featuring 
its No. R77 new canning boiler and 
rack designed with drop and handles, 
a tin handle on a seamless cover and 
the top wired with a 5/16-in. steel 
rod. The handles of the rack are 
made to project at right angles over 
the ends of the boiler, and the rim of 
the cover is grooved to fit tightly over 
the wire so that steam cannot escape. 


When removing the cover the rack 
ean be lifted out by wire handles 
without putting the hands inside the 

















Lisk canning boiler and rack 


boiler. The wire rack has eight com- 
partments which will hold either pint 
or quart cans. The boiler may be 
used without the rack for other pur- 
poses. 

An elaborate illustrated catalog 
covering this company’s extensive line 
of four coated enameled ware, nickel 
plated copper ware, aluminum gal- 
vanized ware, anti-rust and plain tin 
ware, etc., will be mailed to dealers 
upon request. 


Dandelion Destroying Rake 


The C. A. Hazlett Dandelion Rake 
Mfg. Company, Kearney, Neb., is now 
manufacturing a rake which is not 
only a dandelion killer but also a gen- 
eral utility rake. This rake, it is 
said, kills the dandelion roots by pull- 
ing the heads and buds off, and at the 
same time cultivates the lawn, giving 
it a chance to grow. It rakes clean, 
taking everything off the lawn but 








Dandelion destroying rake 


the grass. It is self-cleaning, as a 
push back of three or four inches is 
all that is needed to clean the clogged 
teeth. Besides this, the user can do 
anything with this rake that can be 
done with any other. They are made 
of No. 16 gauge blue annealed steel, 
5%-ft. handles, and weight approxi- 
mately 36 lbs. per dozen. They are 
shipped, knocked down, in dozen lots. 

Illustrated literature and_ prices 
will be sent to dealers upon request. 


New Bishop Catalogue 


Geo. H. Bishop & Co., Warrens- 
burg, Ind., makers of saws, have re- 
cently sent out a very attractive cata- 
logue No. 6 covering 149 pages. 


Reading matter continues on page 98 
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Accordion Door Partitions on R-W Hardware—in Church 


The Survival 
of the Fittest 


is nowhere more grimly exempli- 
fied than in modern business. Long 
life marks those business houses 
which embody fit character and 
high efficiency. Steady progress 
through forty years of experience 








proves the fitness of 











Elevator Door Fixtures 
Fire Door Hardware 
Store Ladders & Shelves 
Door Openers &Closers 
Benches & Vises 
Door Checks & Hinges 
Hardware Specialties 
Mounted Grindstones 
Overhead Carriers 








R-W No. 443 Flush Door Hardware Hangers 


R-W No. 135 Accordion Door Hanger 





The R-W line 


R-W products stand the test of prac- 
tical use. A department of R-W manu- 
facture of particular interest to the hard- 
ware trade in connection with schools, 
churches, halls, clubs, lodge rooms, 
libraries, Y. M. C. A. buildings, etc., 
where it is desired to convert audi- 
toriums into class rooms and, vice 





versa, is 


Richards - Wilcox 
Sliding Door Hardware 
for Partitions 


made in styles and sizes to fit any particular 
condition for three distinct types of sliding 


partitions— 


Parallel Door Partitions 
Accordion Door Partitions 
Flush Door Partitions 


Described and illustrated in R-W General Catalog, pages | 7-29. 


Handsomely illustrated book, “Sliding 
Door Hardware for Partitions,” sent with- 


out obligation to those interested. 


RichardsWilcox Manufacturing (0 


sanrRanewee AurorRA, ILurois, USA. eter ei 
pov Richards-Wilcox Canadian Co,,Ltd.London ,Ont. pane 


“Ahanger for any door that slides” 
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Among the items featured are cross- 
cut saws, hand ice saws, saw sets, 
brick and plastering trowels, blue 
blade saws, hand made saws for me- 
chanics, hack saws, plumbers’ saws, 
back saws and miter boxes, pruning 
saws, scrapers, beef splitters, butcher 
blades and saws, corn knives, wood 
saw blades, handles, etc. 

A copy of this catalogue will be 
mailed to the trade upon request. 


Electric Vacuum Cleaner 


The Pittsburgh Electric Specialties 
Co., 394-396 Broadway, New York City, 
is featuring its new model “K” electric 
vacuum cleaner, which is designed 
with an all aluminum case. The 
cleaner has a handle just the right 
size and shape, a “Cutler-Hammer” 
push button conveniently located in 
an aluminum holder, 20 ft. of cord 
protected at the top by a special cast- 
ing, cord holders, a dust bag made 
of khaki, handle stops to permit the 
handle to remain in an upward posi- 
tion without use of locking clamps or 





Pittsburgh Model “K” electric cleaner 


screws, wick feed grease cups, an air 
cooled universal motor, guaranteed 
electrically and mechanically; a noz- 
zle 12 in. wide and 1% in. across the 
opening, a removable revolving brush 
and a raising and lowering device. 

The cleaner is made in two volt- 
ages. The 110-volt lists for $30 and 
the 220-volt lists for $31. The cleaner 
weighs 11 lbs. and its shipping 
weight is 17% lbs. 

Illustrated literature will be mailed 
to dealers upon request. 


New Metal Finishes 


The Marietta Paint & Color Co. of 
Marietta, Ohio, has launched a new 
department devoted to the manufac- 
ture of metal finishes. For years this 
company has been making iron fillers, 
but the new department is producing 
baking enamels, lacquers, japans and 
various paints intended particularly 
for use on metal products. The step 


was taken after considerable experi- 
ment and research work. Illustrated 
literature covering this new line will 
be sent to dealers interested upon re- 
quest. 


New Davenport Baler 


The Davenport Manufacturing 
Company of Davenport, Iowa, has re- 
cently announced a new model baler 
which is an improvement over its pre- 
vious models, as it has the combina- 
tion of the open top and hgpper door, 
making a wider space for filling. 








New model Davenport baler 


Aside from this feature it is identical 
with the other model. Further de- 
tails and descriptive matter and 
prices will be sent to dealers upon 
request. 


Washing Machine 
Information 


The Voss Brothers Mfg. Co. of 
Davenport, Iowa, has just gotten out 
a very attractive and_ instructive 
22-page booklet, which is being sent 
to the trade, entitled the “Practical 
Information for the Washing Machine 


The “Horsie-Toddler”’ 
toy which is finished 
in bright colors 


Buyer.” It explains in detail the ad- 
vantages and disadvantages of the 
different types of washing machines 
which this company manufactures. 
The booklet will be found to be ex- 
ceptionally helpful to every buyer of 
washing machines. 

Dealers who have not already re- 
ceived a copy of this booklet may ob- 
tain same by addressing the above 
company. 


Reading matter continues on page 
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Wire Door Mat 


The Sanitary Wire Door Mat Co, 
415 South Lincoln Street, Chicago, 
Ill., has recently introduced a new 
door mat made of strong galvanized 
wire over a rigid frame with a firm 
piece through the center. It is strong, 
durable and will not rust. 

The door mat is said to be a per- 
fect remover of any substance that 
becomes attached to the shoes. It js 

















Sanitary Wire Door Mat 


designed with a 1-in. hard steel spiral 
border around the mat, which affords 
a means of removing mud from in 
front of the heels. It is made in 
sizes Nos. 1, 2 and 3, retailing for 
$1.50, $2 and $3 respectively, also in 
size 4 for the auto runningboard re- 
tailing for $1.25. The dealer’s dis- 
count is 33 1/3 per cent. 

Illustrated literature will be mailed 
to dealers on request. 


‘*Horsie-Toddler’’ 


The Richards Mfg. Company of 
Marietta, Ohio, has recently placed 
on the market the “Horsie-Toddler,” 
which is unique in design, strikingly 
lifelike and mounted on four wheels, 
so arranged that the toy is well bal- 
anced and hard to tip over. It is 
easily steered and is always under the 
control of its little rider. It is made 








of wood throughout, with the excep- 
tion of the axles and the steering 
hinge. The toy is attractively fin- 
ished in bright paint, colors. 

“The Horsie-Toddler” is made 1M 
three sizes, a size for every age be 


tweeen ten months and six years. a 


is shipped in knocked-down form an 
can be assembled in a few minutes. 
Full information and prices may be 
obtained by writing the manufacturer 
100 
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Va Cremone Bolt 


A number of character 
for critical owners 
especially designed for garages, 
simple and strong 















HIS bolt is made of malleable iron with steel connect- 
ing rods. It is designed so that one movement of the 
lever handle locks the doors at both top and bottom, 
and when bolted or unbolted the handle mechanism 

is arranged so that it maintains its position. This is a very essen- 
tial feature when door is opened so that bottom bolt will not 
drag on floor, interfering with the movement of the door. 


The adjustable feature can not be tampered with after bolt is 
placed in position. 
The bolt is regularly made in two lengths, (7 feet to 8 feet— 


8 feet to 9 feet) taking in a wide range of adjustment. Can be 
furnished in any length desired at slight additional cost. 





For convenience in handling, we pack controlling lever, bolts, 
strikes and screws in a box. Connecting rods packed separate. 
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Satisfaction in Hardware 


ALLITH-PROUTY COMPANY 
DANVILLE, ILLINOIS, U.S. A. 


Door Hangers and Tracks, Garage Door Hardware, Fire Door Hardware 
Overhead Carriers, Spring Hinges, Rolling Ladders 
Light Hardware, Hardware Specialties 


BOSTON NEW YORK LOS ANGELES PHILADELPHIA SAN FRANCISCO 


CHICAGO 



































Notes of the Retail Hardware Trade 


NEWPORT, ARK.—The Johnson Avera Hardware Company 
has changed its name to the Johnson-Cloyes Hardware Com- 
pany. 

TALBOTTON, Ga.—C. K. Mahone has purchased an interest 
in the hardware firm of T. A. Bardwell & Co. No change 
will take place in the concern’s name, and catalogs are re- 
quested on pumps, refrigerators and electrical household 
specialties. 

EAST MOLINE, ILL.—The Greenleaf Hardware Company has 
recently purchased property on which it will erect a store 
building 40 x 120 ft. 

LINCOLN, ILL.—The firm of Musick & Fortman has been dis- 
solved. John O. Fortman will continue the business under 
his own name. 

Roserts, ILL.—Emil Seng, successor to Seng & Son, requests 
catalogs on electrical goods, galvanized ware, etc. 

DECATUR, IND.—The Decatur Cash Hardware & Implement 
Company has moved to a new location. Its new quarters 
contain up-to-dates shelving, counters, show cases, etc. Cata- 
logs requested covering automobile accessories, bathroom 
fixtures, belting and packing, bicycles, buggy whips, builders’ 
hardware, building paper, children’s vehicles, churns, cream 
separators, crockery and glassware, cutley, dairy supplies, 
electrical household specialties, fishing tackle, gasoline en- 
gines, heating stoves, heavy farm implements, heavy hard- 
ware, home barbers’ supplies, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, poultry supplies, 
ranges and cook stoves, refrigerators, shelf hardware, silver- 
ware, wagons, buggies and washing machines, 

LYTTON, Iowa.—C. H. Cunningham has retired from the 
Wilson Implement Company. W. A. Newby is now manager. 
Catalogs requested on builders’ hardware and supplies. 

OscEOLA, Ilowa.—George Mitchell has succeeded to the busi- 
ness of the Clark County Implement Company. The name 
of the concern will remain unchanged. Catalogs requested on 
farm implements and wagons. 

Rep Oak, Iowa.—The Farmers’ Mercantile Company, re- 
cently organized, has bought the stock of belting and packing, 
buggy whips, cream separators, gasoline engines, harness, 
heavy farm implements, lubricating oils, poultry supplies, 
wagons, buggies and washing machines. of the Lane Imple- 
ment Company. 

STATE CENTER, IowA.—McMahon & Sons have been incor- 
porated to deal in baseball goods, bathroom fixtures, belting 
and packing, bicycles, buggy whips, builders’ hardware, 
building paper, churns, cream separators, cutlery, dog collars, 
dynamite, electrical househoid specialties, fishing tackle, fur- 
naces, galvanized and tin sheets, hammocks and tents, heat- 
ing stoves, heavy hardware, home barbers’ supplies, kitchen 
cabinets, kitchen housefurnishings, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, plumbing department, 
poultry supplies, prepared roofing, pumps, ranges and cook 
stoves, refrigerators, sewing machines, shelf hardware, silver- 
ware, sporting goods, tin shop, toys, games and washing 
machines. The capital stock is $25,000, and the incorporators 
are J. L. McMahon, C. H. McMahon and J. C. McMahon. A 
complete stock of electrical supplies and farm lighting sys- 
tems have been installed and the store building has been 
enlarged 25 x 80 ft. 

INMAN, KAN.—The Inman Hardware Company is_ pur- 
chaser of the stock of H. E. Toews. 

REPUBLIC CITY, KAN.—W. L. Davis has disposed of his 
hardware store to T. W. Peter. 

SCANDIA, KAN.—William Gunter has moved his stock of 
hardware, harness, etc., to a new location. Catalogs re- 
quested on hardware. 

RUSSELLVILLE, Ky.—H. F. Perry has purchased an interest 
in the firm of Hampton & Cooksey. The firm name remains 
unchanged. Catalogs requested on furniture, 

Kasson, MINN.—D. D. Sykes & Co. have installed new 
Warren fixtures and shelving. 

PROSPER, MINN.—Milne & Hartz, purchasers of the William 
Balentine hardware store, request catalogs on the following: 
Automobile accessories, buggy whips, builders’ hardware, chil- 
dren’s vehicles, churns, crockery and glassware, cutlery, 
dynamite, electrical household specialties, fishing tackle, fur- 
naces, galvanized and tin sheets, hammocks and tents, har- 
ness, heating stoves, heavy hardware, home barbers’ supplies, 
lubricating oils, paints, oils, varnishes and glass, ranges and 
cook stoves, shelf hardware, silverware, tin shop and washing 
machines. 

WORTHINGTON, MINN.—J. W. Wolven, senior partner of the 
Wolven Hardware Company, has purchased R. M. Wolven’s 
interest. He will continue business without any change in the 
tirm name. 

LOVEJOY, Mont.—W. E. Mead has bought the Charles 
Dixon hardware store. 

Bristow, Nes.—P. S. Person will move to the Kramer 
Zuilding as soon as alterations are completed. 

ELLIS, NeB.—H. E. Foster has bought the implement stock 
of Koenig & Bishop at Harbine. 

GOEHNER, NEB.—Benjamin Whitaker has commenced busi- 
ness here, dealing in the following: Automobile accessories, 
baseball goods, belting and packing, bugg’y whips, builders’ 
hardware, building paper, churns, cream separators, crockery 
and glassware, cutlery, dairy supplies, dog collars, electrical 
household specialties, fishing tackle, furnaces, furniture de- 
partment, galvanized and tin sheets, gasoline engines, harness, 





heating stoves, heavy farm implements, heavy hardware 
home barbers’ supplies, kitchen housefurnishings, lubricating 
oils, mechanics’ tools, paints, oils, varnishes and glass, poultry 
supplies, prepared roofing, ranges and cook stoves, shelf 
hardware, silverware, sporting goods, tin shop, wagons, bug 
gies and washing machines 

GRETNA, NEB.—Hughes & Co. have been incorporated with 
a capital stock of $10,000. 

FAIRMONT, N. D.—The Buscher & Dahl Implement Com- 
pany now owns the implement stock of George Kugler. 

JAMESTOWN, N. D.—Kirk & Allen, established since 1883 
have become incorporated, and will hereafter be known as 
the Kirk & Allen Company. 

Minot, N. D.—The Dakota Farmers Supply Company has 
been incorporated with a capital stock of $13,000. 

MARIETTA, OKLA.—The Hardy-McKinney Hardware Com 
pany has purchased the business of J. W. Scanlon, and requests 
catalogs on automobile accessories, baseball goods, bathroom 
fixtures, belting and packing, bicycles, buggy whips, builders’ 
hardware, building paper, children’s vehicles, churns, cream 
separators, crockery and glassware, cutlery, dairy supplies, 
dog collars, dynamite, electrical household specialties, fishing 
tackle, furniture department, galvanized and tin _ sheets, 
gasoline engines, hammocks and tents, harness, heating 
stoves, heavy farm implements, heavy hardware, iron beds 
kitchen cabinets, kitchen housefurnishings, linoleum, lubri- 
eating oils, mechanics’ tools, poultry supplies, prepared 
roofing, pumps, ranges and cook stoves, refrigerators, sewing 
machines, shelf hardware, silverware, sporting goods, tin 
shop, wagons, buggies and washing machines. 

Grecory, S. D.—The firm of Bauman Bros. has been dis- 
solved. A. A. Bauman will continue the business. 

SaLeEM, S. D.—T. C. Thompson is disposing of his hard- 

are stock here, and expects to start in business elsewhere 

TYNDALL, S. D.—J. D. Merkel is successor to M. Weisser 
& Son. 

GAINESVILLE, TEX.—Frank XK. Schad and Charles W. Pulte 
have opened a store here under the firm name of Schad & 
Pulte. They will deal in buggy whips, builders’ hardware. 
children’s vehicles, churns, cream separators, crockery and 
glassware, cutlery, dairy supplies, dog collars, electrical) 
household specialties, fishing tackle, gasoline engines, ham- 
mocks and tents, harness, heating stoves, heavy farm imple- 
ments, heavy hardware, lubricating oils, mechanics’ tools 
paints, oils, varnishes and glass, plumbing department, poul- 
try supplies, ranges and cook stoves, refrigerators, sewing 
machines, shelf hardware, silverware, sporting goods, tin 
shop, toys, games, wagons, buggies and washing machines 
Catalogs are requested, 

MARLIN, TExXAs.—Joseph M. Watkins has commenced busi- 
ness here. He will handle crockery and glassware, cutlery 
buggy whips, fishing tackle, galvanized and tin sheets, 
ranges and cook stoves, sewing machines, shelf hardware 
silverware, washing machines, ete. Catalogs requested on 
sewing machines. 

WAXAHACHIE, TeEXAs.—The hardware firm of Jones & 
Davis of Maypearl has been consolidated with the Waxa- 
hachie Hardware Company, and will be continued as a 
branch store under the name of the Maypearl Hardware 
Company. 

APPLETON, Wis.—John Miller has sold his interest in the 
Miller & Reinke hardware firm to E. H. Court. The concern 
will hereafter be known as Reinke & Court, and catalogs 
are requested on a general line of hardware. 

BaGcLey, Wis.—T. E. Brodt has bought the Clifton hard- 
ware store. 

BELMONT, Wis.—Boom and Huggins have succeeded to the 
business of John Barrett. Their stock will include a line of 
automobile accessories, belting and packing, cutlery, dairy 
supplies, washing machines, heavy hardware, fishing tackle, 
ete. 

Bair, Wis.—E. C. Hanson has bought the interest of his 
partner O. B. Johnson in the hardware business. 

Etroy, Wis.—Fresley & Grimshaw have disposed of their 
stock to the Elroy Hardware Company. 

INDEPENDENCE, Wis.—The hardware stock of Larson «& 
Short has been sold. The Runkel Hardware Company is the 
purchaser. 

LONE Rock, Wis.—E. A. Hunter has succeeded to the busi 
ness of Young & Son. 

MIDDLETOWN, Wis.—Victor Bros. have bought the hardware 
store of O. H. Burmeister. The new owners request catalogs 
on hardware. 

Monroe, Wis.—W. J. Bauman has bought an interest in 
the hardware business of A. Lewis, and the name of the 
concern has been changed to Streiff & Bauman. 

PESHTIGO, Wis.—-F. Peterson & Co. request catalogs o1 
general line of hardware. 

SCHLEISINGERVILLE, W1s.—Philip C. Peters has commenced 
business here dealing in belting and packing, buggy whips 
builders’ hardware, building paper, dairy supplies, fishing 
tackle, gasoline engines, heating stoves, lubricating oils, 
paints, oils, varnishes and glass, poultry supplies, prepared 
roofing, pumps, ranges and cook stoves, shelf hardware, 
wagons, buggies and washing machines. 

WEBSTER, Wis.—The Webster Hardware & Furniture Com 
pany building has been completed. It is of brick and cement 
construction. A complete stock of hardware and furnituré 
will be carried on which catalogs are requested 








Reading matter continues on page 102 
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MAKES 
TWO POUNDS 
OF 
MERGED BUTTER 
FROM 
ONE POUND OF 
BUTTER 
AND 
ONE PINT OF 
MILK 








HOW IT IS DONE 


Pour one pint of sweet 
milk into the “Uni- 
versal’’ Merger and add 
one pound of butter 
shaved in thin slices 
and one teaspoonful of 
salt. Place the jar in 
warm water to soften 
the butter. Do not 
melt it. Put jar back 
in churn frame and 
churn for two to three 
minutes until thor-. 
oughly mixed. Put in a 
cool place to harden. 


‘INTO:‘A BUYER: 





LANDERS, FRARY & CLARK 


NEW BRITAIN, CONN. 
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Disappearing Truck Body 


C. L. S. Holmes, 702 Boston Block, 
Minneapolis, Minn., direct factory 
representative, is now showing the 
“Murphy” disappearing truck body, 
which permits a Ford roadster to be 
converted into a delivery car in five 
seconds’ time, it is claimed. There 
are no bolts or screws to fasten or 
unfasten and it is said to be rattle 
proof. 

The body does not change the orig- 
inal appearance of the pleasure car 
when closed, and when opened it gives 














“Murphy” disappearing truck body 


a loading space of 32 by 69 in. The 
entire attachment is made of 16- 
gauge steel and has a carrying ¢a- 
pacity of 1800 lbs. The truck part 
body is made to fit the rear platform 
of any model Ford roadster. 

An eight-page illustrated circular 
will be mailed to dealers upon re- 
quest. 


Automatic Spring Oilers 

The Hudson Sales Company, 7 East 
Jackson Boulevard, Chicago, IIl., is 
featuring the “G. L. W.” automatic 
spring oilers, which are guaranteed 
to be positive in their action, and to 
give perfect continuous satisfaction in 
oiling every leaf on any and all auto- 
mobile springs. 

The spring oilers consist of a high 
grade felt pad with an oil reservoir 
contained in a rust-proof polished 
blue metal case. This case snaps 
over the main leaf of the spring. By 
a simple positive scientific principle 


| 


the “G. L. W.” spring oilers put the 
oil just where it is needed, between 
the spring leaves, and nowhere else. 
They feed oil smoothly and regularly, 
forming a thin film of oil between 
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every leaf of every spring for its 
entire length. It is claimed that they 
act automatically every second the 
car is moving. They are easily at- 
tached and it is stated never rattle, 
cannot slip and last a life time. The 
spring oilers sell for 30c. each. Two 
oilers are required for each half 
spring, one for each quarter spring. 
A complete spring oiler equipment is 
four to twelve oilers, according to the 
spring suspension of, the car. They 
are made to fit all makes and sizes 
of springs. 

A six-page illustrated circular will 
be mailed to dealers upon request. 


Supplee-Biddle Catalog 


The Supplee-Biddle Hardware Com- 
pany, 507-519 Commerce Street, Phil- 
adelphia, Pa., has recently presented 
to the trade a new catalog for 1918 
containing 286 pages, showing a most 
complete line of automobile acces- 
sories, garage equipment and shop 
supplies. The catalog shows that 
the company’s stock of automobile ac- 
cessories has been much _ enlarged 
since the issue of its last catalog, 
and in the new lines, as well as those 
previously carried, it has endeavored 
to adhere to good standard merit and 
quality. 

A few of the items featured in this 
attractively illustrated catalog are 
tires, chains, tire holders and covers, 
pumps, vulcanizers, sundries, gasoline 
and oil pumps, storage outfits, spark 
plugs, jacks, tow lines, lamps, license 
brackets, flashlights, batteries, speed- 





ometers, tools and tool kits, vises, ac- 
cessories and parts for Ford cars, ete. 

Dealers who have not already re- 
ceived a copy of this catalog can 
o»tain same by addressing the above 
company. 


Shock Absorber and 
Ventilator 


At the recent automobile shows in 
New York City and Chicago the H. & 
D. Co., Ine., of Goodland, Ind., pre- 
sented for the first time the H. & D. 
Ford truck shock absorbers, which are 
designed to take care of the truck that 
loads up to 1000 lbs.; they are also 
furnished with heavier springs that 
load up to 2000 lbs. 

The shock absorbers are said to be 
easy to install and are guaranteed 
against defective materials. They sell 
for $15 for set of four and $10 for 
the rear half set. 

Another item which this company 
has just marketed is the H. & D. ven- 
tilator, which supplies the need for a 





bh. & D. Ford truck shock absorbe: 





H. & D. ventilator 


means to relieve the heat fanned up 
from the engine without the danger 
of doors propped open or other 
projecting devices. The ventilator 
becomes a permanent part of the car, 
and does not detract from its appear- 
ance in any way. The device is easily 
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FEATURES 


Simple Construction 
The Rajah Plug embodies no 
freak ideas or experiments. 
There are but five parts, all 
interchangeable, easily taken 
apart, cleaned and assembled, 


Knife Edge Bushing 


adjusts itself to the shoulder of 
the porcelain. All possibility 
of injuring the porcelain is thus 
eliminated when the bushing is 
tightened down to secure a gas- 
tight joint. 
Insulation 

consists of the highest grade, 
hardfre, heat-resisting porce- 
lain, of special pattern, so as- 
sembled as to insure against 
fring through. 

The Button Top and 
Rajah Clip Terminal 


do away entirely with the ne- 
cessity for either thumb screw, 
nut or other device for attach- 
ing the cable to the spark plug. 


Rajah Terminals and 
Adapters 


are furnished so that Rajah 
Plugs can be used with any car. 


Rajah Regular 
Clip Terminal 


Adjustable to any 
ceble. With the extra 
collar supplied fits any 
make of plug. 


te 
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Clip Terminal 
iD) With any size ferrule 
Y required. Fits any make 
of plug with the extra 
collar supplied. 
Rajah Thumb 
Nut Terminal 
Adapter for Dodge, 
Ford, Hup, Hudson, 
Maxwell, Mitchell, 
Packard Twin Six and 
Pullman, 


Rajah Stud 


Terminal 
‘“\ Adapter for Buick, 
‘) Chevrolet and Oldsmo- 
bile. 


( ) Rajah Ferrule 





Manufactured by 
Rajah Auto-Supply Co. 
Bloomfield, N. J. 
Sales Department 
Edward A. Cassidy Co. 
280 Madison Ave., New York 























HARDWARE AGE 























Backed by the racing world 


N a few vivid moments the racing car driver asks more of his car than 


the average car owner demands in six months’ ordinary running. For 


his supreme needs the racer uses Rajah Spark Plugs because he knows 


they will make good. 


While the demands of your customers are not so exacting, they do 


want the service, the efficiency, the power and the economy that a per- 


fect and consistent spark plug will give. 


They get these qualities when 


you sell them the plug upon which the racing world depends. 


RAJAH 


Sell Rajah plugs in sets. 
Get your customers to 
take out all other plugs 
and try Rajahs as they 
should be tried. 






SPARK 








‘That is the only way for 
them to enjoy the in- 
creased power, quick 
pick-up and uninterrupted 
Rajah service. 


JAAS 
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installed and practically indestructible, 


it is claimed. 

The vent can be opened to emit a 
small amount of air at first position 
or any intermediate point up to four 
openings at the eighth position. The 
size of the opening is 8% x 3% in. 
The ventilator, complete, sells for 
$2.50. 

Illustrated literature will be mailed 
to dealers upon request. 


Weatherproof Top 


The Sharrar Patent Top Company, 
249 West Fifty-sixth Street, New 
York City, is distributor for the “De- 
troit” weatherproof detachable top 
for the Ford car, designed to afford 
motoring a comfort in winter as well 
as in the fall and summer. It trans- 
forms the Ford in a few seconds to 
a warm, brilliantly lighted limousine, 
storm-tight from the windshield to 
the rear window. It takes but a few 
seconds’ time to change this top from 





“Detroit” weatherproof Ford top 


a limousine to a semi-open roof sedan 
by simply pushing the doors up into 
the roof. 

In summer this closed top can be 
converted into an open top by remov- 
ing the side sections, doors and quar- 
ters, or it can be entirely removed. 
When used as an open top it assures 
complete overhead protection from 
the sun’s rays, yet allowing a clean, 
fresh sweep of the breéze throughout 
the whole car. 

This automobile top is built to meet 
all weather conditions, and can be at- 
tached or detached without marring 
or changing of standard body. 

An attractive six-page circular will 
be mailed to dealers upon request. 


New Instrument Board 


The Stewart-Warner Speedometer 
Corporation, 1824-1850 Diversey 
Boulevard, Chicago, Ill., has just 
placed on the market a new handsome 
instrument board for Ford closed cars 
after considerable amount of experi- 
mental work. The installation is 
simple, and takes only a few minutes’ 
time. Four wood screws hold the 
board securely in place, and it is not 
necessary to do any cutting and fit- 
ting nor drilling of holes. With the 
use of this instrument board the 
Stewart speedometer is brought up 
into a position from which it can be 
easily seen and read. 

The board is made of wood with a 
black egg shell finish. The speed- 
ometer is mounted flush with the 
board, and is set off with a flush 
nickel bezel. It is a simple matter to 
install on the instrument board a 
headlight switch, starter control, 
clock, priming device or any other ac- 
cessories desired. The finishing touch 
is a hooded electric light. This light 














Stewart-Warner instrument board foi 
closed Fords 


is installed complete with wiring, 
ready to be connected with the Ford 
lighting system. 

The speedometer furnished with 
this outfit is of the regular Stewart 
magnetic type, with a 60-mile speed 
dial; it has 100,000-mile season reg- 
ister and 100-mile trip register. The 
trip register is provided with a device 
which can easily be reset to any mile 
or any tenth of a mile or back to 
zero. The price of this instrument 
board, which is featured as Model 
150-F, is $15; western price is $15.50. 

The company has also introduced 
the new Stewart Autoguard for the 
model “490” Chevrolet cars, which 
combine all of the good features of 
the regular model, but is furnished 
with a special bracket for this par- 
ticular make of car. 

There are only five principal parts, 
namely, the channel bar, springs and 











Stewart-Warner Autoguard for Chevrolet 
’ ” cars 

brackets or connecting numbers. The 
channel is made of high carbon steel 
which is combined with considerable 
strength and_ springiness. It is 
claimed that it will not take perma- 
nent “set” or “bend” under slight 
shocks, and it is furnished in two 
finishes, bright black enamel or pol- 
ished nickel. 

The springs are the full elliptic 
type, made of high carbon spring 
steel. The brackets are made with a 
slot which fits around the fender 
bracket of the car, and to make in- 
stallation it is only necessary to re- 
move two screws that hold the fender 
bracket to the frame, put on the Auto- 
guard bracket and replace the screws 
with two longer ones which the com- 
pany furnishes. A hook bolt engages 
the lower flange of the car frame 
channel, making the bracket doubly 
secure. The price of this device in 
bright black enamel is $7.50, the 
western price is $8.25; with channel 
bar heavily nickel plated $8.50, west- 
ern price $9.25. 

Illustrated literature will be sent 
to dealers upon request. 


Hardware Age 


‘*Red Devil’? Washers 


The Smith & Hemenway Company, 
Inc., 97 Chambers Street, New York 
City, has brought out the “Red Devil” 
corrugated six points “Lox” washers, 
They are made of a special man- 
ganese oil-tempered steel, and will 
hold under the most extreme - vibra- 
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“Red Devil” corrugated “Lox” washers 


tion. To loosen the washer it re- 
quires 1% turns, which, it is stated, 
is about twice as much as most other 
washers require. They are furnished 
in gun metal blue, and are packed 100, 
250, 500 and 1000 in a box. 

The washers are also put up in as- 
sorted sizes for the convenience of the 
automobile tool kits. No. 130 has 30 
washers in a box, No. 140 40 washers 
in a box, and No. 190 has 90 in a box. 
These assorted boxes retail at 10, 15 
and 25 cents each respectively. Trade 
prices will be furnished to dealers 
upon request. 


Sterling Spark Plugs 


The Lockwood-Ash Motor Company, 
Inc., Jackson, Mich., is exploiting the 
“Sterling” spark plug designed with 
big diameter porcelain petticoats 
smoothly glazed and proof against 
carbon deposits. The electrodes being 
of special alloy, it is claimed, will not 
corrode, and on account of their being 
large they hold their shape in ex- 
cessive heat. 

The plugs are made with perfect 
fitting copper-asbestos gaskets, which 


Sterling spark plug 


prevent leakage, no matter how often 
the plug is separated for cleaning. 
These plugs are made in all sizes for 
every style of car. } 
Illustrated literature and _ prices 
will be sent to dealers upon request. 








